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OIL SANDALWOOD 
“StaffAllen’s”’ 











S an ingredient in perfuming compositions far more is required of 
ot | Sandalwood Oil than mere purity. It must be carefully distilled | 
from selected wood by a process which conserves the rich, full odor to the 
greatest extent and sacrifices yield to obtain the finest grade of oil. | 


These requirements are met by Oil Sandalwood ‘“‘StaffAllen’s” and the oi! 
is not offered until weil aged. Consequently, it is appreciably more valu- 
able to the perfumer than ordinary Sandalwood Oil of equal purity. 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMANY : New York 








OTTO OF ROSE QUALITY 


MID the conflicting and frequently amusingly exaggerated 

claims made for the purity and excellence of various brands of 
Otto of Rose one fact stands unchallenged and unchallengeable. . For 
much more than a generation American and European: perfumers have 
used Pappazoglou’s 


OTTO OF ROSE D’OR 


and the testimony of its consistent employment by experts over a long 
period of years means more for its quality, uniformity and reliability than 
any claims which could be made. It is today, as in the past, the stand- 
ard by which other Otto of Rose is judged. 


| UNGERER & CO. BOTU PAPPAZOGLOU & CO. 
New York Kazanlik, Bulgaria 
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The High Cost of Selling 


MERICAN industry has ever prided itself upon 
A its sales work. At times it has acknowledged 
faults in production, careless purchasing, bad account- 
ing (now largely corrected, thanks to the income tax), 
but it has never viewed itself as other than a good 
salesman and it has made good salesmanship cover a 
multitude of sins. In fact, it has not done so badly 
in the job of actually selling goods. If it had failed 
here, the crash which would have followed wartime 
over-production would have wrecked many an enter- 
prise, now at least moderately successful. 

Recently, however, it has begun to dawn upon the 
consciousness of the heads of some of the larger indus- 
trial enterprises that possibly there might be something 
wrong with the selling end of the business. They have 
reached this viewpoint with a degree of reluctance, for 
it is hard to see an idol cast down. They have hesi- 
tated long before finally deciding that things were not 
all they should be, and longer still before making up 
their minds that the sales end of the business must be 
more carefully studied. 

Some manufacturers in the toilet preparations field 
are included in the group of those who have awakened 
to the possibilities of greater sales through more in- 
tensive study of the problem. One or two have 
adopted methods which a few years ago would have 
been considered almost a sacrilege, and have been pro- 
foundly and agreeably surprised at the almost imme- 
diate result of their work. 

Undoubtedly, the average toilet goods salesman is an 
efficient and effective unit. He can sell goods, but 
there is more to a successful sales policy than mere 
selling, 

Wastes of one sort or another creep into all depart- 
To check and correct them is, in 
some depar:ments, a relatively easy task. If the pur- 
chasing department pays too much for raw materials 
or supplies, it is speedily noted and adjusted. If these 
same supplies and raw materials are wasted in the 
process of manufacture, it is not too difficult to dis- 
cover the waste and eliminate it. Even in advertising, 
unnecessary and wasteful expenditures are relatively 
easy to locate and check. But unnecessary and waste- 
ful expenditures in direct sales effort are elusive. 


ments of a business. 
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Possibly the proper direction of sales effort falls 
under the head of research as much as it does under 
the head of sales management. The sales manager in 
the toilet preparations field has a complex job and 
carries a heavy burden. He handles a diversified line 
and unless he is properly fortified with information 
both technical and statistical, the problem of allocating 
the sales cost and directing the salesmen efficiently 
becomes well nigh insoluble. 

The usual reports of the salesman in the field form 
only a small part of the necessary background for the 
proper conduct of the sales department. A check of 
such records and their proper tabulation is important, 
but it is not the entire story. Sufficient statistical in- 
formation covering many points must also be available 
if wastes are not to be allowed to go unchecked. 

The records of the sales department should show in 
convenient form a complete comparison of all sales by 
specific products or groups over as long a period of 
years as possible. ‘They should show sales by terri- 
tories and districts of each product so that emphasis 
may be put upon definite efforts along lines which 
will produce the maximum in results. Total sales to 
individual customers and by individual salesmen 
should form a part of the record, classified by products 
as well, when possible. Reports on prospects for terri- 
tory and product as well as individual sales prospects 
should be included. Mail, telephone and telegraph 
orders should be classified in the same way by territory, 
salesman and product. 

All this sounds very complicated, but is in fact rela- 
tively simple. The facts are all available in any 
organization. It is merely a question of classifying 
them and listing them in convenient form for the use 
of the department head. Further, these and similar 
records are all being kept at present in the departments 
of some of the most successful organizations. They are 
needed by both the large and the small organization 
and are available to both in proportion to their needs. 

Doubtless the personnel of the average sales depart- 
ment in the toilet preparations industry is competent, 
efficient and faithful. The average sales manager un- 
doubtedly rates high in specific knowledge and in gen- 
eral ability. The best staff, however, will produce 
only a partially satisfactory result, will indulge in 
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much lost motion and wasteful effort, and will bring 
the percentage of sales cost to a high figure unless fur- 
nished with an adequate background for the work 
which it is undertaking. 

Perhaps there is a leak in the sales department which 
can be stopped. In any event, a moderate expenditure 
on sales research will undoubtedly prove a worthwhils 
investment to almost any manufacturer of toilet prepa- 
rations. 


Care in Selection of a New Site 


HERE may be some relation between the rather 

high mortality in certain industries and the con- 
stant shifting of their centers of production from one 
location to another. Boards of Trade and Chambers 
of Commerce can hardly be blamed for offering great 
inducements to manufacturing plants if they will 
locate in certain cities. Often they paint a picture of 
conditions and facilities which is a little too rosy to 
be quite in accord with actual facts. And, unfor- 
tunately, industries occasionally locate in cities where 
they cannot succeed, through the “boosting” efforts of 
these local organizations. 

A warning against too rapid decisions in regard to 
moving existing plants or establishing branches should 
hardly be necessary, but the rapidity with which such 
units die off, leads to the belief that a word of caution 
is in order. Transportation, labor supply, raw ma- 
terials sources, all are usually taken into careful con- 
sideration when changes are contemplated. Possibly, 
the word of local enthusiasts is too often taken for 
these ‘facts’. Possibly, insufficient comparison of all 
available sites is partly at fault. In any event, it 
seems advisable to secure and verify every fact about 
several locations before making a final decision as to 
a change of location or the establishment of a branch. 
And then, it may be just as well to wait a while before 
starting construction and operation. 


A Valuable Retail Sales Analysis 


HILE it is impossible to generalize from one 
\ specific case, it is often valuable to analyze a 
single case in detail, to take it apart and see how and 
why it works and to put the information away for 
future reference. This is exactly what the Druggists’ 
Research Bureau has done with regard to toilet goods 
sales in one store. The result of its analysis of this 
store’s business in the line is published elsewhere in 
this issue. We commend it to the attention of the 
manufacturer. From it, he is likely to learn some- 
thing about his business which he could find out in no 
other way. 

Much of the information which the Bureau has 
secured by this analysis seems at first glance to be of 
interest to the retail seller only. But a deeper study 
of this very interesting report may reveal to the manu- 
facturer that he has a greater stake in the druggists’ 
overhead, sales expense and carrying cost than he had 
thought. 

There is a very definite connection between the costs, 
profits and methods of the retailer and some of the 
most difficult problems of the manufacturer. It is 
evident that these statistics have a direct bearing upon 
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AMERICAN PERFUMER & ESSENTIAL Or Review, 
81 Fulton Street, New York City. 

GENTLEMEN: We take this opportunity to express 
to you our good opinion regarding the amount of 
business which is coming to us on account of our 
advertising in THE AMERICAN PERFUMER. 

While we have an old-established trade, we are 
frank to admit that probably 40% to 50% of the new 





inquiries that are coming to us daily can be traced 
to our advertising through your medium. 

We also wish to thank you for your co-operation | 
| and courtesies which have been extended to us by 


yourself and your staff. 





Yours very truly, 
ALBERT VERLEY, INC. 
D. A. BENNETT, President. 














price maintenance. They have a bearing upon the 
simplification and standardization of lines. They are 
quite closely related to the troublesome question of so- 
called ‘‘bootleg’” cosmetics and counterfeiting of pack- 
ages and labels. They may assist in bringing a better 
understanding of the several more or less conflicting 
channels of retail selling. They may even point the 
way toward a new line of approach to the vexing ques- 
tion of foreign competition. 

The statistics presented in the report represent the 
operations of a “typical” city store. The Bureau is 
now working on a similar analysis of the sales of a 
country store and those of one of the ‘‘cut rate” shops. 
We are confident that the manufacturer will find much 
of value in this series and again commend the Bureau 
for the excellent work it is doing not only on behalf 
of the retail merchant, but for the entire system of drug 
store distribution. 


Contagious Prosperity 


HE idea that consumption is limited and that, 

therefore, only a definite amount of business can 
be done was consigned to the limbo of obsolete theories 
by Owen D. Young, in his address before the Chamber 
of Commerce of the United States at its annual meeting 
in Washington. 

“The notion that there is only a certain amount of 
business in the world to be done,” he said, “and that 
international business is only a contest to see who can 
get the most of it is as false and unsound and dis- 
integrating as the notion that there is only so much 
work in the world to be done and that the only way 
for workers to be prosperous is to do as little as they 
can in order not to exhaust the supply. I sincerely 
hope that we are done in America and throughout the 
world with such false and misleading and irritating 
notions.” 
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Five Firms Capitulate on Federal Bans 


Perfume and Cosmetic House Obeys Cease and Desist Order 
Three Beverage Makers Yield on Use of “Grape” 
Chain Store Inquiry Is Being Pushed 


ASHINGTON, July 15.—A corporation engaged in 

the manufacture of perfume and cosmetics has 

agreed by stipulation with the Federal Trade Com- 
mission to cease and desist from enforcing a system of 
resale price maintenance involving the cooperation of its 
trade and other means of effecting adherence by customers 
to suggested resale prices, such as threats to refuse to sell 
and refusal to sell to price-cutting dealers and enrolling 
them on a black list, unless and until they give satisfactory 
assurance of their intention to maintain prices. 

The identity of the respondent manufacturer was not re- 
yealed by the Commission, in accord with its practice in 
stipulation proceedings, but the Commission’s action is none 
the less binding and if the respondent ever resumes any of 
the practices condemned by the Commission, the stipulation 
of facts to which the respondent has agreed, may be used 
in evidence against it in the trial of any formal complaint 
which the Commission may issue. 


Terms of the Stipulation 

The text of the commission’s summary of the stipulation 
follows : 

“Respondent agreed to cease and desist forever, in solicit- 
ing the sale of and selling its products in interstate com- 
merce, from (a) soliciting or obtaining by letters, through 
its salesmen, or by other means, agreements, promises or 
assurances from its wholesale and retail trade that they 
would co-operate in the observance and maintenance of any 
system of price fixing established by said respondent: (b) 
threatening to refuse or refusing to sell to dealers because 
of the failure of such dealers to adhere to any such 
system of resale prices: (c) soliciting and obtaining from 
its customers, salesmen or others, reports of the names of 
dealers who do not observe and maintain such resale prices; 
(d) seeking and securing promises and assurances from 
offending dealers that they will maintain such resale prices 
as a condition to further supplying them with products; (e) 
maintaining a black list or causing dealers to be enrolled 
upon lists of so-called undesirable purchasers who are not 
to be supplied with products unless and until they shall give 
satisfactory assurances of their purpose to observe and main 
tain such resale prices; (f) notifying the trade of the 
names of alleged price cutters for the purpose of preventing 
such alleged price cutters from obtaining products: (¢) 
directly or indirectly carrying into effect by cooperative 
methods, any system of resale prices in which said re- 
spondent, its customers and agents undertake to prevent 
others from obtaining products of the said respondent at 
less than the prices designated by said corporation. 


“Respondent also agreed that if it should ever resume or 


indulge in any of the practices in question, this said stipu- 
lation of facts may be used in evidence against it in the trial 
of the complaint which the Commission may issue.” 

A similar stipulation has been entered into between the 
Commission and a manufacturer of dental cream who sought 


to dictate resale prices. The commission's official statement 


says: 

‘The dental cream manufacturer agreed to cease and 
desist from the following practices: (a) entering into verbal 
or other contracts, agreements or understandings with deal- 
ers, whether jobbers, wholesalers or retailers to the effect 
that such dealers, or any of them in reselling the products 
obtained by them from respondent or its subsidiary, will 
adhere to any system of price fixing established by the said 
respondent or its said subsidiary; (b) securing or attempt- 
ing to secure assurances or promises from dealers or custom- 
ers that they will observe the prices established by said re- 
spondent or its said subsidiary for the resale of products pur- 
chased from said company or its subsidiary by said dealers or 
customers; (c) securing or seeking to secure the coopera- 
tion of their customers or dealers in maintaining or enforc- 
ing any system of resale prices whatsoever; (d) reporting 
the names of dealers who do not observe and maintain such 
resale prices; (e) directly or indirectly carrying into effect 
by cooperative methods, any system of resale prices in which 
respondent or its said subsidiary, their customers and agents, 
undertake to prevent others from obtaining the products of 
the said company or its subsidiary at less than the prices 
designated by the said company or its subsidiary.” 

Beverage Manufacturer Yields on “Grape” 

\ beverage manufacturer has entered into a stipulation 
(No. 226) with the Federal Trade Commission to comply 
with its edict regarding the designation of fruit flavors. The 
respondent employed the word “grape” in connection with 
a product which, according to the Commission, did not con- 
tain sufficient grape juice to entitle it to that description. 
\ccordingly, the manufacturer has agreed to cease and de- 
sist from using the word “grape” in any way in connection 
with a synthetic product and to use it on products composed 
in substantial part of the fruit only when such designation 
is accompanied by a description clearly indicating that they 
ire composed in part of other ingredients. 

The commission thus summarizes the stipulation: 

“Respondent agreed to cease and desist forever from the 
use of the word ‘Grape’ either independently or in connec- 
tion or conjunction with any other word or words, letter or 
letters as a corporate or trade name, or as a trade brand or 
designation in the sale and distribution in interstate com- 
merce of a product which is not composed wholly of the 
juice of the grape or the fruit of the same; or unless, when 
said product is composed in substantial part of the juice or 
fruit of the grape, and the word ‘Grape’ is used in its 
corporate or trade name, or as a trade brand or designation 
for said product, in which case the said word ‘Grape’ shall 
be employed in connection, conjunction or combination with 
some word or words, letter or letters which shall be dis- 
played in type equally as conspicuous as that in which the 
word ‘Grape’ is printed so as to clearly indicate that such 
product is not made wholly from the juice or fruit of the 
grape, and that will otherwise properly and accurately repre- 
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sent, define or describe said product so 


cate that the same is composed in part of an ingredient or 


ingredients other than the juice or fruit of the grape. The 


said 
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product in interstate commerce that will import or impl 


that said product is manufactured from the j 


ot the grape, and will also cease and desist from the use 


of the word ‘Grape’ 


sale or distribution of a synthetic product so as t 


mislead or deceive the purchasing 


of the same 


“Respondent also agreed that if it should ever resume or 


indulge in any of the practices in question, this said stipu 


lation of facts may be used in evidence against it in th 


trial of the complaint which the Commission may issue.” 
Similar stipulations also were made with the Commission 
by two other 


rms which had been using the word “grape” 


in the designation of concentrates, compounds and syrups. 


Mulhens & Kropff, Inc., Cited 


The Federal Trade Commission has issued a complait 
against Mulhens & Kropff, Inc., of New York City, manu 
facturers of perfumes, soaps and toilet preparations, alleging 
that false and deceptive representations made concerning 
their Eau de Cologne are calculated to mislead and induce 
the public to purchase it as and for the original and genuine 
Eau de Cologne manufactured and sold by Ferd. Mulhens, 
Inc. and under the mistaken belief that respondent's product 


"4711." The 


alleges that the use of this designation on other products 


is the original and genuine complaint als« 
f the respondent has the same effect. 


The Commission's complaint recites that the name 
Muelhens or Mulhens has been well known to the public 
for many years and is associated in the public mind with 
cologne manufactured and sold in the United States by the 
United States 
The complaint alleges that the 


Mulhens & Kropff, has the 


House of Muehlens, now being sold by the 
branch, Ferd. Mulhens, Inc 
respondent’s corporate name, 


capacity d tendency to cause confusion in business and 





among the enable dealers to caus¢ 


trade and public and to 


consumers believe that respondent's Eau de Cologne 


the Eau de Cologn sold by Ferd. Mulhens, Inc., o 


House t 


similarity in sight and sound is of a nature calculated 


Cologne, Germany, and _ becauss 


Cause 
Ferd. 
priving the 


high reputation 


respondent's product to be sold as and for that « 
Mulhens, Inc., thereby misleading the 
House of Muelhens of the 


its product has gained 


public and ce 


advantage of the 


Three Investigations Well Under Way 


Out of 22,000 questionnaires sent out by the Federal Trad 
Commission for information concerning resale price mainte 
nance, a large proportion of returns have been received and 
field work is progressing rapidly. The Commission states 
that active cooperation has genefally been met with in ever 
quarter, due apparently to the desire of business men to aid 
in this constructive work. The inquiry is now well underway 
and it is probable that the Commission will be able to sub 
mit a report to Congress at the next session in December on 
the economic aspects of this practice. 

Preliminary work on the Commission’s Inquiry into chain 
store merchandising called for by the Brookhart resolution 
adopted by the Senate last session is going forward. The 


PERFUMER & 
2s to clearly indi- 
respondent further agreed that it will not use a pic- 
representation in soliciting the sale of and selling its 
juice or fruit 
in any other way in connection’ with the 
confuse, 
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that the said product is the juice of the grape or the fruit 


EssENTIAL Ot REv:EW JULY, 1928 
investigation includes not only retail chains, but also those 


engaged in manufacturing and wholesaling with a view tp 
ascertaining whether they involve any violation of the anti 
trust laws and what legislation, if any, should be enacted by 
Congress to regulate their operations. 


\ll held work on the Commission's inquiry into ¢ pen price 


associations has been completed and a tentative report pre- 


pared. The resolution under which this inquiry was made 
calls for information on the number and importance of open 
price associations, the effect of their activities On prices, and 


1 
+] 


1e nature of their other activities with particular re ference 


to alleged violations of the anti-trust laws. 


Bradley & Co. Appeal “English” Soap Ban 


lames J. Bradley & Company has appealed from the or- 


der of the Federal Trade Commission to the U. S. Cireuit 
Court of Appeals for the Second Circuit (New York City.) 
The Commission's order in this case involves the labeling 
and stamping of respondent's soaps with the words “English 
Tub Sozp,” “Hansen-Jenks, Limited, London-New 
ind “James J. 


York,” 
J. Bradley & Company, sole agent, U. S. and 
Canada.” The Commission holds that this labeling misleads 
and deceives retailers and consumers into the belief that the 
soap is made in 


England and imported into the United 


States, when, according to the finding of the Commission, 


the soap is manufactured entirely in this country. 


Must File Permit Renewals Before August 31 


WasuHincton, D. C., July 15. 
has instructed local prohibition administrators that Supple- 
mental Form 1404 must be ist al 
alcoholic preparations made by 
Where the 


nished on 1404, permittees must attach a list of such prepa- 


The Bureau of Prohibition 


used by permittees to list a 
them that are not official 


list of such preparations is too long to be fur- 


] 


rations to their applications for renewal. Formulas and 


ommercial labels need not be supplied. Applications for 


renewal of all permits must be filed before August 31. All 


permits expire December 31 next Unless renewed before 


\ugust 31 the permittee cannot operate under a_ permit 


with the National Prohibition Act and 


issued in conformit) 


Regulations 2 and 3. 


Civil Service Not to Relax on Prohibition 
Certifications for 


filling positions of agents and investi- 


ators under the Bureau of Prohibition throughout. the 


country will be undertaken by the Civil Service Commuis- 


on. beginning early in August. [Examinations will be re- 


umnounced for sections in which there may be a shortage ot 


eligibles. If new examinations should be necessary, such 


changes as are made in them will be for the purpose ot 
improving their selective value and not to make the tests 
easier for the incumbents who failed in the first examina- 


tions, the Commission states. 
Policing Charge Is Suspended 


The application of the Southern Carriers to the Interstate 
Commerce Commission for permission to amend their freight 
tariffs to include a charge for policing shipments of intoxi- 
cating liquors, less carload, has been suspended until Janu- 
ary 5, 1929, and the carriers have expressed their willing- 
ness to withdraw their application for such new tariff. 

There is not at the present time a charge for policing 
shipments of alcohol in any territory. 
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France Asks U. S. Tariff Inquiry 


Commission Soon to Begin Hearings on Bottle Protest 


Moving for Simplification of Containers 
Foreign Trade Gains After Slump 


ASHINGTON, D. C., July 15.—The Tariff Com- 
mission has under advisement the request of the 

French government, transmitted through the State 
Department, for an investigation under Section 315 of the 
Tariff Act of the comparative costs of production of per- 
fumes and other products in the United States and France, 
with a view to determining whether the disparity in costs 
It is stated 
Commission that the request of the French 


warrants a reduction in American tariff duties. 
at the Tariff 
government will be handled in the same fashion as other 
applicati¢ ns made under Section 315. 

The Tariff Commission’s vegetable oil investigation, which 
embraces cottonseed oil, coconut oil, soya bean oil and peanut 
oil, is nearing completion. 

The Commission has dismissed applications for an in- 
vestigation of the comparative foreign and domestic pro 
duction costs of acetaldehyde, paracetaldehyde and sodium 
sulphate following a preliminary study which persuaded the 
Commission that further action was not warranted. 

Data obtained by the Tariff Commission in its field survey 
in perfume bottle investigation under Section 315 is 
tabulated for the will form the 


preliminary report which 


basis for a hearing in the case. The Commission has not 
yet assigned a date for the hearing. The investigation was 
ordered a year ago on the application of the Glass Bottle 


Blowers’ Association for protection ag 





petition. 


For Simplification of Glass Containers 


Representatives of the drug and pharmaceutical industries 


and the Glass Container Association of America at a pre 


liminary conference July 6 held under the auspices of the 
Department of Commerce adopted a resolution for the ap 
pointment of a joint committee to co-ordinate the efforts 


of the various groups concerned in the simplification anc 


standardization of glass containers used in the drug and 


pharmaceutical trades. The committee will be composed 
of one voting delegate and two associate delegates from each 
of national trade associations in drugs and pharmaceuticals 
and the Glass Container Association. It is intended that the 
committee shall organize as soon as possible with a view 
to holding its first meeting during the week of August 6 
in Washington. At that time the committee is expected to 
undertake a survey of the container situation with a view 
to recommending adoption by all parties concerned of a 
simplified practice program eliminating unnecessary types, 
sizes and capacities of the containers now available but littl 


used in the trade. 


Trade Falls Off in First Five Months 


With a total of $6,226,757, exports of soap and toilet 
Preparations during the first five months of the current 
year lagged some $600,000 behind last year’s total for the 
corresponding period. Imports during the five-month period 


totaled $2,618,554, a decrease of $846,552 as compared with 





last year. May exports totaled $1,366,438, against $1,573,- 
and imports $756,008, against $454,982. 

in May 
Shipments of toilet and fancy amounted 
valued at $223,976; laundry, 4,199,834 


and other soaps, 711,304 pounds, 


Export trade in all kinds of soap was smaller 
than a year ago. 
to 563,815 pounds, 
pounds, valued at $293,613; 
valued at $59,328. 

Exports of talcum and other toilet powders and creams, 
rouges and other cosmetics compared favorably in May 
with exports in the corresponding month of last year. Ex- 
toilet amounted to 276,892 


port shipments of powders 


pounds, valued at $156,393; and cosmetics, 273,585 pounds, 


valued at $156,912. Exports of perfumery and toilet waters 
had a value of $54,057 in May, against $35,509 a year ago 
Exports of dentifrices showed a decrease in May as com- 
shipments of dental creams amount- 
valued at $222,038 

frices 42,559 pounds, valued at $21,445. 
Exports of flavoring extracts amounted in May to 66,917 
valued at $43,125, as compared with May, 1927, 
exports of 64,485 pounds, valued at $52,598. May 


totaled 10,499 pounds, 


pared with May, 1927, 


ing and other denti- 


to 233.651 pounds, 





ounds 
exports 


f peppermint oil valued at $36,485, 


against exports a year ago of 18,163 pounds, valued at 
$78,420. Export shipments of other essential and distilled 
oils in May amounted 197,589 pounds, valued at $92,127, 
as compared with May, 1927, exports of 253,336 pounds, 
valued at $93,626 


May Imports of Toiletries Show Gain 
\ll classes Ot soap al 





ilet preparations contributed to 





the increase in May imports, as compared with May, 1927, 
trade. Imports of soap were practically double receipts a 
yeal Castile amounted to 410,620 pounds, valued at 
$50,054; toilet, 189,033 pounds, valued at $52,211; and 
other soaps 246,847 pounds, valued at $25,513 


May imports of perfumery, bay rum and toilet waters had 
May last 


imports of duti- 


a value of $125,140, as compared with $82,063 in 


year There was a tremendous increase 


able perfume materials. TI] reached a value of $333,385, 





as compared with $181,755 in the corresponding month of 


Imports of free materials amounted to 1,153 


last year 


pounds, valued at $98,379, against May, 1927, imports of 


2,466 pounds, valued at $86,413. Imports of cosmetics, pow- 
valued 
at $71,326, as compared with imports in May last year of 


46,291 pounds, 


ders and creams amounted in May to 122,180 pounds, 


valued at $29,758. 
Southwestern Freight Orders Effective 


The orders of the Interstate Commerce Commission in the 
Consolidated Southwestern Cases went into effect July 14 
after the Commission had voted not to suspend the rates on 
soap, beverages and glass bottles and jars, table sauces and 


several other products. Prior thereto the Commission or- 


dered suspension of rates having the effect of canceling 


present carload rates on commodities on which rates were 


not specifically prescribed. 
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Odor and Structure of Cyclic Acetals 





Jury, 1928 


*Abstract of a Paper by R. R. Read, Hubbel Lathrop, 
and H. L. Chandler—Prepared 
by Dr. Paul G. I. Lauffer 


ERLEY (Compt. rend. 128: 


and formaldehyde, i.e. 1-phenyl-dioxolane. This compound 
was synthesized and found to have the same jasmin-like 
odor. The corresponding derivatives from acetaldehyde and 
valeric aldehyde proved to have similar odors. 


Shortly Hesse and Miiller (Ber. 32: 565. 


wee CH, 


afterwards, 


7 ~GCH~ 
0 a, 0 0 
| | | 
C,H;0CH, CH—-CH, C,H,;OCH, CH —— CH, 


I IL 


gs 


cH—(CH,),CH 
“CH . 2s 3 0 


O 
| 
C,H,OCH, CH — CH, C.H.-CH-—— CHCH, 
Il IV 


_CH _CH<( 
9 CHK 3 0 0 


C.H—-CH——CHCH, C,Hs-CH —— CHCH; 
V Vil 


_-CH— CHs CH. 
oO oe 
| | | | 


' 


CH CH, CH— CH, C,H, CH, CH CH, 
Vil Vill 

_—CH 

_ 97 tng 

oF + mo ¢ 4 


€ S-CHeCH— CH, <_>CH;-CH— CH, 


=== 


Ix xX 


cH Ms 


oo 
cH,@_)-CH,-CH— CH, 
XI 


1899) reported that no trace of this acetal was to be found 
in jasmin oil and that the odor of jasmin was due to two 
compounds of unknown nature in addition to phenylethyl 
acetate and a terpene alcohol ester. 

In order to determine whether compounds related to 
those described by Verley were odorous, and how the odor 


was affected by variations in structure, the authors prepared 





* Jour. Amer. Chem, Soc, XLIX, 3116. 


134, 1899) isolated an 
oil from jasmin blossoms that had as a principal 
constituent the cyclic acetal of phenylethyleneglycol 


CH,),CH; 


the following dioxolanes: (1) 1-phenoxymethyl; (II) 
(111) ~—_1-phenoxymethyl-4-n- 
1-phenyl-2-methy] ; (V) 1-phenyl-24- 
(VI) 1-phenyl-2-methyl-4-n-hexy] ; (VII) 
1-benzyl-4-methyl; (VIII) 1-benzyl; (IX)  1-m-methyl- 
benzyl-4-methyl; (X) 1-m-methyl-benzyl; (XI) 1-p-methyl- 
benzyl-4-methyl. 


1-phenoxymethyl-4-methy] ; 
(IV) 


hexyl; 
dimethyl ; 


(See structural formule in Column [,) 

These compounds were all prepared by refluxing equal 
molal fractions of the glycol and aldehyde for six hours, 
with stirring. Five drops of 40% sulfuric acid was used 
as a catalyst. At the end of the reaction, an excess of solid 
sodium carbonate was added, the oil taken up im ether, 
washed once with dilute carbonate solution, twice with 
After the removal 
of the ether the product was vacuum distilled. 


water, and dried over sodium sulfate. 

The odors of these dioxolanes are reported as follows: 
(1) not agreeable or lasting, similar to (II) but weaker; 
(II) slight, not agreeable, somewhat like 
(III) very (IV) when fresh 
reminiscent of Rumanian petroleum ether, on standing has 
character; (V) similar to phenylglycol 
acetate but milder; (VI) slight, not floral; (VII) when 
fresh, similar to phenylgylcol acetate, not lasting; (VIII) 
when fresh has a chemical odor, on standing reminiscent of 
phenylpropionic aldehyde and lilac; (IX) slight, similar to 
(I) and (II); (X) very similar to phenylglycol acetate, 
not lasting; (XI) very slight. 

Conclusions drawn were— 


diphenyl- or 
cresyl-oxide ; weak, oily; 


faint sweet-pea 


markedly less 
odor than the corresponding phenyl, benzyl and methyl- 
benzyl derivatives. 


(a) Phenoxymethyldioxolanes have 


(b) Methylbenzyldioxolanes are less odorous than 
the benzyl derivatives. 

(c) A methyl group in the 4 position increases the 
original odor, but not its persistence. 

None of the compounds has a jasmin-like odor. 





Synthesis of Thymol* 


The synthesis of thymol can be accomplished in four opera- 
tions, by starting with the p—cymene. This product, puri- 
fied by sulfuric acid and rectified, is then nitrated by the 
method of Andrew. It is then transferred into nitrocymene 
which is rectified and reduced to the condition of cymyl- 
hydroxylamine. This reduction is difficult and leads some- 
times to the formation of cymidine and of azoxycymene; 
nevertheless by operating in presence of an admixture of 
aluminium and at low temperature, the results are satis- 
factory. By heating to the temperature of 60°-80° for 20- 
25 minutes there results a formation of p-aminothymol 
which is diazotized at low temperature in the presence of 
a salt of a heavy metal. The salt of diazo is then reduced 
to the condition of the thymol by means of stannic chloride 


and this product is purified by treatment with steam. 


*From Rev. de la Parf., Vol. 7, No. 78. 
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} Toilet Goods Facts About One Drug Store 


Relation of Sales and Profits on Quick vs. Slow Movers 
Retail Problems That Affect Manufacturers 
A Systematic and Valuable Survey 


II) OR the first time in the history of the drug industry Moreover, these 4155 individual sales averaged slightly 

4-n- i a critical scientific analysis of all the toilet goods sales more than 34 cents each, a total of $1,394, which is 73 per 
p ° ° . ‘ ° e ° e . e 

24. of a drug store for a six months’ period is presented cent of the total receipts from the sale of toilet goods. 





II) by the Druggists’ Research Bureau. The retail druggist \mong these consistent sellers, too, there are variations 
iyl- who cooperated with the Bureau in this study, maintains a in margin, turnover and volume and, therefore, variations 
nyl- city residential store. Every purchase invoice and a detailed in protitableness. The following table shows these varia- 
L.) record of 5592 individual sales was made available for tions in margin, turnover and volume. 
ual analysis. Similar studies of different type stores are being Variations in Consistent Sellers 
ars, made and will be published later. seca iis Aver Stock ‘. 
5 > + . : . - . umber of imber sAmour urnover ross 
sed Even with the most careful management, there is scarcely as iccate. Wak f of ; Pies ieaceies 
slid a drug store in this country which does not accumulate . Toilet Goods ties, Sizes Sales Each Sale a year) (Per Cent) 
¢ 5 tt? : Lit . ) 324 41¢ 8.2 33 
es dead and extremely slow moving stock. Quite naturally, Shaving ) < 45, 11.8 
. ental 3 215 } 28 35 
rith this dead and extremely slow moving stock cuts down a. ‘ : aoe a Yr : 
val profits. Hand } 119 7 14.0 32 
; ; General re 33 930 2¢ 90 2 
While there are many extremely slow sellers which a Aj jines.... 159 $,15¢ 344 10.2 4 
de druggist has to carry to accommodate professional and lay [The items which are not consistent sellers are not high 
eT; patrons, it is a decided advantage to know for sure what priced specialties. The average amount of the sales of the 
or these items are, so as to keep investment and risks at a consistent sellers is slightly more than 34 cents, while the 
ssh minimum and profits at a maximum. other items average slightly more than 37 cents. 
4 . arruvatea 1 Sacto ¢ : e .t 7 
las On the other hand, an accurate knowledge of what 1s In the case of the slow sellers, as well, there are varia- 
col selling and how fast it is selling may show deficiencies in tions in margin, turnover and volume. The following table 
len a store’s sales which, with proper effort, can be developed how them. 
I) to fullest possibilities. Variations in Slow Sellers 
of For the reasons outlined above, this analysis of the toilet Average Stock 
: ° . . . Yumber of Number Amount Turnover Gross 
to 20 t »S ‘ att > “ate » resident N f mber 1rT 
goods business of a drug store located in the residential eer Brands. Varie- _ of a ies tae 
te, section of a large eastern city was made. Toilet Goods ties, Sizes Sales Each Sale a year) (Per Cent) 
AP ° om ° Dee. veasveusné 66 345 31¢ 2.8 36 
This store carried 434 different brands, size and styles Shaving |. ).. 2). 18 92 534 2 ¢ 45 
pag ; Seaciad 0 aa aes rs = 
of toilet goods. In these 434 brands, sizes and styles it Dental ........... ; Bs out 6. v4 
aaa : he : - . Facial 4 , 6 392 45¢ 2.6 40 
) made a total of 5592 individual sales, in a 6-month period. Hand ............ 10 $5 33¢ 1.8 38 
T ; | 1 COE «pce esuses 66 164 31¢ 2.4 43 
These sales averaged slightly more than 34 cents each, Aq lines. / 77° "975 1.436 376 26 40 
a al ; f $1,922 . ‘ ' j 
a total amount of $1,922. A further comparison of the consistent and the slow 


The three dete rminants of proht are margin, volume and sellers is shown by the following table. 
turnover. There are variations in margin, volume and turn- Se : ; 

; : a aa : ; Variations in Proportion of Sales 
over between various lines of toilet goods. The following 


s 5 7 “ ee : . : Proportion Proportion 
table shows this fact. The variations in the complexity of of stock on of sales made 
ee Sea ee hand which are which are of 
stock in various lines are also shown. Line of toilet goods slow sellers slow sellers 

ioe . 7 ie casacccas aan. 5 70% 52% 
Variations in Margin, Volume and Turnover SMES inetavcnae 50 14 
Average Stock Dental seer . cove 33 5 
i 3 ; Number of Number Amount Turnover Gross Facial .......s.+0e ‘y 49 
d Line of Brands, Varie-_ of of (Times Margin Hand .......+- sett eorecces sf a 
i. Toilet Goods ties, Sizes Sales Each Sale a year) (Per Cent) General Ceeereccces eee Oe ad 
3 ae a 95 669 36¢ 4.4 35 i) eee eeeees ° 69 26 
ne Shavi 37 55 5 7.6 32 > ¢ sos 1 
having ....... <e Oe 1 46¢ an ve From the facts above, it is apparent that there are marked 
ne Dental yee Rae 5 1,913 34¢ 9.6 35 ae 7 ; . : 
Facial eae ee oe: 132 797 41¢ 2 37 variations in the likelihood of accumulating slow sellers in 
l- Head Re wicnaas 13 164 36¢ *.0 Pe the various lines of toilet goods > 

eneral ........0. 99 1,394 25¢ 46 36 I arious lines of toilet goods, 

- All lines.......... 434 5,592 34¢ 5.4 ) It is also apparent from the facts in the preceding tables 
sf Of this total toilet goods business, consistent sellers (that that the consistent sellers, from the standpoint of volume 
s is, items which were ordered at least 3 times in a 6-month 2nd turnover, are far in the lead. Turnover and volume, 
). period or which sold in quantities of at least 3 dozen although they vitally affect the profitableness of a business, 
i within 6 months) made up the per cent of the total business Cannot in themselves produce a profit unless each individual 
if in toilet goods as indicated below. sale is made at a profit. In fact, if business is done at a 

c . ° ~ ° : » fe > the 7e : 1e ve > a > 
d Of the 434 items carried, only 159 were consistent sellers. oss the faster the turnover and the larger the volume, the 
le Thus, only 37 per cent, or a little more than a third of the more rapidly losses pile up. 


total items in stock, could be called consistent sellers. Comparative Profits 
From these 159 lines, however, a total of 4155 individual The question which must be answered, therefore, is how 
sales were made. This is 74 per cent of all toilet goods sales. profitable, comparatively, are the consistent sellers and the 
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eee 


slow sellers. In this store, 
peoy 


averages 4 per 


selling costs (salaries of sales- 


e and propriet average 20 per cent sales. Rent 


cent of sales and miscellaneous carrying 





costs total another 4+ per cent. Thus carrying costs total 
8 per cent of sales. Since the average annual turnover 

e ¢ re merc stock of the store is 2.6 times a 
ear, these carrying costs cover the cost of carrying mer- 


se in the store for 20 weeks. (This time is determined 
dividing 2.6 into the number of weeks in a year.) The 
cost of carrying merchandise in the store for 10 weeks would 


thus be 4 per cent of sales. That is to say, the proportionate 





share of rent, insurance, taxes and other carrying costs 
which should be borne by a particular item varies in pro- 
portion to the time it remains in the store before it is sold. 
Now apply these facts to the typical sale of an item 
classed as a consistent seiler 
rhis age sale amounted t : ‘ oes 34¢ 
rhe 1 handise s 66 of that « . . B24 
Proj ate «share f salesperson’s salary (average 20% 

t sales 74 
la ing < s iverage t weeks . ee oe ° le 
I Pe ECT TO Tey OOOO TOTO Ce +¢ 

Since the average turnover of the consistent sellers is 10,2 
times a year, it is thus possible from this single 22-cent 


investment in merchandise to make a total of 10.2 such 4-cent 


profits in a year, a total of 41 cents 


Compare this profit with the average return from a slow 
seller 
This averag sale an te t 7¢6 
The merchandise s st ) hat % 
Pre nate s of salespers s sala average 
f sales) 7¢ 
Ca ng costs f an average of ) weeks (he e the turn 
the slow ellers averages 2 times a yea 30 
Pr ( 
Notice wever, that from this 22-cent investment it is 
possible on the average to make this 5-cent profit only 2.6 


mes in a year, thus producing a total profit for the year 
rom this 22-cent merchandise investment of but 13 cents, 
which of course is less than one-third of the 41 cents pro 


luced by the same amount of money invested in consistent 
sellers 
Profits from Slow and Fast Sellers 
Further evidence of the greater pro tableness of the con- 


rm 1 ' 
sistent sellers is shown by the 


following table of sales and 


profits earned in various lines, both in consistent and in slow 
sellers 
Notice that although the profit per dollar of sales is 


almost the same on both consistent and slow sellers, the 
return on the money invested in consistent sellers is more 
than three times as great because of the smaller investment 
required, as compared with the slow sellers. 

Certainly the facts above are sufficient to justify any 
druggist in making the following test Planned selling 


should be employed to try to place a larger proportion of 


toilet goods lines carried in the ranks of the consistent 


Those which cannot be developed into consistent 






sellers certainly give ample justification for being carried 


stock. 


minimum quantities in the store’s regular 


Profits from Consistent Sellers 


Annual rate 


Average of profit 





Line of Per cent amount on money 

toilet Profit of profit invested in invested 

goods Sales (net) on sales merchandise (per cent) 
Hair . $132 $15 11.4 $21 73 
Shaving 255 21 8.2 27 78 
Dental 83 13.6 56 148 
Facial 16 11.0 23 70 
Hand 4 9.1 5 80 
General 18 8.7 31 58 
All lines 157 11.3 163 96 


Profits from Slow Sellers 


Oe ..c<0. S167 $9 8.4 $48 9 
Shaving ... 48 9 16.7 22 4) 
Dental .... 34 $ 11.8 13 3] 
Facial .... 178 21 11.8 83 25 
LS eee 15 1 6.7 8 12 
General ... 14¢ 2 13.7 7 30 
All lines... 528 64 12.1 241 7 
[he object of this inquiry by the Druggists’ Research 


Bureau was to determine by a complete tabulation of 
purchases of a drug store exactly what proportion of these 
purchases are producing the largest part of the profits. 
other words, the 


aim was to determine by this scier 


investigation just how much need there is for stock simpf. 
fication in a well managed store. The store investigated has 


a reputation for careful buying and the maintenance of what 


was thought to be an unusually clean stock. The resy} 


of this investigation confirm the necessity of the develop- 
ment of a practical, workable plan by which an individyal 
druggist can put the largest possible proportion of his stock 
in the ranks of the consistent sellers. 


Percentage of Toilet Goods Sales 
The relative amount of toilet goods sales in this store 
in comparison with other lines sold is shown in the follow- 
ing table, no account being made of soda fountain purchases: 








Drugs, chemicals and prescriptions...... x Jae ee $4,158 = 334 

Proprietary medicines and preparations....... oa 533 28 

Hospital and sick room supplies.............. : 966 ge 

PE EE | wcnnnpeb¥e ve knee ese ones : 1, 5 

Insecticides and rodent poisons........... wea 1 
Cleaning and dyeing preparations......... ; 9¢ 

ionery, cards, pens and pencils..... sowenie 263 2 

and tobacco products... eCw ES eae $39 4 

CORSE OC ERO H EME E SEO HOO EES EES EROS 528 4 

d soft drinks ROR SENSES. 142 = 14% 
Cameras and films ‘ j walwatee 171 

oe EO ee re pore 

ID, did wissen Cae b rkbn cee e a kwmhnn renee } 
g 


The 


ing one 


Druggists’ Research Bureau is now engaged in mak- 
analysis similar to the above of an average drug 
store located in a country district and another of a typical 
The 


the results as rapidly as retailers supply the information. 


cut-rate city store. Bureau will analyze and publish 


Comments on Chemical Industry’s Growth 

The United States has the largest chemical industry in 
the world, with a production of more than $2,000,000,000, 
and this has been attained in twenty-five years from a posi- 
tion of comparatively minor importance, according to Anna 
Hazel Swift of the Chemical Division of the United States 
Bureau of Foreign and Domestic Commerce. 

The increasing cooperation between aggressive capital and 
creative credited with 
the development, says an article by this authority in /ndus- 
trial and Engineering Chemistry. The article continues: 
“There is a more general use of all lines of toilet goods 
by both 


science is being a vital factor in 


men and women. Dentifrices, shaving creams, 


shaving powders and lotions, face and bath powders, creams, 
hair 


tonics numerous similar items are daily 


from $7,000,000 to $150,- 


and 
that a 
000,000 is not surprising. 


rouges, 
necessities, so growth 

“The reputation of American dentifrices and prepared 
medicines, as well as all medicinal and toilet preparations, 
as high-quality goods is shown by their spread throughout 
the world to an exportation of nearly $30,000,000 last year. 

“Of importations of toilet preparations, perfume materials 
for use of American manufacturers lead and represent an 
almost entirely new importation since 1899.” 
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Osmo - Kaolin 


An Important Constituent of Toilet Preparations 
by W. A. Poucher, London 


Author of “Perfumes, Cosmetics and Soaps” 


HINA clay of different grades is found in various pared with osmo-kaolin, the fineness of texture of the latter 

parts of the world, but the finest qualities occur in being easily apparent to the naked eye when rubbed on the 

England and particularly in Cornwall. It is here skin, and also the difference much emphasized by micro- 
mined on a large scale and appears to be pro- scopic comparison. Now it will be obvious 
duced mainly by the disintegration of the Pa that osmo-kaolin is a substance of unique 
rock known = as pegmatite—a kind of interest to the perfumer because he is always 
granite—and is of course much used in mak- anxious to use the finest raw materials in his 
ing pottery and stoneware. For many years, products. In the present substance he will tind 
and indeed today, the various grades of a constituent of indispensable value in the pro- 
kaolin have been separated by  elutriation. duction of face powders, since it is white, 
This is a tedious process and depends upon adherent, of exceptionally fine texture and of 
the sedimentation of the heavier and coarser remarkable absorptive powers. 
particles after the clay has been levigated with Furthermore, osmo-kaolin possesses great 


water and run through a series of troughs, covering power and is not readily dissipated 





the last ones retaining the lighter and finer by perspiration. In the hot weather per- 


particles. This latter deposit is in due course manence on the skin is most important and 
dried and powdered and in this condition enters the labora- ladies are invariably intrigued by a face powder possessing 
tories of many cosmeticians who have so far not tested the these characteristics. Osmo-kaolin should not, however, 
superior qualities of the subject of this article. be used alone, but is best combined with a little tale to give 


Chemically kaolin is aluminum silicate H,AI.Si.0O,, a the necessary “slip” and some rice starch to emphasize the 
“ e —_ e « ° ‘- 342 9 


. . ‘ e . a0 ike effect he - face ‘de . imine 
- t upon tl . A fe ‘ 
substance which is insoluble in water and occurs in the Peach-like effect upon the skin. A face powder containing 


colloidal state as well as in minute crystals. It is now ‘ty per cent of osmo-kaolin, thirty per cent of rice starch, 


known that the commoner process of elutriation briefly teen per cent ot talc and five per cent of magnesium 
stearate will give all the characteristics required of a product 


described above can be hastened by electrical means, the clay Paggeage ’ : , ; 
of high quality. Such a powder will yield bright tints of 


being mixed with water and some alkali. When an electric \ ht 
color when suitably treated with pigments or spirit soluble 


current is passed through this suspension the coarser impuri- os ; ; ; 
harmless dyestuffs, and it will hold the perfume without 


ties such as mica, quartz, felspar and iron compounds are 


either precipitated or migrate to the cathode. This process C@USINg It to lose any fragrance—a very important point. 
of “electro-osmosis” is applied to the production of osmo- Face powders, however, by no means exhaust the cos- 


kaolin and it causes the colloidal particles to deposit in a metics in which osmo-kaolin may tind application. In the 


coherent form, comparatively free from liquid, on an elec- S45 of liquid powders, when combined with half its weight 
trode or intervening partition of semi-pervious material. In of rice starch and an equal weight of either calcium ot 


artic 1c + 4 — eo, zine Cz nate : ‘ 1 : . ‘ ° E f 
actual practice the anodes are employed as the depositing inc carbonate and made up to volume with a mixture o 


a ' rlycerine < rate ill impe > ski at 
surface and in order to prevent metallic contamination of alcohol, glycerine and water, it will impart to the skin tha 


the osmosed material they are constructed of a special alloy semi-transparent brilliance much admired for evening wear. 
In a mixture of substances of a different nature, such as In the manufacture of rouge, a vehicle must be employed 
Nn ¢ ( Sle < c > as 


sand, clay and chalk, or of particles of different physical 
properties, such as those in crystalline and colloidal states, 
these are deposited at different rates on the electrode or, it 


for the carmine and oxides of iron commonly used and 
osmo-kaolin will answer the purpose admirably. Double 
sifting with at least 120 mesh silk is of course most neces- 


: ; ; sary to bring out the full coloring value of the pigments. 
they have no electro-osmotic properties, they are not de- : ; . 
. ; ; ; . ; ‘ In the preparation of the so-called mud creams there ap- 
posited at all. When this process is applied to crude kaolin ; as 
hi . ‘ b : pears to be no reason why fuller’s earth or ordinary clay 
or china clay, the finest particles of pure hydrated aluminum : ' hrs 
ente . a : should be adhered to as a base. Why not be original and 

Silicate are first deposited at the anode. By removing the ; ; ; 
eat “ae ; ; make a flesh colored preparation using osmo-kaolin, alum, 

deposit at this first stage a product is obtained absolutely ; ; f : ; ; 

7 white of egg, tincture of benzoin, glycerine and water, 


colored with a little pink lake? 
Owing to its ultra fine texture osmo-kaolin will retain 


free from all impurities and also from the coarser particles 
of kaolin itself. By this method osmo-kaolin is produced 
and its purity and extremely fine state of division are ¢ . . 
ensured. ; : a large amount of water and should therefore prove a useful 
; ingredient in dental creams. Used in conjunction with pre- 

The colloidal character and absorptive power of this  cipitated calcium carbonate, soap, glycerine and water it 
puried substance may easily be proved by the following should make a paste capable of standing the changes of 
test 25 cc. of a 0.25 per cent aqueous solution of methylene temperature in different parts of the world, which in the 
blue is added to 5 grammes of osmo-kaolin, well mixed majority of cases, make a special formula necessary. Finally, 
with it and allowed to stand for five minutes. The mixture five per cent of osmo-kaolin milled into a good toilet soap 


‘then filtered and will yield a colorless filtrate. base will enhance the “creaminess” of the lather and without 


Kaolin prepared by the ordinary methods cannot be com- making the product a “filled” soap in the strict sense. 
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Brooklyn’s Plantation of Roses 


The Brooklyn Botanic Garden has set aside an acre of 
ground for the development of a plantation of roses, re- 
garding the plans for which the New York Times recently 
published an interesting article. The creation of what 
is designed to be a large and scientific rose garden was 
made possible by the gift of $15,000 by Mr. and Mrs. 
Walter V. Cranford, of Greenwich, Conn. ; 

The idea of such a plantation had previously been dis- 
cussed by Miss Hilda Loines, Chairman of the Govern- 
ing Board, and Dr. Stuart Gager, director, in the hope that 
the funds necessary for its realization would be provided. 


A study of the famous rose garden outside Paris, the 
Roseraie de l’Hay, had already been made by H. A. 
Capern, landscape architect, and a plan for the Brooklyn 
development had been designed by him. This plan fol- 
lowed largely that of the French garden, but, of necessity, 
was varied to conform to the physical structure of the 
Brooklyn site. 

The new garden is already nearing completion, and, 
although several years must pass before it will reach 
perfected charm, there are 
roses a-plenty blooming there this year. A thousand rose 
plants have been set out, these having been a gift to the 
garden. The architectural features, enclosing and orna- 
menting the plot, are practically completed, the whole design 
appearing, from any vantage spot in the Botanic Garden, 
as an intricate and graceful lattice or trellis work of 
white interspersed with posts and arches for climbing 
roses. 


maturity and show its 


It lies just west of the esplanade. Its greatest length is 
approximately 500 feet and its greatest width 93 feet. It 
has become a major landscape feature of a public garden 
that already claims the distinction of having the only 
Japanese garden in any public park east of the Rocky Moun- 
tains and the first rock garden in any public park; that 
has a Shakespeare garden, a section devoted to children’s 
gardens and even a colony of beehives whence professional 
bees, so to speak, roam to all spots where flowers grow 
and supplement the work of the gardeners by carrying 
the grains of yellow pollen from one flower to another. 


There is a long, Doric pergola at one end, and at the 
opposite end, slightly raised above the general level, a 
pavilion wherein visitors may sit and look out over the multi- 
colored vista in front of them and drink in the odors of 
roses from Greece and Persia and Turkey, and even from 
the wilds of “Araby.” 


The formal architectural structure of the garden forms a 
background for the graceful stretches of roses that climb 
and sprawl in unconventional fashion. The general arrange- 
ment is to show the development of the present day rose 
from its humbler and simpler ancestor. To this end the 
triangular section to the south contains the roses referred to 
in ancient literature, such as the writings of Theophrastus, 
Pliny and the Bible. They ate arranged in chronological 
order up to the pavilion and end in the Gallic, Damask, 
Pompon, Portland and Pernetiana roses. 

On entering the garden from the north, visitors find 
in the beds along the fences all obtainable single roses with 
their horticultural varieties (of which there are many) not 
included in the central beds. These, with the rose-covered 
fence behind serve as a frame for the rest of the garden, 
and give definiteness and dignity to the composition. 
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Near the entrances are placed the roses of most imperfect 
development, which must have been the earliest comers 
These are followed, in the probable order of their evolution, 
by roses of higher development, until, near the pavilion, 
appear those perfectly shaped. 

The visitor entering from the north finds in the beds 
of the central grass panel the parents of the hybrid perep. 
nials and other garden roses, each bed containing roses of 
a certain period, until the latest and best roses are found 
as before, near the pavilion, 

Climbing roses are arranged on fences, posts, pergolas 
and arches, in chronological order, with the earliest begin. 
ning near the north entrances and ending with the latest on 
and near the pavilion. Their pedigrees are _ illustrated 
by having the parents planted near them. 


United States Exports of Cosmetics 

The value of United States exports of cosmetics to all 
countries has made great strides during the last six years, 
jumping from $966,000 in 1922 to $1,707,000 in 1927. Of 
these exports over 84 per cent were shipped to 15 coun- 
tries in 1927, the United States alone taking over 27 per 
cent, while Canada, Australia, China, Argentina, and Japan 
took 15, 11, 5, 4 and 4 per cent, respectively, or 66 per cent 
of the total shipments. 

The following table reveals the phenomenal increases in 
the exports of cosmetics, especially to the United Kingdom, 
Canada, Argentina, British India, Philippine Islands, Aus- 
tralia, and British South Africa, and will lend emphasis to 
the statement previously made: 


VaLuE OF Unitep States Exports or CoSMETICS TO THE FIrteey 
Best MARKETS FoR THE Last S1x YEARS 
Creams, Rouges 


and Cosmetics 1922 1923 1924 
DE “cb eveesudé suds dane $3,000 $9,000 $8,000 
NN. ‘cccutnls gpueds.gesae e's 2,000 2,000 4,000 


Germany 


United Kingdom ........... 85,000 284,000 304,000 
RED oop cd s:cqNaeabeehebad 171,000 147,000 157,000 
PD cgaeroncens eetnee dt 16,000 25,000 30,000 
I ena. 6 ielod-w bs ark oe We 58,000 76,000 66,000 
SN ss 6 6'0sk 66a an Gee es 57,000 31,000 63,000 
i ME: 44 evireiseneeas 8,000 10,000 21,000 
SE. ceuchbesesbavakseken 124,000 124,000 105,000 
ND awison ee 6 ies ous 6c 166,000 150,000 185,000 
EE coche dame wes 7,000 20,000 17,000 
ME. Annie sic a Kebarcewain's« 58,000 89,000 85,000 
 . cnvcea wakes see 22,000 25,000 13,000 
Detigh So, Atrio&.....sccsne 11,000 14,000 22,000 
COUNOT COMMITTEES occ ccicccsecs 78,000 88,000 187,000 
WE cukcsrawscupnicyecs $966,000 $1,094,000 $1,187,000 
Creams, Rouges 
and Cosmetics 1925 1926 1927 
RP eee $16,000 $18,000 $14,000 
EE ChUGl ocabascakennees 16,000 91,000 35,000 
OR ere 10,000 40,000 23,000 
United Kingdom ............ 356,000 396,000 477,000 
ED. ia chin 'ki-o esis ier eareiard eae" 9 192,000 201,000 248,000 
DOD: conan ckgbbavcnean nes 39.000 32,000 17,000 
SE adn. Veep a deReee meee bee 73,000 66,000 61,000 
I a 6 a nln db whit ash 0 71,000 58,000 72,000 
ye Ree 37,000 36,000 46,000 
SE ca cepa wanweearetinesh> 133,000 164,000 87,000 
DO cccapaseediessnseeeen 38,000 83,000 68,000 
NE BN Sc nassceuneenus 10,000 19,000 24,000 
CN reer ere 147,000 168,000 188,000 
TT re 17,000 24,000 19,000 
British So. Africa........00. 40,000 49,000 63,000 
Oe eee ree 36,000 179,000 265,000 
MOL: ccinvesavsesaxmuens $1,131,000 $1,624,000 $1,707,000 


Perhaps They Make “Trim” 


On a recent Philadelphia visit, the Editor discovered the 
firm of Bilker & Staller, carpenters, contractors and build- 
ers, at 1015 Race street. They are specialists in store and 
office partitions and other interior carpentry. 











1928 


a 


perfect 
‘omers 
lution, 
i\ ilion, 


beds 
Peren- 
ses of 
found, 


‘Tgolas 
begin. 
est On 
strated 


to all 
years, 
7. Of 
coun- 
7 per 
Japan 
r cent 


ses in 
gdom, 

Aus- 
sis to 


IFTEEN 


1924 
$8,000 
4,000 
04,000 
57,000 
30,000 
66,000 
63,000 
21,000 
05,000 
85,000 
17,000 
85,000 
13,000 
22,000 
87,000 


87,000 


1927 
14,000 
35,000 
23,000 
77,000 
48,000 
17,000 
61,000 
72,000 
46,000 
87,000 
68,000 
24,000 
88,000 
19,000 
63,000 
65,000 


07,000 


1 the 
uild- 
_ and 


Juty, 1928 


Showing the 


AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 293 


Merchandise 


The Part Which Pictures of the Goods Play 


in Effective 
by Leroy 


N the early days of advertising, it was taken for granted 
that a picture of the goods should be a prominent, if not 
the principal, illustrative feature of every advertisement. 

The first thing every advertiser did was 
to have an artist make a careful pen draw- 
ing of the product to be advertised. The 
next thing was to have an equally good draw- 
ing of the plant or factory. When possible, 
both illustrations were used on all letter- 
heads, and in every circular, leaflet, booklet, 
and newspaper or magazine advertisement. If 
lack of space prevented the use of both, the 
factory had to give way to the merchandise. 
To get out any printed matter without a pic- 
ture of the goods was unthinkable. 

As a consequence, the advertising pages of 
all periodicals were cluttered up with packages of every 
kind and description. Even when the space was so limited 
that the package looked like a mere smudge, it had to be 
there. It wouldn’t be a good, honest, legitimate advertise- 
ment without a package in it. 

As time went on, some bold iconoclasts arose who dis- 
puted the absolute indispensability of the package. They 
said an advertisement could be an advertisement without 
it. They showed the courage of their convictions by leaving 
the package out of their advertisements, and claimed that 
they got satisfactory results, just the same. 

These early heretics have had many followers; but they 
have never succeeded in securing the universal adoption 
of their doctrine. The package still holds forth in a large 
majority of the advertisements of all packaged merchandise. 

In some cases the package still occupies, as of yore, a 
great deal of space, being the dominating illustrative fea- 
ture of the advertisement. In other cases, the package, 
while still prominent, is subordinate to other illustrations, 
usually more attention-compelling and interesting than an 
inanimate package could be. In the perfumery and cos- 
metics trade, pictures of pretty girls using the product or 
exhibiting incredible charms because they have used it, 
often crowd the package into limited quarters. 

There are now quite a number of prominent advertisers 
of toiletries who have so subordinated the package that it 
seems as if it might as well be left out altogether. Perhaps 
it serves no other purpose than a compromise between the 
advertiser who insists on having it in, and an advertising 
agent who strives mightily to keep it out. In most cases, 
these sternly repressed packages are shown in miniature 
at the bottom of the advertisement; as a part of, or in 
connection with, a tailpiece or some other merely decorative 
element of the layout. What the selling value of these 
tiny packages may be it is hard to estimate; perhaps the 
answer of those responsible for these midgets would be 
that they’re just as useful as a big package, and don’t take 
up so much costly space. 
in that ! 


And there may be something 





Advertising 


Fairman 


The whole question of packages in advertising is one 


which will never be settled, for the reason that there is 


so much to be said on both sides. 


The arguments of the man who wants pic- 
tures of his goods, and wants ’em big, gen- 
erally run in these terms: 

“I want to show my merchandise. That’s 
what I'm selling, and I’m not ashamed of it. 
I want the public to know what my goods 
look like, so that they'll know them when 
they see them. If I can impress the picture 
of my goods on the minds of millions of 
people, that’s the first step to getting their 
business—and a mighty important step, too. 

“People can’t buy goods they know noth- 
ing about. They have to be introduced in 
some way, and a picture is an excellent means of introduc- 
tion. One picture is worth a thousand words. The women 
who are familiarized with my package in print, will know 
just what to look for when they go to the store. They 
will recognize my package when they see it on the shelves, 
and the sight of it will recall to their minds what my ad- 
vertising told them about quality. What better tie-up could 
there be than between the recollection of my package as 
seen in print, and its actual appearance on the shelf or 
counter? Yes, sir; I want to show my goods plain and 
strong in every advertisement I put out!” 

To these arguments the anti-picturites reply: 

“So you want to show your goods, do you? Well, you 
don’t—and can’t! All you show is the containers your 
goods come in. You make powders, creams and perfumes. 
You can’t show pictures of such products. 

“Now, if you were in the container business; if you 
manufactured boxes, cans or bottles, your arguments would 
hold good. You would have good reason to show boxes, 
cans and bottles in your advertisements—for those would be 
the things you offered for sale. The pictures would show 
the possible purchaser just what you had to offer—shapes, 
dimensions, patterns, ornamentation, colors. 





But when you show such things in your perfumery and 
cosmetics advertising, you’re showing the wrapper and not 
the merchandise. Can a woman judge the type or quality 
of your goods by the package? ‘Certainly not. Will a 
bottle afford the slightest proof that she will like the per- 
fume? Will a box prove the fineness, smoothness or 
fragrance of what is under the lid? Not in a thousand 
years. People don’t buy your goods to get the packages. 
Why should they buy them because they see the package— 
in print, or on the shelf? What do you gain, then, when 
you use hundreds or thousands of dollars’ worth of space 
to show packages, when you might utilize that space in 
giving the customer facts and reasons why your goods 
should be chosen over others? 

“You say you want the public to become familiar with 
your package, so that they'll know it when they see it. 
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What does that 


breed 


get you? Familiarity is just as likely to 


contempt as the desire of possession. Just because 


when she them is no 
them. If 


on the idea that she ought to use your face powder, she 


a woman knows your goods sees 


reason W hy she 


should buy you sell a woman 
will go to the drug store and ask for it by name, and insist 
on having it. But, just because she has seen your package 
in a magazine, once or a hundred times, doesn’t mean that 
she'll go to the 


until she 


store and prance up and down the place 
sees your package on the shelf, and then give a 
joyful squeak and say: ‘That's what I want, give it to me, 
quick!’ 

“The thing for you to do is to sell women the idea that 
they ought t 
use your prod- 


uct. The only 


Pri A Lae 


a 
} fh PATRON! 
way to do that Wears 
is to convince har ET 
them by facts, 


arguments and 
persuasive rea- 


And for 


pur poses 


soning. 
such 
you must use 
words and illus- 
trations which 
have some 
meaning, some 
appealing sig- 


Your 


won't 


nificance. 
package 
do it.” 
My per sonal 
sympathies, as | 
have before 
stated in these 
articles, are with 
the negative. As 
a general rule, I 
agree with thos« 
who hold that 
victures of | 
uges have little 
if any selling 
value 
is one of those 
questions which 
cannot be settled 
by a general 
rule There are 
sO many excep- 


tions to any rule 


MopERN PHOTOGRAPHK 


ATTRACTIVENESS 0! 


which might be 
laid di 


the rule all but disappears in the volume of exceptions 
It becomes, 


wn, that 
therefore, a question which every advertiser 


must settle for himself. 


ask 


can or bottle enough physical beauty, enough intrinsic at- 


And the question which he must 


himself, as a basis for his decision, is, “Has my box, 


tractiveness, to make it a positive aid to selling the goods? 


Is it beautiful enough to create a desire to possess it for 
charming enough to make people feel that 


such a container 


its own sake 
must cover a product of value, quality and 


desirability r 





ART 
TOILETRIES 


——.., 


If this question can be answered in the affirmative, then 
it is unquestionably good business to show the package, jn 
ill its glory, in all advertising matter. 

But be sure you give yourself an honest answer to that 
crucial question. Every woman who possesses a baby js 
positive that it is the most distractingly beautiful article 
in human flesh that was ever born into the world. Every. 
body else knows she is wrong. 

For similar reasons, 


manufacturer sees beauties 


in his packages which other people can’t for the life of 


every 


them detect. A commonplace shape, a disagreeable color 
scheme, a label of amateurish design, all become exquisitely 
beautiful if they enclose your goods. That is the reason, 
perhaps, why so 
much advertis- 
ing is made ab- 
solu tely repel- 
lent by the use 
of pictures of 
packages which 
are attractive 
only to the man 
whose name they 
bear. 

On the other 
hand, it is true 
beyond question 
that bottles and 
boxes of real 
artistic beauty 
can be. s50 
handled as to 
give them great 
selling value. 
The 
advertising of 
Gab- 
Caron and 


recent 


Hudnut, 
illa, 
others is suf- 


ficient proof of 


this. But it 
should be noted 
that these ad- 


vertisers do not 
show their con- 
lainers naked 
ind unadorned. 
They employ 
the highest type 


os of art work to 


— 


yw av 
wo 


ens 


glorify and 
them. 
spend a 
great deal of 
money to dress 
their packages up in all the accoutrements and embellish- 


adorn 


GREATLY ENHANCES THI lhey 


CONTAINERS 


ments which the photographer and the artist can contrive 

This borrowed beauty is at the disposal of all advertisers. 
\tmosphere and illusion, cleverly employed, will throw an 
aura of fascination around any box or bottle, be it ever 


so humble. 

This costs money, but it’s worth it. A first class com- 
mercial photographer will charge you $75 for photograph- 
ing your product. Retouching may cost you $30 or $40 


(Continued on Page 296) 
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Dextrin as a Cosmetic Raw Material 


A Discussion of a Product Whose Use in Cosmetics 


1s Steadily Growing 
by Samuel Abramson, B. Ch. E., the Phanta Co., Boston, Mass. 


HE manufacturer of cosmetics has for the most part 
been content to work with materials common to his 
industry and has seldom ventured from the beaten 
path into other fields of industry to pluck a new raw 
material. A great number of materials common to other 
lines of manufacture are adaptable to the cosmetic field be- 
cause of the physical and chemical properties they possess. 

Artificial gums have long been used in the textile and 
paper industry as a substitute for the natural gums, which 
they replace; and for their own inherent properties which 
cannot be found in the natural gums. To become familiar 
with the specific properties of these gums and their adap- 
tability to the cosmetic industry it is necessary to familiarize 
ourselves, if only in a cursory way, with their method of 
manufacture and the particular development of those 
characteristics which we seek. 

Dextrins, generically, are of three kinds, corn, potato, 
and tapioca, and are made from their respective flours. 
Tapioca flour is sometimes called cassava flour, being made 
from the tubers of the cassava plant indigenous to the 
tropics. 

Dextrin is an uncrystallized, odorless, colorless, tasteless 
body, capable of being pulverized. It is readily soluble 
in water, slightly soluble in dilute alcohol, but insoluble 
in alcohol of 60 per cent or stronger. Unlike starch it 
is not colored by iodine. Intermediate products formed 
in the conversion of starch produce amylodextrin which is 
colored purple by iodine, erythrodextrin which gives a red 
indicator, and achroodextrin which 
These dextrins have 


coloration with this 
produces no coloration with iodine. 
not been thoroughly identified as to chemical composition 
and are, no doubt, very complex compounds. 

In the manufacture of dextrin from starch the flour is 
moistened with a dilute acid or alkali, depending on the 
type of dextrin that is required, and roasted in rotary 
kilns. In this manner the starches are hydrolized to dex- 
trins. Continued heating would take the starch past the 
dextrin stage and convert it into a sugar, dextrose. 

Due to the rule of thumb method prevalent among the 
manufacturers of dextrins, because, not being definite 
chemical compounds and little being known of their chemical 
constitution and the during 
the roasting 


chemical occurring 
coupled with the fact that 


product and varies as the 


changes 
process, their 
original source is a natural 
climate or season, the measure of value of a dextrin is 
entirely physical. So little is control possible in manu- 
facture that different batches of the same raw material 
roasted under identical conditions will vary considerably 
in the viscosity and other properties of solutions they will 
make up and it is therefore necessary to blend various 
batches to secure a material that has the desired properties. 
For all this, these dextrins are worth more than passing 
attention due to their usefulness, and any maker of these 
artificial gums can supply a satisfactory product on a 
description of the physical properties required. 


A starch moistened with acid and subsequently roasted 
will produce a dextrin whose solution is sticky, or strongly 
adhesive. On the other hand, by substituting an alkali for 
the acid, a dextrin whose solution possesses marked 
cohesive properties is produced. The duration of roasting 
and the amount of acid or alkali used for moistening prior 
to roasting determine the percentage of starch converted. 
The greater the percentage of starch converted to dextrin, 
the more transparent and tacky will the mucilage be. A 
predominating amount of unconverted starch will give a 
more bulky or pasty solution. 

Ot the three artificial gums, corn dextrin is the darkest, 
being a light yellow or as it is termed in the trade, “canary.” 
Potato and tapioca dextrin are white and make solutions 
which are very light in color. There is very little choice 
between these gums in general, but for use as a cosmetic 
material tapioca dextrin should be favored because of its 
lightness in color as compared to the corn gum, and for its 
lower cost as compared to potato dextrin. Cost, however, 
is a minor consideration as good dextrin is quite cheap. 

To prepare a dextrin solution, although there is no fixed 
method, take equal parts of dextrin and water and heat 
in a jacketed kettle, stirring constantly, heating until 190° 
F. when all of the dextrin has been dissolved and the 
mucilage appears transparent. This mucilage, thus made, 
may be used in combination with other materials in this 
concentration or diluted as necessary. Heavily converted 
dextrins are not readily susceptible to fermentation due to 
the fact that it contains a quantity of dextrose, but it is 
advisable that preparations made with dextrin mucilage be 
preserved with salicylic acid, benzoate of soda, or alcohol, if 
not in sufficient strength to cause a precipitation of the 
dextrin, or any other preservative. 

An acid prepared solution of tapioca dextrin made as 
indicated above and diluted with an equal amount of water 
makes an excellent base for the so-called “glaze masks” 
which are applied to the face by coating with a brush. 
The gum solution or mucilage dries quickly, much quicker 
in fact than would a natural gum that contained in its 
solution a quantity of alcohol to speed up the drying. It 
is by nature contractile so that an immediate “drawing” 
effect is felt on the skin. More potent 
astringency may be achieved by the addition of normal 


or astringent 


aluminum acetate or other chemicals of known astringent 
action. Being quickly and completely soluble in warm or 
cold water the treatment is readily removed by washing. 
Being light in color and transparent the prepared mucilage 
may be delicately tinted any desired shade by using a water- 
soluble color, or leave it its natural color, which is a 
beautiful light amber in its higher concentrations to a 
practically colorless fluid in weaker solutions. Dextrin, 
being a gum will readily hold in suspension or emulsion, 
depending on the nature of preparation, perfume materials 
added to scent the finished product. 


As a filler for soap creams, grease creams, lotions, ete., 
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very dilute solutions of lightly converted dextrins will serve 
excellently. While thin in preparation, the unconverted 
starch will jell and give considerable bulk and body to the 
preparation in whose formula it is included. From a cos- 
metic point of view both the starch and the dextrin are 
excellent cleansers and should not be neglected in various 
lotions, pastes, etc., whose use is indicated for the cleansing 
of the skin. 

It will be found advantageous to substitute tapioca gum 
mucilage as the binder or vehicle of clay or mug prepara- 
tions in lieu of solutions of arabic, tragacanth,”or karaya 
gums as it has a greater “drawing” effect on the skin. 
Furthermore, the greater ease and time-saving in the 
preparation of mucilages from the synthetic gums eliminates 
the necessity of allowing the gum to “swell” over a period 
of hours as in the preparation of the natural gums. Also 
there is no trouble encountered, as with tragacanth or other 
natural gums in the matter of the settling of the insoluble 
portions of the gum as a precipitate. 

By intimately mixing into paste form the siliceous clays 
or earths with the dextrin mucilage, a suspension of greater 
homogeneity results than in the case of the natural gums 
and there is less tendency to separation of solids due to 
the great adhesiveness of the dextrin. Manufacturers of 
preparations of this kind having experienced difficulty in 
packing their goods in collapsible tubes due to separation 
will find that by substituting dextrin for the natural gums 
they will obviate this difficulty. 

A one to one water solution of an alkaline prepared 
dextrin may be employed as a base ior cleansing mask 
preparations where the mask is removed by peeling or roll- 
ing off the film deposited on the face during treatment. 
By removing the film the foreign matter adhering to it is 
also removed cleansing the skin and pores. Due to the 
cohesiveness of the alkaline prepared mucilage the mask 
does not adhere tightly to the skin surface and is removed 
in sheets or rubbed off in rolls. Certain solid or liquid 
materials of therapeutic value may be added to the mucilage 
thus changing both the physical characteristics of the prepa- 
ration and its intention as a cosmetic agent. 

Where the tackiness of the dextrin mucilage is not 
sufficient and more “pull” is desired such as in honey and 
almond meal packs, an even greater “pull” than honey can 
give is effected by another conversion product of starch, 
commercial glucose. This can be perfumed with a honey 
or miel odor and more than replaces the more expensive 
natural product. 


Control of Rose Diseases Explained in New Bulletin 


Descriptions and symptoms of the more common fungous 
and bacterial diseases of roses with directions for control 
and prevention are offered to amateur and professional rose 
growers in Farmers’ Bulletin 1547-F, “Rose Diseases; 
Their Causes and Control,” just published by the United 
States Department of Agriculture. Alma M. Waterman, of 
the Bureau of Plant Industry, explains that rose diseases 
fall into two general classifications, those due to improper 
or imperfectly adjusted conditions of growth and those due 
to parasitic infection, usually by fungous growths. 

This bulletin is confined strictly to plant diseases and does 
not deal with the insect enemies of roses, which are consid- 
ered in Farmers’ Bulletin 1495, “Insect Enemies of the 
Flower Garden.” Either or both may be procured upon ap- 
plication to the Department of Agriculture, Washing- 


ton, D. C. 


Showing the Merchandise 
(Continued from Page 294) 


more. An artist in black and white or colors will charge 
$100, $200, whatever his abilities and popularity enable him 
to charge—for a design incorporating your merchandise. 
But you'll have something for your money. You'll have 
beauty, smartness, selling appeal. If you feel an irresistible 
urge to show your goods, it’s better to spend enough money 
to get pictures which will really help sell them. Especially 





is this true if friends upon whose frankness you can depend 
tell you that your unadorned packages look like something 
the cat brought in; or if a calm, dispassionate comparison 
of your containers with those of your competitors gives 
you an uneasy feeling that you don’t quite belong in their 
class. 

Good pictures, or none at all, should also be used in 
circulars, booklets, package enclosures, and trade paper 
advertisements—anything, of any type, which speaks for the 
goods either to trade or consumer. 

Speaking of package enclosures, I have often wondered 
why it was considered necessary to show a life size picture 
of the goods to people who have already bought them. | 
have often opened a package, taken out a circular or leaflet, 
and found myself confronted by a picture of the very box 
or bottle I then and there held in my hand. Why show 
me the picture, when the merchandise was right there to 
speak for itself? 

And, in addition to the picture, I found a long advertise- 
ment of the goods, telling me in extravagant terms what a 
prize package I had bought. 

What is the sense of that? Why try to sell me, if I’ve 
already bought? I have the goods, and if I hadn't believed 
they were what I wanted, and what they claimed to be, I 
wouldn't have paid my good money for them. And I will 
judge them by what they do; not by what the circular says. 

A package enclosure is not needed to picture or describe 
the merchandise; if there is no other purpose which it can 
serve, better leave it out and save the money. If the en- 
closure gives necessary directions for using, or advertises 
other products, all well and good; but merely advertising 
a product to a person who has already bought it is a waste 
of money. 


Exports and Imports of Civet and Ambergris 

According to a report of Vice-Consul C. W. Aldridge, 
Aden, the quantity and value of civet exported from Aden 
to the United States was less in 1927 than in 1926. The 
following tables give the exports of ambergris and civet 
from Aden to the United States for the last four years, 
also the total imports into the United States from all coun- 
tries of ambergris and civet:2 


Exports from Aden into the United States 


1924 1925 1926 1927 
Ounces Value Ounces Value Ounces Value Ounces Value 
Ambergris 130 $920 218 $2,355 86 $1,252 244 $2,624 
Civet... 7,173 15,607 7,37 15,394 11,511 19,422 8,065 14,343 


Imports inté&-the United States from All Countries 
Pounds Value Pounds Value Pounds Value Pounds Value 
Ambergris 107 $29,376 233 $80,365 114 $12,307 491 $95,412 
Ounces Ounces Ounces Ounces 
Civet.. 10,776 23,525 11,652 26,505 12,079 25,030 11,223 22,148 
These two products have been used for more than a cen- 
tury as fixatives in the manufacture of perfumery. It is 
doubtful whether there would be sufficient ambergris and 
civet in the world’s commerce to supply the modern manu- 
facturing requirements if it were not for the fact that for 
both of the above products there are synthetic aromatic 
chemicals to take their place. 
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The Practical Side of Packaging 


Continuation of the Article on Methods and Machines 
by F. C. Chase 
E. R. Squibb & Sons 


RECEDING articles have dealt chiefly with the prob- 

lems involved in the purchase, installation and use of 

packaging machinery and auxiliary equipment. Yet 
there is still another angle to package engi- 
neering that cannot be ignored if the greatest 
efficiency is to be obtained. 

That is, we are confronted with manage- 
ment problems, practice concerning the con- 
duct of the producing departments themselves 
and those of the planning department or its 
equivalent which have a very direct bearing 
on the efficient use to which the packaging 
equipment is put. It is therefore perhaps not 
irrelevant to include in a discussion of pack- 
age engineering some of the considerations 
which should be met by the the production 
manager, operating superintendent, the maintenance engineer 
and the purchasing department. These considerations will 
therefore be discussed in the above order not because that 
particular order signifies any degree of relative importance 
but rather that the activities of each of these functionaries 
can perhaps best be discussed with relation to each other 
in the order above indicated. 


Modern management accepts the theory, which may be 
accepted as a law, that the highest efficiency is obtainable 
only by placing in the hands of a person or persons those 
matters which have to do with the proper scheduling of 
production from two standpoints; namely anticipated sales 
and efficient departmental operation. The modern plant 
has as its center for relating one with the other the pro- 
duction department, or in larger concerns the planning 
department, which goes more completely into the details 
of production even to the extent of supervising the issuing 
of standard practice and procedure, provision of adequate 
equipment, standardization and_ simplification of raw 
material and finished product, and the many details which 
have a direct relation to quality and quantity of output and 
low costs. 

It is very likely, however, for the reason that the 
packaging industry is composed largely of many inde- 
pendent and relatively small establishments when compared 
with such industries as the automobile, steel, textile and 
some others, that the best organization is one which places 
in the hands of its “production department” certain func- 
tions which tie up the factory with the sales and administra- 
tive departments, yet which is not inclusive enough in its 
functions to take over engineering, design, personnel 
(except so far as the quantity of personnel may have a 
bearing on output in the planning of the work to be done) 
and scheduling for purchase and delivery of raw material. 

Such a department could serve in its essential scope in 
most any industry of modest size so far as its functions are 
concerned. There are, however, certain angles to the 
operation of a production department in a packaging plant 
that are worthy of note for the reason that packaging, 





while different in no respect fundamentally from any other 
industry, nevertheless presents some problems peculiar to 
its own nature. 


There are two types of packaging plants. 
One is the type that produces one or a few 
products in such huge quantities that the 
planning of the work to be done on its several 
lines of packaging equipment is relatively 
simple. There are no problems involving 
changing from one size to another; no diffi- 
culty concerning the provision of container 
and raw material to be delivered for process- 
ing on certain days; no changes in plans due 
to conditions of inventories and sales on a 
varied line, In other words it is necessary 
in some plants only to keep an adequate stock 
of raw material and containers for day in and day out 
production on one or a few products, each handled on its 
own line and packaging equipment. This sort of plant 
is of course the easiest plant so far as planning is con- 
cerned. Yet even with such a plant there is one thought 
that cannot be overemphasized. 

If an enterprise is depending upon the distribution and 
sale of only one or a few products for its financial success 
and profits, it is obvious that failure to have an adequate 
supply of the necessary raw material and containers cripples 
completely the operation of such a plant. In the automo- 
bile industry one missing part prevents delivery and sale 
of the sole source of revenue, that is, the finished car. The 
problem involved in such an enterprise whether automobile 
manufacture or the merchandising of a popular package of 
some kind is not one of planning production alone, but 
rather of planning for production. 


The modern practice of small inventory, particularly 
of raw material and in process, is admirable from one 
standpoint. So far as the administrative office is concerned, 
the efficiency of plant operation is reflected by such an in- 
ventory. Nevertheless there is sometimes a tendency to 
overdo the idea by running so close on scheduled delivery 
of raw material and containers that two _ possible 
catastrophes may take place. The first is that the incoming 
material may not be satisfactory and should be rejected as 
not coming up to the specifications. If too small an 
inventory is kept, it is sometimes necessary to accept inferior 
raw material in order to keep the plant in operation. This 
of course is reflected in an unsatisfactory finished product; 
complaints from the sales department as well as customers, 
the latter’s being of course of more consequence; loss of 
business as well as loss of confidence. 

The second possible catastrophe is absolute failure of 
the vendor to deliver sufficiently close to schedule to permit 
operation on the article, resulting in shut-downs, turning 
off of help which has been specially trained and which can- 
not be resecured at will; or else paying such help for the 
period of shutdown which represents total loss so far as 
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absorbed labor costs are concerned when figuring profits. 

The sole remedy for such contingencies is the provision 
of adequate inventory to allow for occasional rejections and 
for the delays in delivery that may occur, not because the 
vendor is essentially unreliable, but rather because he may 


have his own problems which on occasion may get him into 
a hole so far as meeting promised delivery dates. 


In other words, the point is that extremely small in- 
ventories while economical on paper, if everything works 
out as anticipated, may cause losses far in excess of the 
interest on the invested capital of a somewhat greater in- 
ventory which would insure against hold-ups in production 
caused by inventory depletion. Such disasters can and have 
occurred in plants running on short inventories of raw 
material and containers particularly where only one or a 
few items of merchandise are manufactured. Where many 
items are turned out a change in plans will permit the plant 
to continue somewhere nearly at normal capacity, but on 
other products, even though a change in plans may cause 
ineficiency of operation. The plants which manufacture 
a variety of products can change their plans, shift per- 
sonnel and equipment so that no great loss in productive 
time results. 


Plants operating on a variety of products are not con- 
cerned with quite the same possibility of disaster although 
even here it is essential that a reasonable inventory be 
maintained. The ability to change plans upon fairly short 
notice prevents an occurrence of serious delays or shut- 
downs due to failure to receive raw material as anticipated 
or to receiving material that should be rejected as unsatis- 
factory. 

Nevertheless the production department in any packaging 
plant manufacturing a variety of products has its own 
problems, peculiar to the nature of the merchandise and 


t 


to the type of manufacture. The extreme, of course, lies 
in the type of plant that puts out a variety of products and 
uses few units or lines of producing equipment or machinery 
as the case may be. Here it is not solely a problem of raw 
material and container supply but rather this problem 
together with the hazards of changing from one product or 
one size to another. The proper insurance lies not so much 
in the inventory of raw material and containers as in the in- 
ventory of finished stock. A change in plans may work out sat- 
isfactorily even so far as efficiency of operation is concerned. 
Nevertheless if a fair inventory of finished stock is not 
available for filling orders there is every likelihood of going 
on back order if a change results in unanticipated behavior 
of material and containers. In other words an inventory 
which is too small can cost the enterprise. many dollars 
which would have paid the interest in investment of finished 
stock inventory of sufficient magnitude to insure against 
back order. 

It is, of course, necessary to speak in generalities since 
each packaging enterprise has its own conditions and 
problems. Nevertheless it is undeniably true that the 
production department of any packaging enterprise should 
look to these two considerations before establishing its 
minima in both raw material and finished stock. Balance 
of stores should be given the attention of someone in the 
production department thoroughly familiar with the con- 
ditions of purchase, of machinery maintenance and ad- 
justment, of sales fluctuations, of manufacturing problems, 
of the whole list of contingencies that confront the manu- 
facturing side of a packaging enterprise. 

One of the greatest problems involved in packaging a 
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variety of items on a few lines or with a limited amount 
of equipment is the trouble which can occur from the use 
of adjustable machinery. There is no argument with the 
engineer Or machinery salesman who tells you that adjust. 
able machinery is exceedingly undependable. That is to say. 
when changes are made from one size to another or from 
one shape of container to another, it may take several days 
before production per hour or per day reaches normal. It 
is a condition that exists and has yet to be corrected in 
ninety per cent of adjustable automatic or semi-automatic 
machinery. 

Ii the volume of sales is such that it is prohibitive to 
install separate equipment for the different sizes or types 
and shapes of packages there is only one thing for the 
production or planning department to do. That is to ascer- 
tain through the experience in the plant or from the ex- 
perience of the machinery builders about how long it 
takes as a rule to get into normal output after changing, 
As a rule, where adjustable machinery is at all practical 
it will take several days. The first day of the change 
the output may be only sixty to seventy per cent of 
normal output. The next day it will approach it more 
And after several days it is likely that production 
will be normal. 


nearly. 


It is obvious therefore that the production department 
in planning the work for the producing department must 
take this into account. Some runs may be for only a few 
days on a size or on a type of container which does not 
enjoy wide sales. It is utter folly to schedule production 
on the basis of normal output. Furthermore, wherever it 
appears necessary to make a short run on a different size 
or type, it is often possible that the equipment, which jis 
of adjustable nature, will never get properly functioning 
and normal output may never be realized on that par- 
ticular run. This condition, which is an undeniable one 
and will be vouched for by everyone closely associated 
with producing packaged merchandise on adjustable 
machinery, can be met only by obtaining reliable data 
through the accumulation of history, either in one’s own 
plant or in others, concerning the average output in its 
relation to length of run. 


Here again there comes to light the danger of 





to small inventories on finished stock, and to the estab- 
lishment of too small minima. Long runs become impossible 
since finished stock on this or that size and type of package 
is suddenly demanded. Yet long runs on adjustable machinery 
inevitably increase operating efficiency to the extent that again 


we have an economy which very often vastly exceeds the 





interest on investment in finished stock of such magnitude 


u¢ 





as will prevent back orders and allow reasonably long runs 
before changing to another size or package. 
(To be continued) 





Note Illistrations used in Mr. Chase’s series on pack- 
° . ? ahesasoe 
aging are designed to show general types inery. 
The possible purchaser should investigate the various makes 


of each type before making imstallations. 


New Chief for Agricultural Economics 
Nils A. Olsen has been appointed chief of the Bureau of 
\gricultural Economics, Department of Agriculture, to suc- 
ceed Lloyd S. Tenny, who resigned recently to become affili- 
ated with the Associated California Fruit Industries, Ine. 
Mr. Olsen had been assistant chief of the Bureau since 1925, 
in charge of research work. 
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Contest in Olive Oil Chemistry 


Growers of 


The National Association of Olive ( Spain is 
sponsoring an international competition, the purpose of which 
js to bring forth an accurate and simple means of determin- 
olive oil is mixed with other oil or oils and 


and to 


ing when an 
other oils are that are in the mixture, 
extend the existing knowledge of the chemistry of olive oil. 
The association offers 20,000 pesetas as the first prize and 
5,000 as the second prize. The 
cently been dollar. If 


petitors scores enough points to win the first prize, 


also what the 


value of the peseta has re- 


about six to the none of the com- 
this 
prize will be divided into four prizes of 5,000 pesetas each, 
all in the same category. 
United States are 
judging committee will consist of repre- 
sentatives of the National Olive 
Spain, the Federation of Exporters of Spanish Olive Oil, 
attached to the Central 


faculty of 


Chemists of the invited to enter the 


competition. The 
Association of Growers ot 


the Body of Customs Experts 
Laboratory, a 
Central University, 

The last date upon which works may be presented to the 
eis July 30. Detailed information in regard to the 


be obtained from the Department of State, 


professor of the sciences of the 


and an agricultural engineer. 


committe 
competition may 

Washington, D. ¢ 
with Sr. 


or persons interested may communicate 
Fernando Silvela, 
15th and Fuller streets, 


agricultural attaché of 
N. W., Wash- 


directly 
the Spanish Embassy, 
ington, D C 


Testing Eucalyptus Oil 


of the subject shows that the phellandrene 
3ritish 


The history 


test for eucalyptus oil was introduced into the 


-harmacopeeia in order to prevent the use of oils containing 
a low percentage of cineol, but now that the amount of 
cineol can be determined with a fair degree of accuracy by 
well-known means the phellandrene test limits the non- 
neol portion of the oil so as to imply that there is some 
phellandrene, 
carbolic acid coefficient of phellandrene 


Therefore, the 


that is not 
whereas actually the 
is double that of 
whether the B.P. serve any 

whether it should be retained at the 
Pharmacopeeia——H. Finnemore (Aust. 
vol. 9, 98, 17). 


virtue in pinene possessed by 


pinene. question arises 


tests useful purpose, and 
edition of the 


Pharm., 1928 


next 
Jour. 


Perfumed Sprays at Athens Exposition 


A miniature fountain of scented sprays attracted atten- 
and toilet preparations at 
the exposition of French products in Athens, Greece, dur- 
ing March and April, held under the patronage of the presi- 
dents of the French and Hellenic republics, Consul E. A. 
Plitt, at Athens, reports to the Commerce Department. 


tion to the exhibit of perfumes 
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Paris Trade Notes 
capital in- 
shares 


\t a recent special meeting to authorize a 
Palmolive, S. A., 


at 100 francs each, 


crease, voted to issue 75,000 new 


thereby increasing the capitalization of 
) ~ I 

to 12,500,000 francs. 

* k * 


the company 


Weil, 


la — 


Société des Parfums des Fourrures recently or- 
Paris. 
divided 
B shares at 100 francs par and 5,500 class 
Alfred, 


assets which 


ganized, has taken offices at 26 rue de 


The company is capitalized for 1,250,000 franc 
into 7,000 class : 
A shares of the same par value which are held by 
Marcel and for the 


they 


Jacques Weil in payment 
have turned over to the company. 

* * * * 
has been 
materials, and 
It is capitalized at 
organizer of the 


Les Parfums du Lys d'Or, L. Stordair & Cie., 
incorporated to manufacture perfumes, raw 
chemical and pharmaceutical products. 
200,000 


company. 


francs. Louis Stordair is the 


* * 


Nouveaux, Cie 
boulevard Victor 


Another Savons 
Sx »p lor. 


Hugo, 


new company is Les 


Offices have been taken at 195 
Clichy. 


* * 


Rationelle et Produits de Beauté 
14 rue Francois-Miron, 


a a 


Société de la Brosse 


has taken offices at Paris. 


Veuve Broux et Fils, Colombes (near Paris), which has 


been in operation for years manufacturing toilet prepara- 
tions and hair dyes, 


Société M. 


has been incorporated under the name 
Broux & Cie. 
Fair has been an- 


October 2 


session of the Prague 


for September 25 to 


The autumn 


nounced inclusive. The 


spring fair was a great success, 2,561 exhibitors represent- 
ing sixteen countries having displays and more than 460,000 


visitors having registered during the sessions. The autumn 


fair is expected to surpass even this record. Reservations 


from Merchants in France, Spain, Brazil, Colombia, Russia 


and the United States have already been received. 


Parfumerie Houbigant has established in connection with 
plant, a which 


prominent 


its new research laboratory was opened 


recently with a _ reception to chemists a: 


The new labora- 
tory is completely equipped in the most modern manner and 


men associated with the perfume industry. 

with the latest types of apparatus. A feature is a library of 

works devoted to chemistry and particularly to perfumery 
which the technical and trade press will have an impor- 

tant part. 

Robert Bienaimé, one of 

Among the prominent men whc 


The guests received by 
the partners in the firm. 


were 
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attended the opening of the laboratory were Messrs. 
Moureu and Gabriel Bertrand, members of the Institute; 
M. Fourneau, chief of the staff of the Pasteur Institute; 


M. Kling, director of the Municipal Laboratory and many 
representatives of the perfume and raw material industries. 
* * * * 


F. G. Gilles of P. Robertet & Co., Grasse, has been named 
a councillor of foreign commerce of France. 


2 4-6 


\ conference on the odorous constituents of musk and 
civet was held recently in Paris under the auspices of the 
Société Chimique de France and the Société de Chimie 


Industrielle. M. Ruzicka of the University of Utrecht was 
the principal speaker. 
a 


It is with regret that we record the death of Mme. de 
Fauque de Jonquiéres, mother-in-law of Paul Morel who is 
one of the partners of the firm of Lautier Fils and vice- 


president of the Syndicat des Parfumeurs de Grasse et des 
Alpes Maritimes. 
* * * * 

Leon Baréty, a director of Société Schmoller & Bompard, 
Grasse, has been re-elected a member of the Chamber of 
Deputies. Mr. Baréty has represented the Alpes-Maritimes 
in the Chamber for several years. 

* * * * 
Recent visitors to the trade in Paris include many repre- 


sentatives of the raw material houses. Among those who 
have made such visits are Maurice Maubert of P. Robertet & 
Co., Pierre F. Dhumez of Pierre Dhumez & Co., M. Lageat 
of Pilar Fréres, H. Baréty of Schmoller & Bompard and 
Francois Goby of Tombarel Fréres. 


German Trade Notes 


advices are to the effect that the owner of the 
firm “Dorena” of that city has just been sentenced to a 


Warsaw 


month’s imprisonment for offering for sale spurious “Odol” 


tooth paste and “Pixavon” hair preparations and passing 
them as products of Lingnerwerke, Dresden. 

~ * * k * 

West Electric Kosmetische Artikel, G.m.b.H. of Berlin, 


a branch of West Electric Hair Curler Co., of London, has 
been organized with a capitalization of 20,000 reichsmarks 
to handle the line of toilet preparations made by the parent 
company. 

* * * * 

Georg Altin, G.m.b.H., Berlin, has been organized as a 
successor to the firm of Georg Altin which has been well 
known as a wholesaler of soaps and perfumery. The new 
corporation a capital stock of 20,000 reichsmarks. 
Jean Segall and Georg Altin, both of Berlin, are the in- 


has 


corporators. 
* * *k * 

Georg Schicht, president of Parfumerie Elida of Leip- 
zig has donated a prize of 10,000 reichsmarks to the Ger- 
man artist who paints the most beautiful portrait of a 
woman during the year. Colored reproductions of the en- 
tries are to be forwarded to the company for original selec- 
tion. 
will then be passed upon and the winner selected. 

es 


The originals of the twenty which are judged best 


* * 

The firm of Joh. Andre Sebald of Hildesheim is cele- 
brating this year a double jubilee anniversary, 1928 being 
the 60th anniversary of the founding of the house and the 
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Comment on Oil of Cassia 

The last edition of the United States Pharmacopeeia fa, 
given official recognition to oil of cassia under the title oj 
oil of cinnamon, but there are comstituents in oil of cassia 
which are unpalatable, and make it less suitable than the 
oil of cinnamon for flavoring purposes. Dodge found thy 
by washing cassia oil with solution of sodium hydroxide 
certain phenolic bodies were removed, including salicylic 
aldehyde, which was an esthetic improvement. 
to 


was 


The authors 
ascertain jp 


improved by 


experiments in order 
of 


adopting his process, but to avoid any risk of decomposition 


repeated Dodge's 


what way commercial oil cassia 
a solution of 0-5 per cent instead of 2 per cent was used 
After thrice washing the original oil it was fractionated 
under reduced pressure, and the first 10 per cent which 
contained any terpenes that may be present was rejected 
The practically devoid of the 
curiously unpleasant odor of the first fractions. 


remaining portion was 
It is Sug- 
gested that this main fraction should receive official recog. 
nition under the title “Purified Cassia Oil.”’—H. Finne. 
more and W. C. Gladhill (Austrl. Jour. Pharm, 1928 
vol. 9, 98, 17). 


Characteristics of Bergamot Oil 


from the Bollettino Uffiiale della R. Stazione 
Sperimentale have been published which outline the charac- 


Extracts 


teristics of the Bergamot oil produced during the season of 
1927-28. The paper comments particularly upon the heat and 
drought which featured the growing season resulting even 
in the use of irrigation. The crop, according to the report, 
fell about 10 per cent to 15 per cent below normal. 

The characteristics of the oil were somewhat different than 
in the normal year, optical rotation being generally higher 
accompanied by a corresponding change in the content of 
Other characteristics of the oil were about 
the same as in a normal season. 


linalyl esters. 


Austria Makes Tariff Increases 


Austria has increased the tariff duty on cosmetic powders 
from 400 to 600 gold crowns per 100 kilos, and on kitchen 
soap from 8 to 15 gold crowns per 100 kilos. 


25th anniversary of Peter Happ, the present proprietor. 
The company was founded in 1868 by Johann Sebald, who 
placed on the market in that year his “Haartinktur,” still 
the principal product of the firm. 

+ es 

Cosmetica is a recently established company with head- 
quarters at Hamburg and an authorized capital of 20,000 
reichsmarks. It will manufacture perfumes and toilet prepa- 
rations. 

‘es @ * 

The firm Eudox-Haus, Schlimpert & Co., has taken over 
the assets of Friedrich Jung & Co., Leipzig, and will operate 
it under the name Jung & Co, Division. 

ee 

P. Biersdorf & Co. Hamburg, has declared a dividend 
of 10%. At the annual meeting, the excellent record of 
the company was pointed out and the officers stated that 
the outlook for the coming year was even brighter. 

sa. 6 

At the general meeting of Gustav Lohse, A.G., Berlin, 
the capital stock increase from 440,000 reichsmarks to 1,000,- 
000 reichsmarks was approved. 
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Official Report of Soda Water Flavors 
Manufacturers’ Association 

the 

progress of the Association of the National Manufacturers 

H. Gast, 

and 


Business largely of a routine nature has marked 


of Soda Water Flavors since our June report. W. 
Hickey, the 
attorney, have as usual been looking out for the interests of 


the president, and Thomas J. secretary 
the members. 

Bulletins have been sent out advising the members to file 
applications for alcohol permit renewals prior to August 31. 
This is imperative. 

As reported in our Washington Correspondence on page 
285 three firms filed the 
Trade Commission to comply with its recent ruling regard- 
ing the use of the word “grape” in connection with the 
manufacture of imitation fruit flavors. 


have stipulations with Federal 


New York’s Anti-Saccharin Act Annulled by Court 


Saccharin is not in a class with alcohol and cannot be put 
there by indirection, said the Appellate Division of the New 
York Supreme Court on June 8 in declaring illegal Section 
192B of the Sanitary Code, regulating the use of saccharin 
in soft drinks and in upholding an appeal by Morris Jacobo- 
witz from his conviction and fine in Special Sessions for 
violating the ordinance. The act which Jacobowitz was 
accused of violating provides in part that a “non-alcoholic 
(1) if 


when sweetened it contains less than 7 per cent by weight 


carbonated drink shall be deemed to be adulterated 
of sugar (sucrose) in the finished product, except dry ginger 
ale, which shall contain not less than 5 per cent of sugar; 
(2) if it contains more than 0.004 per cent by weight of 
saccharin or other synthetic agent in the finished product. 

Jacobowitz insisted that the Sanitary Code provision was 
an arbitrary and unreasonable attempt to use the police 
power, and therefore void. 

Justice Proskauer, writing the opinion annulling the ordi- 
nance, said that in the law 
health, safety or public interest suggested,” and “no question 
of the deception of the public,” but that the Health Depart- 
ment “had thus accomplished deliberately by indirection what 


there is “no consideration of 


it has been forbidden to do and has practically made it im- 
possible to use saccharin in carbonated beverages.” He said 
further: “Under the guise of regulation there has been 
actual prohibition,” and added that the law was “shrewdly 
designed to require the introduction of so much sugar that 
it would be impossible to add saccharin without causing the 
beverage to be palpably oversweetened.” 


Readers of the Fravortnc Extract Srction are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in other departments. 
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Official Report of Flavoring Extract 
Manufacturers’ Association 


Following the recent nineteenth annual convention of the 


Flavoring Extract Manufacturers’ Association of the United 


States, the new president, G. H. Burnett, and the other 
officers and committeemen, including Thomas J. Hickey, 
attorney and executive secretary, have gone ahead with 


renewed activity and enthusiasm. 

Circular 282 gave the members a summary of the chief 
events at the Buffalo convention, which was reported in 
considerable detail in our June issue. 

Circular 283 advised the members regarding the necessity 
for filing applications for renewal of their alcohol permits 
before August 31. 


Committees of the F. E. M. A. for 1928-29 


President Burnett has appointed W. M. McCormick as 


National Councilor, in addition to the following standing 
and special committees for 1928-29: 

Scientific Research—Frank L. Beggs, Chairman, Styron- 
Beggs Co., Newark, Ohio; Dr. F. M. Boyles, Jack Bev- 
erages, Inc., Brooklyn, N. Y.; Dr. John Glassford, 
McCormick & Co., Inc., Baltimore; Dr. E. J. Shanley, 
Baker Extract Co., Springfield, Mass.; Dr. Bernard H. 
Smith, Virginia Dare Extract Co., Inc., Brooklyn; A. F. 


Wussow, Price Flavoring Extract Co., Chicago. 3 

Membership Committee—L. K. Talmadge, Chairman, 
Williams & Carleton Co., Hartford; C. R. Rollings, Seely 
Manufacturing Co., Inc., Detroit; J. L. Clawson, Clawson 
Co,. Philadelphia; W. F. Meyer, Warner-Jenkinson Co., 
St. Louis; George C. Morrow, Morrow Extract Corp., New 
York. 

Legislative Committee—Dr. F. M. Boyles, Chairman, Jack 
Beverages, Inc., Brooklyn; F. L. Beggs, Styron-Beggs Co., 
Newark, Ohio; E. L. Brendlinger, Dill Co., Norristown, Pa.; 
J. A. Handy, Larkin Co., Inc., Buffalo; W. F. Meyer, 
Warner-Jenkinson Co., St. Louis. 

Publicity 
George H. 


Committee—George H. Nowland, Chairman, 
Nowland Co., Cincinnati; R. B. Perrigo, L. 
Perrigo Company, Allegan, Mich.; N. S. Dillingham, D. & 
L. Slade Co., Boston; B. J. Fishburn, S. P. Hite Co., 
Roanoke. 


Trade Interests Committee—F. S. Muchmore, Chairman, 
Hallock-Denton Co., Newark, N. J.; W. A. Upham, Baker 
Extract Co., Springfield, Mass.; W. H. Hyde, Abner Royce 
Co., Cleveland; Dr. S. H. Baer, Blanke-Baer Extract & 
Preserving Co., St. Louis. 

Transportation Committee—E. L. Brendlinger, Chairman, 
The Dill Co., Norristown, Pa.; C. F. Sauer, Jr., C. F. 


Sauer Co., Richmond; M. Winston, Blanke-Baer Extract & 
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Preserving | St. Louis; F. J. French, R. T. French Co., 
Re che ster, N \ 

Costs Comn e—L. K. Talmadge, Chairman, Williams 


& Carlet ( Hartford; Lester Wallace, Francis H. 
Leggett & Co.. New York; C. R. Phillips, Vanilla Labora 
tories, Inc., Rochester, N. Y 

Insu e Committee—C. F. Sauer, Jr., C. F. Sauer Co 
Richmond, Va 

Trade Relations Committee—George M. Armor, Chair- 
man, McCormick & Co., Inc., Baltimore: H. W. Madison, 
Widlar ¢ Cleveland; Clifford G. Harris, Frank E. Harris 
Co., Inc., Binghamton, N. Y. 

Grievance Committee—W. F. Meyer, Chairman, Warner- 
Jenkinson Co., St. Louis; George B. Illsley, Twitchell- 
Champlin C Portland, Maine; C. P. Carroll, Griggs 
Cooper & Co., St. Paul, Minn 

Vigilance Committee—All members of the Executive 
Committee 

Educationa ldvertising Commuittee—D. T. Gunning, 
Chairman, Arbuckle Bros., Chicago; E. P. Price, Price 
Flavoring Extract Co., Chicago; T. W. Carman, Baker 
Extract C Springtield, Mass.;: B. H. Smith, Virginia 
Dare Extract Co., Inc., Brooklyn; C. R. Rollings, Seely 
Mig. Co., Detroit 

Statistical Committee—J. A. Handy, Larkin Co., Inc., 


Buffalo, N. Y. 


Committee on How to Increase Sales—E. P. Price, Price 


Flavoring Extract Co., Chicago. 
Carman, 


Gunning, 


Sectional Organizations—T. W. 
Mass.; D. T. 


Lewis B. 


Committee on 
Baker 
Arbuckle Bros., 
New York. 

Representative on Industrial Advisory Council 


Rogers, McMonagle & Rogers, Middletown, N. Y. 


Extract Co., Springteld, 


Chicago. ; Parsons, Seeman Bros., 


Fred S. 


STATE COMMITTEEMEN 
California: R. L. Joannes, Joannes Corporation, Los 
Angeles 
Colorado: Wm. L. Myatt, Morey Mercantile Co., Denver. 
Connect Guy Stanley, Williams & Carleton Co., Hart- 
ford. 


Illinois: E. P. Price, Price Flavoring Extract Co., Chicago. 

Indiana; T. F. Kelly, Wabash Baking Powder Co., Wabash. 

Iowa: C. R. Joy, S. F. Baker & Co., Keokuk 

Maine: C. M. Foss, Schlotterbeck & Foss Co., 

Maryland: W. 
Baltimore. 

Massachusetts; T. W. 
field 


Michigan: 


Portland. 
M. McCormick, McCormick & Co., Ine., 
Carman, Baker Extract Co., Spring- 
Howard L. 
Minnesota: C 
Northern Missourt: S. H. 
Preserving Co., St. Louis. 
New Hampshire: D. E. 


Sanbornville 


Jenks, Foote & Jenks, Jackson 
Paul. 


Extract & 


P. Carroll, Griggs Cooper & Co., St. 


Baer, Blanke-Baer 


Parmenter, Wakefield Extract Co., 


New Jersey: F. S. Muchmore, Hallock-Denton Co., New- 
ark. : 

Nebraska: L. Feltman, McCord-Brady Co., Omaha. 

Western New York: J. A. Handy, Larkin Co., Inc., Buffalo. 


Eastern New York: L. B. Parsons, Seeman Brothers, New 


York. 
Southern Ohio: J. Frank, Frank Tea & Spice Co., Cin- 
cinnati. 
Northern Ohio: W. H. Hyde, Abner Royce Co.. Cleveland. 
Oregon: Leo Hahn, Wadhams & Co., Inc., Portland. 
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Pennsylvania: E. L. Brendlinger, Dill Co., Norristown, 


Rhode Island: B. B. Scott, Providence. 


Tennessee: L. G. Durr, Rigo Mfg. Co., Nashville 
Texas: Leo M. Furman, Furman Co., Houston 
Vermont: J. O. Kimball, Kimball Bros. Co., Enosburg Faj}s 


Virginia: C. F. Sauer, Jr., C. F. Sauer Co., Richmond 
ston: W. J. Kahle, Crescent Mfg. Co., Seattle, 
msin: W. J. Wiscott, Jewett & Sherman Co. 


waukee. 


Washin 


| | L $¢ 


Mil- 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FEDERAL AND State official reports, etc., relating to 


perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section, and other departments for further information, 





Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the Notices of Judgment given under the Federal 
Food and Act, Nos. 15,351 to 15,500, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C. 


Drugs 


the only ones of interest to our readers were the following: 
15,433. 


of guilty; fine $7 and costs. 


Adulteration and misbranding of olive oil; plea 
Adulterated 
oil and purported to be a foreign product when not so. 
15,434. 
flavor; U. 


with »ttonseed 
\dulteration and misbranding of imitation lemon 
S. vs. 42 dozen jugs of imitation lemon flavor: 
default decree of condemnation, forfeiture and destruction. 
A substance containing no ingredient or combination of in- 
gredients that would produce the stated flavor, had been 
substituted wholly or in part for the said article. 
were false and misleading. 


Labels 


New Jersey Hits Synthetic Flavors 


The New Jersey State Department of Health in a state- 
ment has declared that use of synthetic and imitation flavor- 
ings for bottled soft drinks is not justified because of the 
opportunity to obtain genuine fruit flavors. The statement 
followed an investigation by the department, which asserted 
that it had found which sold 
bottled beverages prepared from true fruit flavorings only.” 


“few firms in New Jersey 

It was pointed out that the non-alcoholic beverage law 
does not prohibit the use of synthetic flavorings and artific‘al 
packages are labeled “arti- 
ficial” or “imitation” and when the use of coloring matter 


colorings in beverages when 
is declared. 

“As a result of our investigations,’ the department sad, 
“it was learned that a large percentage of the beverages 
on the market 
fruit synthetic preparations 
have little or no food value and caused a nauseating effect 
upon certain individuals, although the quantity of synthetic 
ethers present in the finished product is so small as to render 


were prepared from synthetic flavorings 


imitating flavoring. These 


proof of their unwholesomeness difficult if not impossible. 

“At the present time there is an extensive advertising 
campaign being carried on by manufacturers of bottled 
beverages regarding the value of such beverages in the diet, 
the purpose being to stimulate the sale of these products. 
It seems that if such advertising is to receive the endorse- 
ment of the public at large by increased consumption of 
bottled beverages, the claims made by these associations 
should be supported by the manufacture and sale of bever- 
ages of high quality free from synthetic flavoring.” 
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Foragers Enjoy Annual Outing 


More than sixty members of The Foragers attended and 


thoroughly enjoyed the 30th annual outing of that organiza- 
tion which was held at Green Gables, Long Branch, N. J., 
Saturday, June 30. The party left on a boat trom the 


Cc. R. R. of N. J. pier at 9:10, and after a most delightful 


Activities of Associations and Societies 
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Howard Edds finished first; E. R. Cramer was second and 
J. J. Walsh third. The team of Edds and Herman again 
captured the three-legged race with Walter Miller and 
G. A. Stevens second, and R. H. Grant and E. R. Cramer 
} 


third. The old-timers’ event was won by Robert Searles, 


with Oscar Betz second and “Tom” Gill third. Again due 





Group AT THE ANNUAL OUTING OF THE ForaAGeERS, GREEN GABLES, JUNE 30, 1928 


sail down the bay reached the resort at about 11 o'clock. 
After a group photograph, which is reproduced herewith, 
was taken, the program of athletic events for the day was 
launched by “Bob” Arcularius, who had been appointed chiet 
umpire, referee and field official for the games. 

The first event, a 50-yard dash, was won as usual by 
Walter Miller, who outdistanced the field. In our opinion, 
in future games Walter should be handicapped to the extent 
at least of cutting off one leg. Second in this event was 
won by J. J. Pollock, and third by W. J. Walsh. The shoe 
race was a very exciting affair and, after much scrambling, 


S—_______— 








to the speed of Miller, who in the last relay came up to the 
lead from fifth position, the team of Miller, Schultes, Nolan 
and Yartlan captured the relay race with the team of 
Newcomb, Linz, Doherty and Vredenburgh second. A spe- 
cial 50-yard dash for visitors was won by S. L. Mayham, 
with W. Joachim second and Charles Darcy third. 
Immediately thereafter the annual baseball game between 
the Thistles and Shamrocks was decided. The Thistles, 
captained by Howard Edds, defeated the Shamrocks, cap- 
tained by J. J. Pollock, by a score of 9-4, principally through 
a first inning batting rally during which it seemed that the 








— 





Lert: Epps anp HERMAN WIN THREE-LEGGED Race. CENTER: “Ovp Trmers” START THEIR Race. RicHt: A ScRAMBLE 
IN THE SHoe Race. Crrcutar INserts: Lerr: Martin F. ScHULTES, PRESIDENT; RicHT: O. C. NIEDENSTEIN, SECRETARY 
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Thistles would never get out. The star play of the game 
was Newcomb, third 


when he captured a liner off the bat of Captain Edds of the 


made by baseman of the Shamrocks, 


Thistles. It was coming so fast that he could not duck and 


his instinctive motion to save his head from being taken 
off by the ball resulted in a remarkable catch which cut off 


at least a two-base hit and several runs. 

After seven innings of baseball, the crowd adjourned to 
the dining-room where an excellent dinner was served, and 
later the very attractive prizes, donated through the gen- 
osity of various members, were awarded. 

Each member of the winning baseball team was rewarded 
for his skill and fortitude with a special prize consisting of 
a package of miscellaneous toilet articles. The prizes for 
were most attractive. 
tributed them were: Pinaud, Inc., Northam Warren Corp., 
J. B. Williams Co., Paul Westphal, S. E. Howard's 
& Co., Richard Hudnut, S. W. “Jack” Lothrop, Leo O’Con- 
nell, Toilet Requisites, and THe AMERICAN PERFUMER. 


the events Among those who con- 


Sons 


During the dinner the members were entertained by solos 
O’Hara and B. J. Carlin, both members of the 
organization. 
W. F. 
from a very severe illness. 


by “Joe” 


A telegram of greeting was forwarded to 
Denney at Atlantic City, where he is recuperating 
Special prizes were awarded to 
“Tom” Gill for his work in entertaining the crowd and to 


Walter Miller for his sportsmanship. 

Members and guests then caught the boat which brought 
them back to New York early in the evening and the party 
disbanded at Cedar street after a most enjoyable day. 

Ontario Druggists Protest Ban on P. A. T. A. 
The Ontario Retail Druggists’ Association met in annual 


convention in Hotel London, Ont., during the 
week of June 11, with an attendance of 1,500 delegates, 


London, 
their wives and visitors. It proved to be the most success- 
ful annual meeting since the association was formed ten 
years ago. 

Claiming that the Proprietary Articles Trade Association 
(P. A. T. A.) is not a combine in restraint of trade, the 
convention decided to ask the Dominion Government for a 
stated case on the subject before the Supreme Court of 
Canada and the Judicial Committee of the Privy Council. 
In this connection the Association also asks that the Com- 
bines Act itself be investigated as to its legality, and has 
asked the other provincial associations to join with Ontario 
in this request. 

An educational committee was appointed to devise ways 
and means to give assistance to individual druggists in 
The Alumni 
to be placed on a more stable basis than at present. 

The newly-elected officers of the Association are: A. J. 
Wilkinson, Windsor, president; L. T. Best, Kingston, first 
vice-president ; T. T. Beattie, Ottawa, second vice-president. 
The district representatives are S. J. Stevenson, Ottawa; 
J. B. McLeod, Kingston; Wt G. Dunoon, Lindsay; W. A. 
Taylor, Toronto; E. A. Legge, Toronto; Wm. Crossland, 
Barrie; R. D. Doyle, Brampton; E. B. Mealley, Hamilton; 
H. W. Shoemaker, Kitchener; J. W. Crooks, Port Arthur; 
T. N. Sumner, London; J. W. McKibben, Wingham, and 
W. O. Austin, Windsor. Fred. Jacobs, Toronto, was re- 
elected 

Windsor was selected as the meeting place for next vear's 


furthering business methods. Association is 


secretary-treasurer. 


convention. 


Coming Conventions 
Institute of Chemistry, American Chemical Society, North. 
August 18, 
National Hairdressers and Cosmetologists, Statler Hotel, 
Boston, Mass., August 27 to September 2, 1928 
Eastland Hotel, 


western University, Evanston, Ind., July 23 to 


American Pharmaceutical Association, 
Portland, Maine, August 20 to 25, 1928. 

American Cosmeticians’ Society, Sherman Hotel, Chicago, 
Ill., August 13, 1928. 

University of Virginia, Institute of Public Affairs, Round 
Table Conferences, etc., August 5 to 18. 

Industrial Art Show of Eastern States Exposition, Spring. 
field, Mass., September 16 to 22. 

Glass Container Association, members’ meeting, Montreal, 
Canada, some time in September. 

American Chemical Society, Autumn Session, Swampscott, 
Mass., September 10 to 14, 1928. 

National Beauty and Barbers’ Supply Dealers’ Associa- 
tion, Stevens Hotel, Chicago, October 1 to 5, 1928. 

American Bottlers of Carbonated Beverages, Convention 
and Exhibition, Detroit (Michigan) Convention Hall, No- 
vember 12 to 16, inclusive, 1928. 

American Pharmaceutical Manufacturers’ Association, 
mid-winter meeting, Indianapolis, December 9-10. 

American Association for the Advancement of Science, 
New York, December 27, 1928, to January 2, 1929. 


Columbia University College of Pharmacy to Celebrate 
100th Anniversary 

The College of Pharmacy of the City of New York will 
celebrate the one hundredth anniversary of its founding 
during the week beginning May 27, 1929. The year 1929 
also marks the twenty-fifth anniversary of its affiliation 
with Columbia University. 

The following committee has been appointed to draw up 
plans for the celebration: Representing the Officers of the 
College: President Nicholas Murray Butler, Dr. Henry C. 
Lovis, Edward Plaut, V. Chapin Daggett, C. O. Bigelow, 
Charles W. Holton, Arthur J. Bauer, Dean H. H. Rusby 
and W. B. Simpson; Representing the Faculty: Professors 
H. V. Arny, George C. Diekman and C. P. Wimmer; Repre- 
sentatives of the Board of Trustees: David Costelo, J. Leon 
Lascoff and Richard H. Timmermann; Representatives of 
the Alumni Association: Adolph Henning, Robert R. Gerst- 
ner and H. H. Schaefer, while the College Membership is 
represented by Dr. H. N. Fraser, Dr. Otto P. Amend and 
Dr. John Scavo, 

The committee has held one meeting, at which the follow- 
ing officers were chosen: President Nicholas Murray Butler, 
chairman, Dr. H. C. Lovis, vice-chairman and W. B. Simp- 
son, secretary. Tentative plans for the celebration include 
the conferring of several honorary degrees, a day devoted 
to the alumni, one for a reception at the college, building, 
and finally a banquet. 


Institute of Public Affairs at Virginia University 


The officers of the administration of the Institute of 
Public Affairs have issued an attractive program for the 
conferences, forum discussions fand. public 
addresses in Cabell Hall and McIntire Amphitheater to 
be held August 5 to 18 at the University of Virginia. 
Many topics of general importance are on the list and the 


round table 


participants in the symposiums are etiher leaders in their 
fields or experts on their subjects. 
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Perfume and Soap in 


Glass Bottle Protest Heard 


Hearing of a protest by Richard Hudnut and others in 


the matter of the tariff on certain glass bottles which had 
been : k ; a 
praisers Building, New York, on June 26. The protest 


based to some extent upon the recent decision in the 


assessed as decorated glassware was held at the Ap- 


was , ; 
matter of the Hudnut powder bottles in which the court 


gave the decision in favor of the importers. Testimony 
adduced by the importers tended to show that the bottles 
in question were of a character similar to those in the 
former case. 

The government called several of the glass bottle manu- 
facturers whose testimony was to the effect that the bottles 
had been processed after they left the molds and that they 
were, in fact, decorated bottles under the meaning of the 
tariff. 

Decision in the case is awaited with no little interest by 
both the importers and the bottle manufacturers, for it is felt 
that it will have a profound effect upon the course of the 
bottle trade in the future. 


Fake Laboratories Men Convicted in Chicago 

Several of the men associated in the Shirley Laboratories, 
Inc. Chicago, ostensibly a perfume and toilet preparations 
concern, but really a bootlegging business, have been con- 
yicted and sentenced for conspiracy in a gigantic and sys- 
tematic graft plot to purify and divert denatured alcohol 
into beverage channels. In 1922, the Shirley Laboratories 
was organized to take over the business of the Val Dona 
Drug Co., which had been raided and put out of existence 
for irregularities in handling its denatured alcohol. The 
same men were in both corporations, the name merely having 
been changed. The Shirley company for five years has 
held the largest alcohol withdrawal permit in the Chicago 
prohibition district, being for 6,600 gallons monthly. 

The government charged the diversion of at least 100,000 
gallons of alcohol, on which prohibition agents grafted $1 a 
gallon, although the total graft is estimated at much more 
than $100,000. Thirty prohibition agents were involved in 
the graft charges. Samuel Weinberg and Roy C. Swanson, 
officials of the laboratories, were convicted as the chief 
conspirators. 

Six minor defendants also were convicted. They were 
sentenced to various penalties, from 60 days in prison down 
to fines of $200 and $100. 


Hearing August 1 in Pure Drug Suit 


Wasuincton, D. C., July 10—The petition filed by 
Howard W. Ambruster, of New York, in the Supreme 
Court of the District of Columbia, for a permanent injunc- 
tion restraining the Secretary of Agriculture and the Secre- 
tary of the Treasury from permitting importation of ergot of 
tye that does not comply with all requirements of the United 
States Pharmacopeeia, and the Food & Drugs Act and the 
regulations thereunder, has been assigned for hearing on 
August 1 before Justice William A. Hitz. Justice Hitz 
denied on June 21 Mr. Ambruster’s petition for a tem 
Porary injunction. No opinion was given by the court and 
the case will now be heard on its merits. 
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Courts and Customs 


Recent Customs Decisions 


Toilet Soap Protest Sustained 
No. 5008.—Protest 40891—G of I. W. Rice & Co. (New 
York). 
under paragraph 1414, tariff act of 1922, is claimed dutiable 


Toilet soap classified at 70 per cent ad valorem 


at 30 per cent under paragraph &2. 

Opinion by Sullivan, J. On the authority of Shallus v. 
United States (13 Ct. Cust. Appls. 87; T. D. 40937) the 
toilet soap in question was held dutiable under paragraph 82 
as claimed at 30 per cent. 


Duty Is Reduced on Soap Animals 

No. 5018.—Soarp—Toys.—Protests 91538-G, etc. of 
Rietmann-Pilcer Co. (New York). Toilet soap molded 
into small figures of animals classified at 70 per cent ad 
valorem under paragraph 1414, tariff act of 1922, is claimed 
dutiable at 30 per cent under paragraph 82. 

Opinion by Sullivan, J. The toilet soap in question was 
held dutiable at 30 per cent under paragraph 82. Shallus v. 
United States (13 Ct. Cust. Appls. 87; T. D. 40937) fol- 


lowed. 


Dutiable as Toilet Soap, Not Artificial Fruit 

No.  5206—Toilet Soap—Artificial | Fruit.—Protests 
993412-65237 of Morris, Mann & Reilly, Inc. (Chicago). 
Merchandise classified as artificial fruit at 60 per cent ad 
valorem under paragraph 1419, tariff act of 1922, is claimed 
dutiable as toilet soap at 30 per cent under paragraph 82. 

Opinion by Fischer, Ch. J. On the authority of Shallus 
v. United States (13 Ct. Cust. Appls. 87; T. D. 40937) the 
merchandise in question was held dutiable as toilet soap 
at 30 per cent under paragraph &2. 


Aluminum Soap Box Protest Rejected 


No. 5140.—Protest 162348—G. of S. S. Kresge Co. (New 
York). Aluminum soap boxes classified at 11 cents per 
pound and 55 per cent ad valorem under paragraph 339, 
tariff act of 1922, are claimed dutiable as manufactures of 
metal at 40 per cent under paragraph 399. 

Opinion by Fischer, Ch. J. 
being made of aluminum and hollow in construction were 
held properly classified under paragraph 339. G. A. 9072 
(T. D. 41269) followed. 


The soap boxes in question 


Duty on Manicure Sets—Surface-Coated Paper Covers 
No. 6068.—Singer Bros. Import & Export Co., Inc. (New 
York).—Lined boxes covered with paper imitating leather, 
having a brass clasp and containing a nail file, scissors, 
buffer, and small box for powder or paste, etc., classified 
as articles in chief value of galalith, at 40 cents per pound 
and 25 per cent ad valorem under paragraph 33, tariff act 
of 1922, are claimed dutiable as paper boxes under paragraph 
1305, or as manufactures of cotton pile fabrics under para- 
graph 910. 
It was held that these boxes of 
manicure articles should be treated as entireties, and that in 


Opinion by Sullivan, J. 


view of Abstract 46628 the provision for articles and boxes 
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1305 is 


boxes in 


in paragraph restricted to articles or 
The 
coated paper, lined in part with a plain woven bleached cot- 
ton The claim 


duty at 5 cents per pound and 20 per cent ad valorem under 


not empty 


boxes. question are covered with surface- 


fabric and in part with cotton velvet. for 


paragraph 1305 was sustained. 


Perfume Burners Classify as Shells 


5515. SHELL PERFUME BURN- 


of L. Bamberger & Co. (New 


No. -ARTIFICIAL FLOWERS- 
ERS.—Protests 177661-G, etc., 


York). 


ficial 


Perfume burners composed in chief value of arti- 


shell flowers, classified at 60 per cent ad valorem 


under paragraph 1419, tariff act of 1922, are claimed dutiable 
shell at 
by similitude at 20 per cent under para- 


as manufactures of 
1440, or directly or 
graph 229. 

Opinion by McClelland, J. 


showed that they 


35 per cent under paragraph 


An inspection of the samples 


represent roses and have electric bulbs 


attached, but are incapable of furnishing practical illumina- 
tion for a room, the only apparent purpose served being to 


illuminate the colored shells and to scent the room when 
heat is applied to the perfume. On the authority of Altman 
v. United States (15 Ct. Cust. Appls—; T. D. 42488), 


they were held properly classified as artificial flowers under 
paragraph 1419. Abstract 4916 noted. 


Fancy Soap Not Dutiable as Toys 
No. 5464—Fancy Soarp—Toys.—Protest 41648-G of J. W. 
Levy Corporation (New York). 
toys at 70 per cent ad valorem under paragraph 1414, tariff 


Fancy soap classified as 


act of 1922, is claimed dutiable at 30 per cent under para- 
graph &2. 

Opinion by Sullivan, J. In accordance with stipulation 
of counsel and on the authority of Shallus v, United States 
(13 Ct. Cust. Appls. 87; T. D. 40937) the fancy soap in 
question was held dutiable under paragraph 1432 as claimed. 


Manicure Sets for Bank Assessed at 80 Per Cent 


No. 5787.—Protest 215952-G/74737 of 
National Bank (Chicago). sets 
per cent ad valorem under paragraph 1428, tariff act of 1922, 
are claimed dutiable under section 514 at 40 per cent. 

Opinion by Sullivan, J. 
are galalith goods given away by the bank as a souvenir 


Lawrence Avenue 


Manicure classified at 80 


One witness testified that they 


and are kept in the pocket or purse and used as a manicure 
set. On the record presented the protest was overruled. 


Artificial Fruit Dutiable as Toilet Soap 


No. 6028.—A. Steinhard & Bro. (New York). Pears, 
apples, and other fruits composed of soap, classified at 60 
per cent ad valorem under paragraph 1419, tariff act of 


1922, are claimed dutiable at 30 per cent under paragraph 82. 
McClelland, J 
tion of counsel and on the authority of Shallus v. 
States (13 Ct. Appls. 87; T. D. 40937) 
fruit in question was held dutiable as toilet soap under para- 
graph 82 as claimed. 


Opinion by In accordance with stipula- 
United 


Cust the artificial 


Compacts Assessed at 60 Per Cent 


No. 6074. Colonial Bead Co. Sullivan, J., holds com- 
pacts in chief value of metal, gold-plated, dutiable at 60 per 
cent under paragraph 399. 
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Trade Mark Cases 


Ruling on Use of Prefix “Nu” in Trade Marks 

The East Side Bottling Works, of Detroit, is entitled to 
registration of the word “Nustyle” as a trade-mark for 
soft drinks, under a decision of M. J. Moore, Assistant 
Commissioner of Patents, affirming a decision of the acting 
examiner of interferences dismissing the opposition of the 
NuGrape Company of America, of Atlanta, which owns 
the registered trade-mark “Nugrape.”’ 

The decision lists many prior registered trade-marks con- 
sisting of compound words in which “Nu” forms the first 
syllable, such as “Numint,” “Nutonic,” and “Nulife,” and 
holds that in view of these marks the opposer is not en- 
titled to such a broad interpretation of its trade-mark rights 
as to exclude the applicant’s trade-mark from registration, 


Cannot Register “Oak Leaf” on Flavorings 
William A. Kinnan, First Assistant Commissioner of Pat- 
ents, has affirmed a decision of the examiner of interferences 
holding that the Winter Loeb Grocery Co., of Montgomery, 
Ala., is not entitled to the registration of the words “Oak 
Leaf” as a stock feeds 
The Winter Loeb Company sought to register the mark for 


trade-mark, except upon mixed 
use upon general grocers’ products, including flavoring ex- 
tracts and spices. Registration was opposed by Oakford & 
Fahnestock, of Ill., the mark 
“White Oak” accompanied by the representation of an oak 


leaf used upon substantially the same class of goods. 


Peoria, who claim use of 


Split Decision on Trade Mark “Bell Brand” 

Opposition filed by the Bell Chemical Company, Inc., of 
Chicago, against registration by Earl Wildman, of Bellevue, 
Ky., of the trade-mark “Bell Brand” and the pictorial rep- 
resentation of a bell, has been sustained as to use on spirits 
of camphor, camphorated oil, witch hazel, bay rum and 
moth balls, but dismissed as to other goods. The Bell com- 
pany opposed registration of the applicant’s mark on the 
ground that it is deceptively similar to its own mark, con- 
sisting of a pictorial representation of a bell, and the words 


“Bell’s is Best.” 


Perfumed Soap Protest Sustained 

No. 5354.—Protests 66445-G, etc., 

& Lorbacher et al (New York). 

at 70 per cent ad valorem under paragraph 1414, tariff act 

of 1922, or at 60 per cent under paragraph 1419, is claimed 
dutiable at 30 per cent under paragraph 82. 

Opinion by Sullivan, J. 


of Hensel, Bruckmann 
Perfumed soap classified 


In accordance with stipulation 
and on the authority of Shallus v. United 
States (13 Ct. Cust. Appls. 87; T. D. 40937) fancy soap 


was held dutiable at 30 per cent under paragraph 82 


of counsel 


Fancy Powder Box Protest Overruled 


No. 6050.—Schmidt, Pritchard & Co., Inc. (New York). 
Fancy powder boxes composed in chief value of mineral 
substances, classified at 40 per cent ad valorem under para- 
graph 214, tariff act of 1922, are claimed dutiable as in chief 
value of paper under paragraph 1305. 

Opinion by Young, J. There was nothing to warrant 
disturbing the collector’s action. The protest was therefore 
overruled. 
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Stockholders of Colgate & Co. and of the Palmolive- 
Peet Co. have voted their approval of a plan for the merger 
of these two houses in the Colgate Palmolive Peet Co. The 
merger will be effected by an exchange of stock, but the 
basis of this exchange has not been made public. Plans 
were perfected after a series of conferences and were an- 
nounced simultaneously in New York by Colgate & Co., and 
in Chicago by the Palmolive-Peet Co. on July 11. The 
merger will be effective as of July 1. 

Combination of the two companies brings together under 
a single control two of the largest soap and toilet prepara- 
tion houses in the country. Recent estimates have placed 
the assets of the combined companies at more than $60,000,- 
000 while sales during 1927 were upward of $100,000,000. 

Colgate & Co. was founded by William Colgate in 1806. 
He came to New York from Baltimore and established 
himself as a soap maker in lower New York City, his first 
headquarters being at 6 
Dutch street, quarters which 
were occupied by the Col- 
gate interests until 1910, 
although the factory had 
been moved to Jersey City 
in 1847. The business grew 
rapidly, and William was 
later joined by his brother 
Bowles Colgate and still later 
by his son Samuel. Other 
members of the family joined 
the organization from time 
to time, and it was not until 
this year that the active man 
agement was vested in any- Sipney M. Coucate 
me not a member of the 
Colgate family. In March, 1928, Wallace E. McCaw was 
made a vice-president and general manager of the company, 
the other officers and directors being still members of the 
Colgate family. The company operates plants in Jersey City 
and in Jeffersonville, Ind., and has branches in several foreign 
countries. 

Palmolive-Peet Co. was organized in December, 1926, 
as the result of a merger between two powerful soap 
manufacturers, Palmolive Co. of Chicago and Peet Bros. 
Manufacturing Co. of Kansas City. The Palmolive Co. 
Was organized in Milwaukee in 1864 as the B. J. Johnson 
Soap Co. and upon the death of its founder was continued 
by his son, Caleb E. Johnson. Under his direction it grew 
rapidly, and in 1916 was incorporated as the Palmolive Co. 
The principal offices were moved from Milwaukee to Chi- 
cago in 1923, shortly after the retirement of Mr. Johnson 
from active direction of its affairs. Upon his death in the 
lollowing year Charles S. Pearce, who had been vice-presi- 
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dent, was elected president. The company, at the time of 
its merger with Peet Bros. Mfg. Co., operated five plants, at 
Milwaukee, Chicago, Portland, Ore., Toronto, Ont., and 
Sydney, Australia, and a branch at Edgewater, N. J. 

Peet Bros. Mfg. Co. was organized at Kansas City in 
1872, and was especially successful in the laundry soap field, 
almost from the outset. Its merger with Palmolive was 
consummated in December, 1926, at which time A. W. Peet 
became chairman of the board and Charles S. Pearce, presi- 
dent of the combined companies. 

The new Colgate Palmolive Peet Co. will have plants at 
Jersey City, Milwaukee, Chicago, Kansas City, Berkeley, 
Calif., Jeffersonville, Ind., and Portland, Ore., in the United 
States. Manufacturing operations will be carried on also 
in Canada, Australia, England, France, Germany, Italy, 
Denmark, Sweden, Cuba, Mexico, Argentina and Brazil. 
Executive offices will be located in the projected thirty- 
seven-story skyscraper which 
the Palmolive-Peet Co. has 
under construction in Chi- 
cago. 

Officers of the new cor- 
poration will include Sidney 
M. Colgate, chairman of the 
board; Charles S. Pearce, 
president and general man- 
ager, and A. W. Peet, chair- 
man of the executive com- 
mittee. No public financing 
is contemplated at this time. 
Approval of the plan was 
voted July 20 at a meeting 

CHARLES S. PEARCE of the stockholders and the 
election of the new board of 
directors will take place within a few weeks of the merger’s 
completion. 
* *~ * * 

Leith S. Temperton has joined Sharp & Dohme as 
merchandising manager with headquarters at Baltimore. For 
the last seven years Mr. Temperton has been advertising 
manager of the Norwich Pharmacal Co. Prior to that he 
was eastern sales manager of Wm. R. Warner & Co. He 
also was with the H. K. Mulford Co. for many years, being 
sales manager of its Chicago district at the time of leaving 
their employ. 

He is a graduate of the Philadelphia College of Pharmacy 
and Science with the degree of Doctor in Pharmacy. 

* * * & 

W. L. Crounse, Washington representative of the 
American Manufacturers of Toilet Articles, and Mrs. 
Crounse sailed on the De Grasse July 5. They expect to 
spend about two months on a tour of Europe. 
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The Zemol Chemical Co. has moved from Marion, 
Ohio, to Fremont, Ohio, where more satisfactory quarters 
corner of State 
manufacturer of the 
preparations for treatment of the skin, 


Sandusky 
Zemol 


An extensive cam- 


have been secured at the and 


streets. The company is the 
paign of window display advertising is planned to secure 
more general drug store distribution. William U. Ash is 
president of the company. 

* * * * 


The Beach Soap Co. of Lawrence, Mass., has just 
The 


Dover, 


completed one hundred years of continuous existence. 
at, at 
began the manufacture of soap in that city in 
soft This 


company was founded by Lurandus Beach, 


N. H. He 
1828, manufacturing an old fashioned soap. 
product met with such success that Mr. Beach soon found 
the capacity of his one-story building taxed to the utmost 
the demand. It was in 1845, two years before 


Mr. 


Lawrence and established himself at 


to supply 
the city of 


moved to the 


Lawrence was incorporated, that Beach 
town ot 
that place 

The first product of the new Lawrence plant was soit 


is was followed in a few years by the introduc- 


Mr. 


soap but t 


tion of a hard yellow soap, Beach being one of the 


first manutacturers in the 
United States to produce a 
hard 


\ little later James Beach, 


soap 


founder of the 


sent to St 


son of the 


company, Was 
Paul, Minn., to establish a 
plant thers When _ that 
plant was in operation he 
moved to Dubuque, _ Ia., 
where a_ second Western 
plant was established. The 


Dubuque plant is still oper- 


ated by his three sons, the 


founder, 





grandsons ot the 
but the St. Paul 
been sold 
death of the 


factory has 


WILLIAM E 


PHILBRICK 
since 


From the founder, the company continued 


under the direction of his son, Lurandus Beach, Jr. and 
his son, Irving Beach. Some years after the death of 
these two members of the Beach family, the holdings 
passed into the hands of the present owners of the 


company 
The company manufactures a very complete line of house- 
hold, 
to the laundries 
Wing Co. of 
Another 
operating 


Its distribution of 
Mitchell 
controls. 
Co., 


textile and industrial soaps. soap 


and institutions is through the 


Boston, which corporation it 


subsidiary company is the Beach Tallow 
rendering and fertilizer plant. 

Wilbur FE. Rowell is president, William E. Phil- 

brick is treasurer and general manager, and Robert Stanley 

i superinterdent. Mr. Philbrick is 


president and treasurer of the Mitchell Wing Co. 


Judge 


is secretary and also 
One of the proudest possessions of the company is the 
old one-story building in Dover, N. H., where the product 


was lirst made still used as a distributing 


that New 


This building is 
center for the 


England 


Beach products in section of 


* * * * 


The K. O. D. Soap Works, Fairport, N. Y., has in- 
creased its capital stock from $25,000 to $50,000. 
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G. A. Pfeiffer, 
New 


business trip in 


president of 


York City, returned June 22 


Richard Hudnut, 
from a three months 
Europe. Mr. Pfeiffer visited practically 
every European country with the exception of Poland and 
He returns greatly impressed with the rapid jm. 


Russia. 


provement in business cop. 


ditions abroad. He 


States 
that there has been a dis. 
tinct improvement in eco. 
nomic conditions throughout 
Europe since his visit of 
last year. 

Mr. Pfeiffer says that 
while the United States js 
still far in the lead of all 
other countries in a business 
way, the American business 
man still has something to 


learn from his European 


competitors. He referred 





particularly to the creative 


G. A. PFEIFFER 


instinct of the European, a 
characteristic which he believes the American business man 
might well develop, both in business and in pleasure, 

The trip was devoted entirely to business and its results 


were satisfactory. 


A new organization, the Lactona Co., has been 
tormed at Chicago to take over the manufacture of Lactona, 
Thomas P. 
Hlamilton, formerly secretary of Bauer & Black, of Chicago, 


a dentifrice formerly known as Lactonique. 
is president. 

\ssociated with him as officers and directors are Henry 
Frederick K. and Babson. 
Carl Pfanstiehl, president of the Pfanstiehl Chemical Co., 


B. Babson, Babson Gustafus 
Chicago, originator of the dentifrice, is also a director 
Crowell, Crane, Williams & Co., advertising agency, also 
of Chicago, have been appointed to direct the advertising 
for Lactona. 
* * k x 


A. Leffingwell of Olmstead, Perrin & Leffingwell, 
advertising specialists, New York City, has just returned 
from a visit of several weeks in Europe in the interest of 
New York, for whom Mr. Leffingwell acts as 


counsel. Mr 


Pinaud, Inc., 
advertising 
Leffingwell undertook the 
trip to 
with 


familiarize himself 
the interesting histort- 
cal background of Parfum- 
erie Ed. Pinaud, 
for a most careful study and 


Pinaud line, 


Paris, and 


survey of the 
the methods used in_ its 
manufacturing and how tt 
other 


was merchandised in 


countries of the globe. 


This is the first time, we 


believe, any firm in our 1n- 





dustry has sent its adver- 
tising counsel on a visit 0! 
this kind, the result of which 


will doubtless have considerable influence on the work which 


\. LEFFINGWELL 


Mr. Leffingwell’s firm is doing in furthering the distribution 
of Pinaud products in the United States 
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The entire issue of common stock of the Kolynos Co., 
New Haven, Conn., has been purchased by The American 
Home Products Co., which has issued 65,000 shares of its 
ewn stock to pay for the acquisition. According to 
officials of the latter company, the Kolynos Co., will be 
continued as a separate corporation under the control of 
American Home Products Co. This has been the rule in 
previous operations of the same sort by the purchasing com- 
pany. 

The American Home Products Co. was organized by 
interests affiliated with the Sterling Products Co., of Wheel- 
ing, W. Va., and associated companies to take over a 
number of Sterling subsidiaries and allies. Among the 
companies controlled by it are the Wyeth Chemical Co., 
and affiliated companies, Whitehall Pharmacal Co., Deschell 
Laboratories, Inc., Edward Wesley & Co., and many others 
in the proprietary medicine and toilet preparations field. 
Its president is W. H. Kirn of Detroit who is also presi- 
dent of the Larned Co. Stanley P. Jadwin of New York 
is vice-president and John F. Murray of New York is 


secretar\ and treasurer. 


INTERIOR VIEWS OF KoLyNos PLANT IN New HaAveEN. 1. 


The Kolynos Co. was organized in 1908 to manufacture 
and market Kolynos dental cream which had been originated 
by Dr. Newell S. Jenkins after years of research work. 
The company has been operated under the direction of 
Leonard A. Jenkins, son of Dr. N. S. Jenkins, and has 
built up a worid wide business for its product. Various 
subsidiaries have been organized at times in its history, but 
these have all been merged into the Kolynos Co., and its 
wholly owned subsidiary Kolynos, Inc., which was originally 
formed to operate the British branch of the business and 
still handles the foreign end. The main plant of the com- 
pany is located at New Haven, Conn Manufacturing 
laboratories are also operated in London and manufacturing 
branches at Montreal, Que., and Buenos Aires, Argentina. 

The company also manufactures a line of toilet prepara 
tions which are marketed under the name “Nalgiri” and 


which have met with a considerable degree of success since 


they were placed on the market. 

Officers of the Kolynos Co., since its purchase by Ameri- 
can Home Products Co., are W. H. Kirn, president; John 
F. Murray, secretary and treasurer; I. D. Joel, vice-president 
and general sales manager; T. E. Caruso, general manager ; 
H. B. Thomas, assistant secretary; and Miss Anne Robin- 
son, assistant treasurer. 
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Daniel J. Mulster, of Muhlens & {Kropf New York, 
secretary of the American Manufacturérs of Toilet Articles, 
is enjoying his annual vacation at his summer place in 
Connecticut. Mr. Mulster will be back in New York about 
August 6 if present plans are adhered to. 

Ss & & & 

Coty, Inc., reports net income for the first quarter of 
1928 of $848,298 after depreciation and Federal taxes, 
equivalent to $2.58 a share on the 327,762 shares of stock. 
This compares with $653,927, or $1.99 a share on the same 
capitalization in the 1927 first quarter. 

ee & @ 
Edward S. Skipwith, 


Preducts Refining Co., is now connected with Colgate & 


formerly with the Corn 


Co. Mr. Skipwith will cover the Southern Illinois territory 
for the company, travelling from the St. Louis office. 
~ & 6 
Horté Laboratories, Inc., of 551 Boylston street, 
Boston, Mass., are now operating the business formerly 
conducted under the name, Kieth Eng. Co. in that city. 





Reception Hatt; 2. MANUFACTURING FLoor; 3. OFFICES 


Parker Herbex Corporation has recently organized a 
laboratory and distributing department which will distribute 
the Parker Herbex preparations, making them available to 
all hairdressers throughout the country. In addition, hair- 
dressers will be appointed “Authorized Parker Practitioners” 
after examination on methods of using these preparations. 

The laboratory is located at 306 East 6lst street, New 
York, and is under the general supervision of Dr. Frank 
Parker. The actual director of the laboratory is Frederick 
J. Dawson, graduate chemist of the University of Edin- 
burgh. Dr. Frank Parker organized the business thirty- 
five years ago but his work has in the past been more or 
less confined to the giving of treatments in his New York 
salon. He is the originator of Herbex and the other prep- 
arations which his company is now to market. 

Dr. Parker personally directs the affairs of the Parker 
Herbex Corporation. He is assisted by Sydney Goldberg, 
formerly with V. Vivaudou, Inc., and Clayton J. Heermance, 
atturney. Sales under the new plan will be directed by 
Count Giacomo Lovatelli. Edw. E. Tower Inc., Boston, 
Gibbs & Co., Chicago, and Goldey Brothers of Cincinnati 
have been appointed representatives of the corporation in 
their respective territories. Other local representatives will 


be appointed from time to time. 
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The American business of Parfumerie Violet of Paris 
which was formerly in the hands of Frank M. Prindle & 
Co., 
Co., has now been taken over by a new company, Veolay, 


and more recently conducted by the Menton Perfumery 


Inc. The new corporation was organized by Leon A. Pim- 
stein, who will act as vice- 
and general man- 
Robert H. Grant, 
who will be associated with 
Mr. 


agement. 


president 
ager, and 


Pimstein in its man- 
Offices and show- 
taken at 


New 


rooms have been 
411 Fifth 
York City. 

Both Mr. 
Mr. Grant 


in the 


avenue, 
Pimstein and 


are well known 
entirely 
The 
practically 
States in 


“Violet” 


his 


trade and 
familiar with the line. 
covered 
United 


interests of 


former 


the entire 





ae Leon A, PIMSTEIN 


products during long 


Mr. 
line in the metropolitan 


connection with the Prindle organization, while Grant 


was sales representative for the 
district of New York. 

Veolay, Inc., has taken over the 
Perfumery Co 


let” 


ganization. 


business of the Menton 
stock of “Vio- 
the Prindle 


and has also purchased the¢ 


products remaining in the hands of 


or- 


x* * *& * 


Several promotions have been made in the staff of 


Harold F. Ritchie & Co., Inc.. New York. W. A. Arm- 
strong, formerly director of sales, has been made managing 
director. He is succeeded as director of sales by E. J. 
Hancock, who formerly held the position of general sales 
manager. The company is prominent in the distribution of 


toilet preparations and proprietary articles. 


* * * * 
C. W. Beggs, Sons & Co., Chicago, have recently 
1737-1741 North Western 


¢ 


completely equipped with 


moved into their new building at 
The 


new machinery, has a front- 


avenue building, which is 
age of 77 feet and a depth of 
It consists of three 
The 
floor is used as warehousing 
the 
top floor is divided into two 
the 
cooling 


125 feet. 


floors. entire lower 


space for raw materials; 
sections which 
belt 
system and the manufactur- 
Offices and lab- 
the second 


house 
conveyor and 
ing units. 
oratories 
fle or. 


The company is headed by 


occupy 





Philip L. Blazer, and manu- 
factures a of toilet 
preparations which has been 


line 


BLAZER 


Puuiwip L. 


very favorably received and the sales of: which are increas- 
ing steadily and rapidly. 
* *k * * 
J. H. Aldridge, of the credit and order department of 
Colgate & Co., celebrated his golden wedding anniversary 
recently at his home at Lyndhurst, N. J. 
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Seven representatives of the Gold Dust Corporation 
interests were elected directors of the American Linseed 
Co., July 3. This marks the passing of virtual control of 
American Linseed to the Gold Dust Corporation. 

The new directors of American Linseed are George K. 
Morrow, president of Gold Dust; Frederick K. Morrow, 
T. A. Morrow, Ray Morris, Wilbur L. Cummings, John 
Foster Dulles and Randolph Catlin. 
who 


They replace directors 
have been representing Rockefeller interests, from 
which Mr. Morrow and associates recently purchased a 
large block of American Linseed preferred stock. 

It is regarded as certain that Mr. Morrow will proceed 
with his plans for the creation of a new company to be 
known as the Gold Dust American Corporation, which will 
the stock of the The 
plan for such acquisition was announced some time ago but 
held because of 
dividends to be paid on American Linseed's preferred stock. 

* * * * 


acquire present Gold Dust company. 


was up disagreement over the amount of 


The prominence of the toilet preparations industry in 
the advertising world requires no demonstration and the 
of the industry to the general 


of advertising continue to grow and multiply. 


services those in 


science 
Advertising 
clubs throughout the country 
are continually recognizing 


the counsel of the members 


f the toilet preparations 
ndustry. One of the latest 
instances of this which has 


come to our attention is the 
Wilber H, 
the 


., Cleveland, 


re-election of 


Hyde, 
Abner Royce C 


president of 


Ohio, to the presidency of 


the Cleveland Advertising 


Club. Other officers of the 
club who will serve under 
Mr. Hyde during the com- 





Wises 0 Shen ing year are William E 

Brewster of the Christian 

Science Monitor, Walter Fathauer of Halle Brothers, J. 

L. Hubbell of the House of Hubbell, and Robert J. 
Izant of the Central National Bank. 


Mr. Hyde in 1907 and 1908 served as secretary of the 
\merican Manufacturers of Toilet’ Articles, and has always 
taken an active interest in its affairs. 

a 

Gladys Ogilvie and Jessica Ogilvie expect to sail in 
future which cities the 
They recently 


the near for Paris and Biarritz in 
rm of Ogilvie Sisters operate branch salons. 
returned to New York from business trips which covered 
practically the entire Southern and Western sections of the 
country, and both sisters report excellent results from their 
visits to the trade and to their distributors. 

J. H. Curry, city sales manager of Ogilvie Sisters, and 
Mrs. Curry, who was Anne Ogilvie, are spending the sum- 
mer in California. 

2s & © 


After 66 years in business, Parke, Davis & Co., Detroit, 
will inaugurate this summer their first national advertising 
The purpose of the campaign will be to impress 
upon the consuming public the therapeutic efficiency of the 
products of Parke, Davis & Co. as well as the integrity and 
long standing of the house itself. 


campaign. 
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William A. Ward, chief chemist for the Pond’s Extract 
Co., with his wife and son, has been making a tour through 
the Middle West and South. They visited Detroit and later 
some of the Southern resorts calling at New Port Richey, 
Florida, where they visited at the home of Warren J. Burns. 
Mr. Ward expressed himself to the New Port Richey Press 
as greatly impressed with the beauty of the city and with 
the Burns development at Jasmin Point, New Port Richey. 


a 


Ramon Crusellas, director of Crusellas & Cia., Havana, 
Cuba, and of Compania Nacional de Protumeria, Havana, 
with Mrs. Crusellas and daughter is spending a vacation in 
the state of Washingten. The party is stopping at Paradise 
Inn in Ranier National Park. Crusellas & Cia. is the larg 
est wholesale drug house in Cuba and through Compania 
Nacional de Profumeria it has taken an important plac 
as the leading soap and perfume manufacturer there. Mr 
Crusellas has visited the United States several times in 
recent years. 


* ¢ @ @ 


In an interesting article in the July 5 issue of 
Printers’ Ink, Billy B. Van, president of the Pine Tree 
Products Co., Inc., Newport, N. H., outlines in detail his 
experiences with advertising specialists since he organized 
his company. Thus far, according to Mr. Van, no plan 
for advertising adapted to his business has been presented 
to him despite the fact thai he has been flooded with advice 
and plans guaranteed by their sponsors to solve all his 
sales problems. 

eo 


An article by S. J. Miller of the Fischer Soap & Oil 
Co.. Cincinnati, O., a new contributor to our Soap Section 
appears on page 337 of this issue. 

Mr. Miller is in charge of the research and control work 
and of all plant operations of the Fischer Soap & Oil CG 
He was born in Newton 
Falls, Ohio, and was edu 
cated in the public schools 
of Westfield, N. Y. After 
graduation from high school 
he went to the University 
of Cincinnati where he was 
graduated as a_ chemical 
engineer in 1925. Through 
the co-operative method of 
engineering education de- 
veloped at this university, 
he was able to spend half of 
his time during the last two 
years in college as an em- 
ployee of the Fischer Soap 
& Oil Co. where he gained 
much necessary experience in the details of the oil soap in- 





S. J. MILLER 


dustry. He was appointed to his present position upon his 
graduation in 1925, 

He is a member of Alpha Chi Sigma, American Commons 
Clubs, La Fayette Lodge No. 81, F. & A. M., and Kilwin- 
ning Chapter No. 97, R. A. M. 

a a 


Elizabeth Arden, Inc., New York, has taken a long 
term lease with option to purchase on the building located 


at 219 East 51st street. The ground floor of the building 


will be remodeled for use as a garage. Plans for utilizing 
the upper floors are as yet indefinite. 
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In the Book Review Section of this issue, which ap- 
pears on page 322, is a review of “Mississippi Valley Be- 
ginnings” from the pen of Henry E. Chambers. Mr. 
Chambers enjoys the distinction of being another of the 
group of authors connected with the toilet preparations in- 
dustry. He has been con- 
nected with the industry for 
many years and is now vice- 


president and treasurer of 
the La Valliere Co. of New 
Orleans. 

Mr. Chambers has made a 
h 


10bb 


y of historical research 
and writing, devoting his 
spare time to his library and 
to the preparation of his- 
torical works dealing particu- 
larly with the South and 
West. He is the author of 
“History of Louisiana, State 


and People”; “The Territory 


Henry E. CHAMBERS : A aed : 
of Orleans”; “A School His- 
tory of the United States’; “A Higher History of the 
United States”; “Constitutional History of Hawaii"; 


“Subjectivity of Certain Economic Concepts” and a drama 
“Under the Stars and Bars,” which was performed in 1906. 
He is also a prolific writer of short stories, principally 
about Louisiana and the South, which have appeared in 
many publications. 
oe Ss 

The Chicago Association of Manufacturers’ Represen- 
tatives held its annual outing at Round Lake, IIl., on June 
23. Athletic games featured the day, the winners being 
ewarded handsome prizes donated through the generosity 
of fifty-eight nationally known manufacturers. On the com- 
mittee which arranged the affair were R. Haislet of Fels & 
Co., G. Breuer of Wadfells Rex Mineral Soap Co., and 
1. Wilson of Hygienic Products Co. 


Employees of Lever Brothers Co., Cambridge, Mass., 
enjoyed their annual outing June 23 at Canobie Lake Park, 
N. H. The day was devoted to athletic sports and games 
for which attractive prizes were awarded. 

* .*-6 « 

Headquarters of the Rossville Co., Inc., New York, 
were moved on July 18 to Building No. 4, Bush Terminal, 
68 Thirty-fifth street, Brooklyn, N. Y. Telephone number 
is Sunset 7472. 

* * * x 

The A. C. Hynd Co. has recently opened a demonstration 
and display room in connection with its factory in Buffalo. 
The room is lined with glass cabinets in which the products 
are displayed in transparent containers. Suitable apparatus 
for demonstrating these products form a part of the equip- 
ment of the room, which was especially designed for ex- 
planation and demonstration for beauty shop owners. 

oe 6 68 

Russell Colgate in an interview with Frank H. 
Waggoner in the June 9 issue of Sales Management and 
Advertisers’ Weekly described the working of the Colgate 
premium plan. The article is illustrated with photographs 
and takes up more than two pages of the magazine. 

* * * * 

J. L. Mathieu, manufacturers’ representative, Detroit, 
Mich., has been visiting the trade in the metropolitan terri- 
tory. 
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Jean Jacques Guerlain, son of Jacques Guerlain of Par- 
after 
a visit of Mr. 
Guerlain first visited Havana, Cuba, going from there to the 
Western part of the United States, visiting Los Angeles, 
other Pacific Coast points, returning 
New York. While in New York he 


made his headquarters with Guerlain, Inc. The trip was in 


fumerie Guerlain, Paris, sailed on the France, July 7, 


several weeks to the American market. 


San Francisco, and 


overland by way of 


the nature of a tour of investigation of the possibilities of 
the American market. 

Mr. Guerlain expressed himself as very well pleased with 
the outlook for his house in this country. He also com- 
mented upon the progress which the American manufacturers 
of soaps and cosmetics were making and the attractiveness 
of their products and advertising copy. 

The 


always been in the control of the same family. It 


house of Guerlain was established in 1828 and has 
was 
formerly represented in the United States by Park & Til- 
ford, but an American organization was established early in 
1926 and has since handled sales of Guerlain products in 


this market. 


* * * * 


recently formally opened 
366 Fifth 35th 
Baum, president, is in charge of this 


Inc., 
showroom at 


Dermay Perfumers, 
York 
Jerome E. 
The general offices and factory, under the 


a New avenue, near 

street. 

new sales office. 

direction of Arthur Baum, remain at 133 East 16th street. 
* * * x 


of Harriet Hubbard Ayer, Inc., 
New York, is spending about six weeks in Europe in the 
interests of his company. Mr. Sefton sailed on the Homeri 


June 16 and will return to the United States early in August 
* < 6 4 


Edwin L. Sefton, 


In connection with the series of beauty talks by Miss 
Nell Vinick who is well known to our readers and especially 
Toilet 


Borg- 


to members of the American Manufacturers of 
Articles, R. F 
feldt & Co. 
Men in 


assisted 


manager ot Geo 


New York 


Degen, advertising 


and president of the University 
Advertising, recently 
Miss Vinick in ex 
plaining to the 


radio audi- 


ence the matter of substitu- 


tion in the toilet goods in- 
dustry. 


This 


tion by 


question of substitu- 


retail dealers is an 


extremely important and 


serious one, and one with 
general public is 
little ac 
Miss 


especially the 


which the 
as yet but very 
quainted, The work of 


Vinick, 


assistance of Mr 


and 
Degen, 


will undoubtedly be of con- 


DEGEN 


siderable value in awaken- 


. s ; 
seriousness of this situation Mr 
Miss Vinick in 


the public on this and other matters of interest 
to the 


ing the public to the 


Degen will continue to assist informing 


and im 


portance toilet preparations industry. 


2 eo -e 
George H. Ward, foreman of the wrapping depart- 
ment of the Orford Soap Co., Manchester, Conn., celebrated 
on July 6 his thirtieth anniversary with that company. 
Foremen and managers in the plant ‘combined to present 


him with a beautiful floral tribute on the occasion. 


, 1928 


es, 


ESSENTIAL OIL REVIEW 





J. R. Brundage, vice-president of the White & Wyckoff 
Manufacturing Co., New York, has been elected president 
of the Sales Managers’ Club of New York, succeeding R, Pp, 
Keim, of E. R. Squibb & Sons. Mr. Keim remains as a 
member of the board of governors of the club. 

* * * * 

J. Hawkes-Reed, managing director of Mrs. Pomeroy, 
Ltd., London, returned to England on the Baltic, June 25, 
after a visit of a month to the United States and Canada. 
Mr. Hawkes-Reed was the head of a delegation of about 
2:0 European Rotarians who came to this country for the 

Minneapolis convention of 
International. The 
party landed at Quebec and 
Mon- 
Niagara 
Falls, Buffalo, Detroit, Chi- 


Rotary 
visited in succession 
treal, Toronto, 
Minneapolis, _re- 
New 


cago and 
turning by way of 
York. 

Mr. Hawkes-Reed had the 
opportunity of 


several of the 


Visiting 
leading toilet 
preparations plants in the 
United States 
that he 


pressed 


and indicated 


was greatly im- 


with the efficiency 
J. Hawkes-REep , : 
and thoroughness of the 


\merican manufacturers in his line. His company, which 


is about 35 years old, is one of the leading manufacturers 
of toilet 


United 


preparations and beauty shop proprietors in the 


Kingdom. Its principal office and shop has been 


docated in Old Bond street, London, at the same address 


for 32 years. 


+ 


The Spray Dryer Process Corporation, owner of the 


patents on several important processes used in the manu- 


six-story building 


Mullins Co. The 


facture of soap, has purchased the 


Jersey City formerly owned by John 


company announces that it will convert the building into a 


The im- 
$50,000, 


model plant for demonstration of its 
and 


to the 


processes. 


provement equipment will cost more than 


according anncuncement. 
* * * x 
James D. Adams, for fifty-three years connected with 
Colgate & Co., 
of the company’s retirement plan July 1. He 


and head of its printing department, took 
idvantage 
expects to spend several months travelling in Europe with 
Mrs. further William 
Hlofmann_ has Adams as 


plans 
Mr. 


\dams, but has made no 


been appointed to succeed 
printing department head. 
x * * x 
The American Soap & Washoline Co., of Cohoes, 
N. Y., has received from New York State a contract for 
soap for all of the State institutions during the fiscal year 
July 1. 


soap and is the largest contract ever awarded to one firm 


eae 


beginning The contract calls for 575,000 pounds of 


on this item 


The company has had the contract for three 
years. 
* OK * + 

The Denver Pharmaceutical Manufacturing Co., 
Brooklyn, N. Y., manufacturer of Dr. Dickes’ shampoo 
and a general line of pharmaceuticals, has appointed the 
M. P. Gould Co., Inc., New York advertising agency, to 
direct its advertising account. 
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Mr. and Mrs. E. M. Laning announce the arrival of 
Horace Joseph Laning on June 21, 1928. Master Horace 
tips the scales at 9 pounds on beginning his life journey. 

, $ &« @ © 


Julian W. Lyon, essential oil broker, New York City, 
just returned from a trip through the West which carried 


as 
Z as far as the Pacific Coast. 

sé ee 

Herman G. Weicker, vice-president of Dodge & Olcott 
Co. New York, has returned from a trip abroad. Mr. 
Weicker has visited the connections of his house in England, 
Germany and France, finding 
conditions on the other side 
yery satisfactory. The warm 
weather in the south of 
France lately has advantage- 
ously affected the growth of 
the jasmin plant, and a good 
crop is now looked forward 
to: also lavender, it is ex- 
pected, will yield good re- 
sults, although it is still a 
little early to definitely 
udge as to the quantity of 
oil to be obtained from the 
new crop. The last of the 
recent crop of vanilla will HERMAN G. WEICKER 
be in Marseille within a few 
days, and there is no reason to believe that lower than pres- 
ent prices can be expected between now and the end of this 
vear. The new crop of vanilla promises to be a good one, 
but nothing can as yet be said about the prices at which 
vanilla of the new crop will be sold. 

* ¢ & 

The Postum Co., Inc., has acquired the Cheek-Neal 
Coffee Co., one of the oldest and largest manufacturers of 
coffee in the United States, for a price said to be approxi- 
mately $45,000,000. 

The Cheek-Neal Co., which was founded in 1872 by Joel 
0. Cheek, its president, operates a principal plant in Nash- 
ville, Tenn., and branch plants in Jacksonville, New York, 
Brooklyn, Richmond, Chicago, Houston and Los Angeles. 
It manufactures the Maxwell House brand of coffee. 

\ccording to advices from Nashville, the terms of the 
sale provide for payment of $21,000,000 cash and the balance 
in stock of the Postum Co. The Postum’s bid was said 
to have been the best of several made for the property. 

The growth of the Postum Co. has been rapid in the 
last three years, when the management embarked on a 
program of expansion, Among the food specialty producing 
companies absorbed during that period have been the Jell-O, 
Iglehart Brothers, Minute Tapioca, Walter Baker & Co., 
Ltd, Franklin Baker Co., Log Cabin Products Co. and 
Richard Hellman, Inc. 

The acquisition of the Cheek-Neal Coffee Co. by the 
Postum Co., Inc., marks a radical departure from the 
Policies of the founders of the corporation thirty years ago. 
The organizers were inventors of a substitute for coffee 
called postum and effected distribution of that product for 
many years through the company which bears its name in 
competition with coffee, against which it conducted a wide- 
spread propaganda. While it has acquired a large number 
of food specialty concerns in the last few years, the Cheek- 
Neal Company is the Postum’s first venture in the coffee 
held. 


ESSENTIAL O1L REVIEW 


Miss Alice O’Brien, of St. Paul, who arrived in New 
York recently on the Paris after a five months’ trip to the 
Belgian Congo, declared that the feminine natives of Africa 
enjoy in a primitive way the same thrills that are experienced 
by their civilized sisters in modern beauty salons. She said: 

“The wives of the kings of the various villages do not 
work at all. They spend the days in dancing, singing and 
making themselves beautiful. In almost every village there 
is a beauty specialist, a woman who lives in a fancy hut just 
outside the village. Every morning she sits outside her hut 
and waits for customers. Quite early each morning they 
go to the salon, carrying their own stools. They sit around 
and watch the beauty specialist paint and oil their neighbors. 
Often they must wait for hours, because some of the richer 
ladies not only have their faces painted, but also their entire 
bodies. 

“Wood ashes are rubbed into the skin, which makes slight 
scars. These scars are sort of woven into patterns. The 
color of the oils they use are a blue-black, just a bit different 
from their natural coloring. When the women are made up 
they strut about the village to dry. The make-up lasts for 
five or six months.” 

* * * * 

E. E. Brundage has been appointed general manager 
of the Solvay Sales Corp., New York City, succeeding the 
late H. G. Carrell. Mr. Brundage was formerly assistant 
sales manager for the company. 

2 8 

The accompanying drawing shows how the new 
plant of The 303 Chemical Co., Ltd., Toronto, Ont., will 
look when it is completed late this summer. The building 
is of modern concrete and steel construction and will afford 
about 30,000 square feet of floor space. Passenger and 
freight elevators, waterproof floors, a vapor heating system 
and complete daylight lighting are scme of the features of 
the plant, which will be known as the Orient Building. 

The company has been in operation only four years and 
employs no salesmen, but it. has made rapid progress and 


JE 1S 


New P tant or 303 CHEMICAL Co., Ltp. 


at present its line is to be found in leading stores throughout 
Canada from coast to coast. Its products include “Orient” 
perfumes, “Lorian” perfumes, “Jacobin” perfumes and sev- 
eral proprietary medicines. They are sold to Jacobin Per- 
fumers, Ltd., a marketing organization which has the same 
personnel as the 303 Chemical Co. J. M. Axler is president 


and W. Treguin general manager of the two companies. 
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We have received a card from Dr. Ernst S. Gunther, 
director of research work in perfumery raw materials for 
New York City, 
Dr. Gunther has spent some time in Paris and also 


Miltitz. He 


Munich and several points in Switzerland, making all of 


Fritzsche Brothers, Inc., mailed from 


Cannes. 
at the plant of Schimmel & Co., also visited 


leave the Riviera 


Madrid and all of the 


in Spain. 


the trips by airplane He expects to 


toward the end of July, visiting 


essential oil producing regions 


ok ok 
La Pompadour, Inc., manufacturers of toilet prepara- 
tions, located 


a photograph of 


new factory’ building 


Minneapolis, 


recently moved into a 
North 
is published herewith 
} 


at 600 Seventh street, 
whic 
The company has been in about six years 


S. S. KAUFMAN M. SCHULDBERG 


and has enjoyed an extremely rapid growth in sales and dis- 
tribution. The new plant is completely equipped for manu- 


facturing purposes. The company, since its organization, 


New Factory oF LA Pompapour, INC. 


has been very active in advertising its specialties, and credits 
the widespread distribution’ of its products to this advertising 
campaign. 

S. S. Kaufman is president and .Meyer Schuldberg is 
secretary of the company. Mr. Schuldberg is also chemist 


and production manager. 
* * * * 


Mr. and Mrs. Charles V. Sparhawk, of Newark, N. J., 
have been receiving congratulations on the birth of a son, 
Charles Vanuxem Sparhawk. 
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Cando Corporation, Cambridge, Mass., whose principal 
product is a metal polish, but which also manufactures q 
deodorizer and air spray perfume, has recently taken over 
the American Metal Polish Co., which is now being operated 
as the American Metal Polish Corporation, subsidiary of 
the Cando Corporation. 

The company was founded in 1865 by Colony and Osgood 
and was later incorporated under the name Cando, a com. 
bination of the 


“ Jsgood " 


words “Colony” and 
Charles S. Bolster, president: 
Miles Wambaugh, secretary: 


In addition to the officers, 


Officers 
of the corporation are: Eva 
Brewster, vice president ; 


Noble S. 


frank R. 


and Butt, treasurer. 


King is a director. 
The company has recently considerably improved its plant 
by the installation of additional machinery and equipment. 


t+. 2 © 

Friends of Daniel F. Kay, sales manager of the Colum. 
bia Powder Puff Co., 
engagement to Miss Anne 
Mrs. S. Jaffe of Brooklyn 


Miss Jaffe is active among the younger set of Brooklyn 


interested to learn 


J affe, 


will be of his 


daughter of Mr. and 


and is much interested in music. 


Mr. Kay went to Canada at the outbreak of the World 
War and 


Canadian army and served throughout the entire war. He 


although under age, managed to enlist in the 


is well known. in the toilet preparations industry in the 
metropolitan territory and has shown commendable progress 
since he with the 
Puff Co. 


The wedding is to take place September &. 


has been connected Columbia Powder 


* * * * 


Kearney & Trecker Corporation, of Milwaukee, has 


reproduced in facsimile in an artistic folder a two-page 

THE AMERICAN 
J. Lynch, president of the Sun Tube 
Corporation, described a milling machine made by the Mil- 


waukee the Sun 


from a 
PERFUMER, in which F, 


advertisement recent issue of 


company and part of Tube’s 


equipment in its plant at Hillsdale, N. J. 
ao 


now a 


Dr. Alexander Katz of Florasynth Laboratories, New 
York City, and his son, Leonard Katz. are vacationing in 
National Park, We 


card from Dr. Katz showing Mt. Ranier as seen from In- 


Ranier Washington. have received a 
dian Henry's, where Dr. Katz is stopping. 
* * * * 

American Can Co. has declared a quarterly dividend 
of 50 cents a share on the common stock, payable August 15 
to stockholders of record on July 31. 

* * @ 


Alex. Yovanovitch of Yovanovitch Brothers, proprie- 
tors of the Union British Drug Store, Belgrade, Bulgaria, 
visited Vichy and the Alpes Maritimes section of France 
early this month, calling on several of the prominent manu- 
facturers of perfume raw materials. Yovanovitch Brothers 
manufacture a line of perfumes and toilet preparations. 

BS * e * 


Louis Broussard, cf the Royal Perfume Co., New 
Orleans, and Mrs. Broussard, passed through New York 
recently on a vacation trip which will take them to the 
They will return to New Orleans in 
While in New York, Mr. and Mrs. Brous- 
sard visited Dr. Alexander Katz and Charles A. Senior of 
Florasynth Laboratories. 


Canadian Rockies. 


about a month. 
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W. J. Ferguson, sales manager of the Boyer Labora- 
tories, Chicago, Ill, died in Chicago June 18. Mr. Ferguson 
suffered an attack of acute appendicitis on June 15 and 
although he was rushed to the hospital, the appendix rup- 
tured before he could be operated upon. 

Mr. Ferguson had many friends in the trade. 
his entire life was spent in the proprietary medicine and 


Practically 


toilet goods business. He became associated with the 
Boyer Laboratories three years ago, and established an en 
viable merchandising record. His sudden death at the age 
of 39 is since rely regretted. 

* * * * 

The new Plaza Trust Co., which is being organized 
and will occupy offices at Fifth avenue and 52nd street, 
New York City, lists among its directors Richard E. La- 
Barre, president of the LaBarre Realty Corp., and formerly 
connected with the Oxzyn Co., Herbert Turreil, also for- 
merly with the Oxzyn Co., and Edward Plaut, president of 
the Lehn & Fink Products Co. It will be the only banking 
institution whose main offices are located in the important 
uptown Fifth avenue district. 

x k ke * 





Arthur D. Armstrong, secretary of Fritzsche Brothers, 
Inc. New York, is enjoying a well-earned vacation. He 
will return to his desk about August 1. Mr. Armstrong’s 
plans for his trip were very indefinite, but he expected to 
spend some time at his boyhood home in Delaware County, 
N. Y., after which he hoped to take a motor trip in other 
sections of the East. 

* x 


* * 





The Naval Stores Marketing Corporation has been 
formed to represent a group of important naval stores pro- 
ducers and to make an effort to stabilize the highly specu- 
lative market for rosin and turpentine and the other prod- 
ucts falling within the scope of this industry. The head- 
quarters of the new corporation will be at Jacksonville, Fla., 
with a branch at Savannah, Ga., the other principal naval 
stores market center. 

J. B. Davis of Albany, Ga., has been elected president of 
the body, which represents producers in five producing 
states. Sixty operators attended the meeting at which or- 
ganization was perfected and indications are that the group 
will in time include 90 per cent of the trade in the producing 
districts. 

Other officers elected were: Walter Ray, Jacksonville; 
J. A. G. Carson, Jr., Savannah; J. M. Willis, Ocilla, and 
G. W. Varn, Valdosta, vice-presidents; Irving Post, Savan- 
nah, vice-president and general manager, and A. L. Brogden, 
Jacksonville, secretary and treasurer. 

Members of the executive committee include the officials 
of the corporation and O. T. McIntosh, R. L. Ivey, J. G. 
Boyd, H. M. Wilson, M. E. Olmstead, R. M. Newton, T. J. 
Aycock, C. P. Dusenbury and J. D. Russ. 

In addition to the officials and executive committee, other 
directors of the corporation are: M. C. Stallworth, C. M. 
Jordan, C. F. Shingler, D. T. Furse, W. L. Rhodes, E. a 
Register, J. J. Dorminy, R. J. Hancock, J. W. Townsend, 
G. H. Ponder, E. P. Rose, R. E. McNeill, Q. R. Flowers, 
W. R. Hunt, L. M. Autrey, C. L. Morrison, A. F. Bullard, 
W. H. Morris, Jr., H. A. Graham, W. V. Musgrove, J. M. 
Willis, A. S. Carr, A. V. Kennedy, W. D. Harrington, 
W. P. Shelly, W. W. Harrison, S. A. Leonard, R. H. 
Adams, J. Leonard Rountree, C. S. Hodges, I. Bunn, D. B. 
Warnell, J. G. Boyd, K. G. Lewis, J. H. Pace and R. H. 
Lemaistre. The last four are Jacksonville men. 
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W. H. Meacham, of the Chattanooga Bottle and Glass 
Co., has been elected a director of the Allied Drug Products 
Co. of Chattanooga. 

This company, which was organized in Philadelphia in 
1926, has been making rapid progress. It moved from 
Philadelphia to Chattanooga early in 1927 and shortly there- 
after purchased the Thacher Medicine Co. which has been 
doing business in Chattanooga for seventy-five years. 

The company is headed by John Friedrich, Sr. F. L. Kin- 
cannon is vice-president, T. A. Luptan is secretary, and John 
riedrich, Jr., is treasurer. 

_ 


We have received the accompanying photograph from 
P. R. Dreyer, president of P. R. Dreyer, Inc., New York, 
who is at present in Europe, where he is visiting the com- 
panies which his firm represents in the United States. The 
photograph was taken in one of the orange groves of Paolo 
Vilardi, Reggio Calabria, Italy, during the course of Mr. 


Dreyer’s visit to the pressing stations for citrus oils oper- 

















































P. Virarpt, Jr., P. R. Dreyer, AND P. VILARDI 


ated by Mr. Vilardi. He will return to the United States 
about the middle of August. 

Mr. Dreyer writes that the situation in Messina oils is 
peculiar on account of the fact that most of the available oil 
is in the hands of those who bought it when the market 
was lower and accordingly they are in a position to control 
the situation to a large extent. Under the circumstances he 
is inclined to believe that higher prices are in prospect. 

* * * * 


Sales by chain store organizations for June and for the 
first half of the year, as reported by thirty-three companies, 
show gains of 21.5 per cent and 17.1 per cent respectively 
over corresponding periods last year. Forecasts based on 
the business of the year to date are that the balance of the 
year, will show improvement over the first half. 

The June sales of the thirty-three organizations amounted 
to $120,618,497, as compared with $99,270,259 in June last 
year, a gain of $21,348,238. Sales of the same stores in 
the six-month period were $637,239,480, against $544,037,980 
in the same period of 1927, an increase of $93,201,500. 

* * * * 

Herbert A. Goodwin has been appointed in charge of 
advertising and sales promotion for the Continental Can 
Co., and is located in the executives’ offices of the company 
at 100 East 42nd street, New York City. 

Prior to joining the organization of the Continental Can 
Co., Mr. Goodwin was associated with the Congoleum-Nairn 
Co. and the Beaver Products Co. of Buffalo. 


































































































































































































































































































316 AMERICAN PERFUMER & 
Alan G. and Charles H. Curry, manufacturers’ repre- 
San Calif., 


follows: 


sentatives, Francisco, now represent even 
Kolmar 
Manhattan Can Co.; Waterbury Paper Box Co.; Henderson 
Litho Co.; T. C. Wheaton Co.; A’Cadia Powder Puff Co. ; 
Stanley Manufacturing Co.; Imperial Metal Manufacturing 
Co.; Addison Litho Co. ; 
& Co.; and Heine & Co. 


* * * * 


an 


dozen manufacturers as Laboratories ; 


Peerless Tube Co.; Hagerty Bros 


Samuel Alsop, president of the Alsop Engineering 
Co., New York City, sailed on the Bermudian July 7 for a 


well earned vacation in Bermuda Following his usual 


practice, Mr. Alsop carried with him his golf clubs, swim 
according to advices 


fullest 


ming suit and tennis racquet, and 


received from him, he is enjoying to the extent the 


athletic activities so richly provided by the 


islands in the Mid-Atlantic. 
* * * & 


social and 


Directors of the People’s Drug Stores, Inc., have de- 
clared an initial regular quarterly dividend on the 6% pet 
cent convertible preferred stock, payable June 15 to stock- 
holders of record June 1. The regular quarterly dividend 
of 25 cents a share on the common was also declared, pay- 
able July 2 to stockholders of record June 8. 


* * * 

Albert Albek, sales manager for the Felton Chemical 
Co., Brooklyn, N. Y., sailed on the Alfonso XIII June 24 
for a trip to Spain, Switzerland and France. The purpose 
of the trip is primarily pleasure, but Mr. Albek plans to 
visit some of the producing regions in Spain and France. 


He 


expects to return late in August 


es. & @ 

Sidney Picker, assistant general manager of Trece 

New York, has from Port Jervis, 

where he spent the greater part of his vacation playing golf. 
* * *& * 

R. R. Webb of W. J. Bush & Co., Inc., New York, 


with Mrs. Webb and son, sailed on the Baltic June 23 for a 


Laboratories, returned 


visit of two months in Eng- 
land. Mr. Webb will make his 
the London 
Bush & Co., 
He 


headquarters at 
offices of W 5. 
Ltd., 


will 


the parent house. 
New York 
end of August. 
Mrs. Webb 
families in 
Master 


return to 
about the 


Mr 


Visit 


and will 
Eng- 


Webb 


getting 


their 
land and 
the 


acquainted 


give 
opportunity of 
grand- 


with the 


parents, whom he has never 
seen and who were reported 
anxiously awaiting his visit. 


Mr. Webb 
that they had a very pleas-* 


has advised us 


R. R. Wess 


ant and excellent weather since their arrival in 


crossing 
england 
* * & &* 

Frederick T. Bedford, president of Penick & Ford, 
I td., has resigned from the bi ard of directors of the United 
States Industrial Alcohol Corporation 

The corporation has declared the regular quarterly divi- 
dend of $1.75 a share on the preferred stock, payable July 16, 
to holders of record on June 30 
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W. C. Ritchie & Co., Chicago, has taken over the 
business of the Miller Fibre Products Co., also of Chicago, 


and in the future it will be operated as the Miller Division 
of W. C. Ritchie & Co Miller 
organization will be moved to the Ritchie plant. The per- 
the Miller 
will be 


Manufacturing by the 

sonnel of or- 
ganization 
the continued 
as a separate division of the 


retained 
and business 
company. 

W. C. 


organized 


Ritchie & Co, was 
partnership 
in 1866, and was reorganized 


as a 


and the name changed to its 
180, 


business of 


present designation in 
In 1885, the 
Steel & Price, manufacturers 
of paper cans, was purchased 
still a impor- 
tant branch of the business 
The 
plants in one at 
and _ the South 
The Miller Fibre Products Co., manufactures a 


and is very 


aa company erate 

CHarLes T. SIMPSON — 
Chicago, 
Green and Van Buren 


streets other in 


Chicago. 
line fibre and tin end cans for dry products. 
Officers of W. C. Ritchie & Co. are R. H. 
dent; C. T. Simpson, vice-president; J. S. 
and E, P. 


Ritchie, presi- 
Cox, treasurer, 
Swett, secretary. 

* *& & k 
American Commercial Alcohol Corporation which was 
the several old 
established alcohol manufacturers, is planning an elaborate 
The 


York City, has been appointed director of 


recently organized through merger of 
campaign of advertising. 


New 
this campaign, which will consist of business papers and 


Hazard Advertising Cor- 
poration, 


direct mail advertising work. 
* * * x 


Reich-Ash Corporation, New York City, under the 
direct management of Sidney Ash, president, reports that the 
new department manufacturing novelties, including a musical 
face powder box, is now in operation. The appointment of 
manuel Ash as assistant credit manager was also announced 
recently. 

* * * x 

Hugh M. Plaistowe of Plaistowe & Co., Ltd, and 
Plaimer, Ltd., Perth, West 
ing the United States in the course of a world tour of ten 
months, sailed on the Mauretania June 30 for England. 


Australia, who has been visit- 


He will tour Europe and visit India and Ceylon before re- 
turning home. 
a 


J. Edward Young, Jr., of Thurston & Braidich, New 
York, enjoyed a few days’ fishing last week at his place on 
\lexandria Bay. According to his stories upon his return 
he had some remarkable luck with black bass and muskal- 
longe. 

* * * * 

Linder & Co., Boston, Mass., who have represented 
several firms in the raw materials industry in the Boston 
market, have moved to larger quarters at 88 Broad street, 
New 


Boston. telephone number is Hubbard 5672. 


* * * * 


Offices of Bagaroff Fréres, New York City, have been 
moved to 56 Pine street. Telephone number is John 0280. 
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Wiliiam L. Conrath, sales representative in the Middle 
West and Far West for Thurston & Braidich, New York, 
has just left his Chicago headquarters for a lengthy business 
trip through that section. Mr. Conrath has been connected 
with this house for 22 years having started as an office boy 
in 1906 His service has 
heen continuous excepting 
for a period of thirteen 
months in 1918 and 1919 
when he was a member of 
the A. E. F. in France 

Prior to his service in 
the army, Mr. Conrath had 
worked as bookkeeper and 
later as shipping clerk. 

Upon his return he was 
made a salesman travelling 
out of the New York office. 
In this capacity he has 
covered practically the en- 
tire territory west of Pitts W. L. Conratu 
burgh, and has visited every 
large city from Pittsburgh to Vancouver, B. C., and as far 
south as New Orleans. He makes his headquarters with 
Clarence Morgan & Co., who operate the Chicago branch 
of Thurston & Braidich, Inc., although his work is exclus 
ively for the latter house. 

* * * * 

Substantial increases in earnings and net income are 
reported by the American Telephone & Telegraph Co. for 
the first half of 1928, as compared with the first six months 
of 1927. Gross earnings amounted to $112,627,964, against 
$105,963,696, and net income was $68,659,240 against $63,- 
882,276. This is equal to $6.17 a share on 11,117,545 aver- 
age shares outstanding during the period, against $5.88 on 
10,854,112 average common shares outstanding in the first 
half of 1927 

President Walter S. Gifford, in his report, said that about 
375,000 telephones and $125,000,000 of plant and equipment 
were added to the Bell System during the first six months 
of the year, increasing by 5% per cent the number of tele- 
phones and by 8 per cent the plant and equipment in use, 
compared with the same period last year. 

“Proper and adequate facilities are essential to the fur- 
nishing of an ever-increasing quantity and quality of tel 
phone service,” Mr. Gifford said, “and the increase in plant 
and equipment is not only to provide for new customers and 
the additional business resulting from ihe general increasing 
use of the telephone, but also to improve telephone service.’ 

oe 


Business record since our last report: 

Henry Pollitzer, trading as the Basco Druggists’ Supply 
Co., at 28 West 22d street, has assigned to Abram S. Jaffer. 

Rueben Meyersburg, druggist, 347 91st street, Rockaway 
Beach, L. I. Liabilities, $5,431.79 and no assets. 

University Pharmacy, 1,548 University avenue. Liabili- 
ties $13,758, assets $9,060. Charles Shongood was appointed 
custodian, under $500 bond, by Judge Mack. The members 
of the firm are Harry Wein and Alex. B. Dixon. 

Samuel G. Handler, druggist, 419 Lenox avenue. Liabili- 
ties about $4,500, assets about $2,500. Albert Newman was 
appointed receiver, under $500 bond, by Judge Bondy. 

Bankruptcy discharges: Michael Slovik, pharmacist, 3,920 
Broadway; Arthur Berman, pharmacist, 1,697 Amsterdam 
avenue. 
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J. T. Robertson Co., Syracuse, N. Y., has purchased 
the Bonded Products Co., Brooklyn, formerly owned as a 
Manufacturing 
operations will be transferred from the Brooklyn plant to 


subsidiary by Jones Brothers Tea Co. 


Syracuse where the soaps formerly manufactured by 
Bonded Products Co., for Jones Brothers Tea Co., will 
be made in the future. J. S. Weed and L. P. Shield, direc- 
tors of Jones Brothers Tea Co., have been elected to the 
board of the J. T. Robertson Co. 

e © 8 s 

The Bristol-Myers Co. reports for the year ended 
Dec. 31, net profit of $1,047,688 after expenses and pro- 
viding for Federal tax. This compares with $811,297 after 
the above provisions in 1926. Current assets were shown 
as $1,649,449 and current liabilities $225,376, leaving a net 
working capital of $1,424,073, on March 31. 

* * * * 

R. J. Rooney, treasurer of the Food Materials Corp., 
Chicago, is visiting representatives of the company in the 
East where the company does a large business in flavors and 
other materials for the food trade. 

ep e.8 

Directors of the Lambert Co. have declared the usual 
extra dividend of 50 cents a share in addition to the regular 
quarterly of $1.25 on common stock, both payable July 2 to 
stock of record June 18. 

* * * * 

George G. Fries, president of the Fries & Fries Co., 
Cincinnati, Ohio, is now permanently located at the New 
York offices in the Publishers’ Building, 34 West 33rd 
street and 35 West 32nd street, New York City. 

es es 

Heine & Co., New York City, sole distributors for 
Heine & Co. A.G., Leipzig, Germany, announce the appoint- 
ment of Alan G. and Charles H. Curry, 2350 California 
street, San Francisco, Calif., as their representatives in Cali- 
fornia. 

Messrs. Curry have been established for about two years 


and have won many friends in the trade in the Pacific coast 


Avan G. Curry CuHarLes H. Curry 


territory. The brothers, whose portraits appear herewith, 
operate as a partnership, and the addition of the Heine & 


Co. line is an extension of their activities in the toilet prep- 
arations industry. 


* * * * 


Lehn & Fink Products Co. net profit for the six 
months ended June 30 is estimated at $1,051,000 which would 
be equal to $3.48 a share earned on 295,000 no par common 
shares. This would compare with $650,654, or $2.28 a 
share on 275,000 shares, in the first half of 1927. 
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Trade Notes 


W. S. Howard, sales manager of A. J. Hilbert & Co. 


of Depere, Wis., was in the Chicago market last month in 


Chicago 


charge of the exhibit of the company at the tea and coffee 
men’s convention at the Edgewater Beach Hotel. 

L. A. Vinnedge, of the spice department of the L. H. 
Parke Co., of Philadelphia, was on hand at the wagon route 
convention for the extract and spice departments of the 
company. 

The Allen B. Wrisley Co., of Chicago, was represented at 
the convention by Walter G. Maike and Charles Brown, who 
made many friends for the soap and perfume lines of the 
company. 

The White and Kepplinger lines of toilet goods and food 
products was presented to the wagon route men by Vernon 
\. White, J. M. Kepplinger and J. D. Edwards of that 
company. Mr. Edwards was recently made vice-president 
of the company. 

The John D. Robnett & Sons Co., hand soap and mineral 
soaps, was represented at the convention by John D. Rob- 
nett and George R. Kent. 

Charles A. Smith came from St. Louis to tell the coffee 
toilet 
Pharmaceutical Co. of that city. 

Another exhibit 


and tea men about the goods lines of the Puritan 


was that of the 
Cincinnati, with J. E. 


Andrew Jergens Co., of 
Cuzzort, director of sales in charge. 
The Palmolive-Peet exhibit was in charge of Wm. Houghton 
W. Kilcran. 
was in charge of L. G. 

V. A. Fletcher, one of the pioneers in the trade was on 
hand early for the Procter & Gamble Co. of Cincinnati, and 


assisted by J. Hewitt Bros. Soap Co.’s exhibit 


Holsey. 


met many of his friends in the trade during the week. He 
was one of the leaders in forming the association, at that 
time being connected with the Globe Soap Co. 
* * * & 
Walter A. Grigsby, R. B. Grigsby and Sidney T. Weltin 
have organized the Associated Co., 
South 


Inc., with offices at 6642 
Ashland avenue, Chicago, to deal in syrups, extracts 
and other food products. 
of $20,000 


The company has a stock capital 


* * *k x 
Warde B. Chittenden, purchasing manager for the 
Palmolive-Peet Co., 


pany. 


has been elected a director of the com- 


x* * * * 


F. C. Keller, C. A. C. Keller and A. M. Evans have 
organized the Keller Products Co., with offices at 4610 West 
Superior street and a capital stock of $100,000 to deal in 
fruit juices and extracts for their trade. 

es + w 
The Arabian Laboratories, located at 231 West Erie 


West Huron 
it will have ample room to take care of the 


street, is moving to larger 


quarters at 217 
street, where 
expanding business of the company. 

ot & « 


The Chicago trade regrets the death of George L. 
Carley for many Aldo Sommer 


known to the toilet 


with the 
well 
goods trade throughout that territory. 
$$ 6 6 % 
The Victor Grant Co., manufacturing and dispensing 
cosmeticians, have opened their sales headquarters at 510 
North Dearborn street, Chicago. 


years connected 


Drug Co., of Quincy. He was 


PERFUMER & ESSENTIAL OIL 


REVIEW JuLy, 1928 
L. V. Merz, accompanied by his wife, has returned 
from an extended motor trip through the east and Canada, 
Mr. Merz, who is the head of L. 
the recent 


V. Merz & Co., announces 
addition of the Crystal Chemical Co. line to 
the products handled by his company in the Chicago ter- 
ritory. Milton Schlesing is in charge of the detail work for 
the Crystal line. 

* * * & 


Harry C. Barthold, manager of the Chicago offices of 
the Norda Essential Oil and Chemical Co., Inc., has returned 
from an extended trip through Iowa and Michigan and 
reports business as holding its own in that territory, 


* * * * 


W. Ludwig has succeeded A. C. Smith at Eline’s, 
Milwaukee, in the purchasing department of that organiza- 
tion. 

* * * & 


J. A. Reid has opened a factory at 320 West Grand 
avenue and will soon have a new cosmetic product ready 
for the Chicago territory. 

: + 6 = 


A. F. Boyer, of the Boyer Laboratories, has returned 
to Chicago after several months’ sojourn at the Paris head- 
quarters of the company. The company has started a heavy 
advertising campaign in the trade papers. 

a 


R. H. Lingott, whose sales offices are now located at 
West 
handled by his office: Randolph Paper Box Co., of Rich- 
mond, Va., Seeley & Co., and Shipkoff & Co., of New York. 
He reports the business outlook as promising at this time 


556 Congress street, reports the following accounts 


of the year. 
a 

J. A. Regan, vice-president and general sales manager 
of the Pine Tree Products, Inc., of Newport, N. H., was in 
Chicago for several days last month making his headquarters 
at the Palmer House with Billy B. Van, president of the 
company who is principal comedian with the “Sunny Days” 
company. 

* * *k * 

The Chicago trade is sorry to hear of the death of 
Mrs. C. P. Van Schaack, wife of Cornelius Van Schaack 
of the wholesale drug firm of Peter Van Schaack & Sons. 
Besides her husband, two sons, Harding and Cornelius, Jr., 
two She was the 
daughter of George F. Harding, a prominent attorney. 


brothers and two sisters survive her. 


* * * * 


Ray Landon, Herman S. Waller and Harry Kaplan 
have organized the Kaplan Drug Co., with headquarters at 
4400 Broadway, Chicago, and a capital of $20,000 to manu- 


facture and deal in drugs and cosmetics. 
* * ke * 


The Walgreen Drug chain in celebrating its fifth 
annual merchandise package sale featured the item at 89 


cents and many cosmetic items were included in both the 


women. The value of the 
package was guaranteed at $2 by the company. 
* * * & 


packages for the men and 


J. N. Hamburger has resigned his connection with the 
Seymour, Howard Co., manufacturers of soap leaflets for 
the jobbing trade. 
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The annual stag picnic of the Chicago Perfumery, 
Soap and Extract Association was held at the White House 
in Schiller Park on the afternoon of Tuesday, June 19. 
The group of twenty-five who gathered for luncheon at 
12:30 was joined periodically by others as the day moved 
merrily on. 

The names of those who registered attendance with the 
secretary, forming the largest crowd in several years, are 
as follows: 

S. U. Boehmer, of Walter H. Jelly & Co.; A. Srebren, 
of A. Srebren & Co.; Jos. De Lorme, of Riviera Products 
Co.; W. L. Filmer, of Monsanto Chemical Works; Donald 
M. Clark and James Stocks, of Franco-American Hy- 


gienic Co. ; H. D. Crooks and H. H. Slothower, of John 
Blocki, Inc. ; Cris Christensen, of Chas. Pfizer & Co.; A. 
Fortune, of Morana, Inc.; C. A. Seguin and Frank H. 
Pettee, of C. A. Seguin Co.; Wm. H. Muttera, of Arm- 
strong Cork Co.; Adolph Leue, of Acme Compact & Puff 
Co.; R. A. Morris and A. E. Miller, of Orbis Products 
Trading Co.; Chas. Shapiro, of Superior Perfume Co.; 
]. Edward Wehmer, of Rhodia Chemical Co.; Wm. H. 
Schutte, representing P. R. Dreyer, Inc.; G. H. Suddard 
and Harry Spohr of A. C. Drury & Co.; William Schroeder, 
of Williams Laboratories; J. H. De Lamar, of Pfaltz & 
Bauer, Inc.; O. H. Glover, of Chicago Cork Works; and 
Euclid Snow, of Mallinckrodt Chemical Works. 

The excitement began with a five-inning baseball game 
between Synthetics and Naturals in connection with which 
the busiest individual was to be found not among the players 
but on the side-lines, in the person of Euclid Snow, who 
kept the score. 

An examination of Mr. Snow’s report shows that the 
Naturals won, 28 to 16. The Synthetics, however, deny this 
to a man, saying that Mr. Snow was sleeping soundly 
during the first half of the third and fourth innings and 
that he ought to stay at home nights, or maybe all the time. 
The Naturals, to offset this, claim that their score was 
accidentally re- 
versed and that 
their total runs 
were 82. The 
spectators cor- 
roborated this 
to the extent of 
saying that to- 
ward the end 
they ran as if 
they had sore 
feet. The play- 
ers on both sides 
agreed bitterly 
on the one sub- 
jectof Umpire 
Christensen who 
confided la ter 
that his alert 
watch fulness 
was rewarded 
by the sight of 
seventeen air- 
planes circling 
the sky while 
the game was in progress. The only injury was sustained by 
Don Clark who, after hitting what looked like a home run, 
slid into first base, catching first baseman Glover somewhat 
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off his balance as he tried to follow the maneuvers of an 
airplane which Umpire Christensen had triumphantly pointed 
out. Deciding that the airplane was more important than 
his balance, he sat down on Mr. Clark’s head. Umpire 
Christensen, after a few sagacious remarks on the modern 
progress of aviation, became aware that Mr. Clark had 
picked up first base and was frantically waving it at him. 
He then, firmly and with measured strokes, counted Mr. 
Clark out and called for the next bout. After this episode, 
Mr. Clark carried his bat with him when he circled the 
bases and stole several with marked success. 

Those who were still able to walk next turned their 
talents to pitching horseshoes. Ray Morris, who always 
delivers a lecture when winning this kind of contest, was 
eloquent in his praise of Mr. Filmer who let it be known that 
he had interviewed eight horses the night before in order 
to secure the necessary shoes. Mr. Morris’ admiration did 
not diminish, of course, on the frequent occasions when he 
called attention to his own prowess. It is reported that a 
quartet of modernists, including Don Clark, S. U. Boehmer, 
Jos. De Lorme and Arthur Fortune, asserted scornfully 
that horseshoes were old fashioned and that they would not 
play unless they were allowed to pitch automobile tires. 
Having been informed that Mr. Filmer, with his usual 
foresight, had provided for this contingency, they began 
cheerfully to remove the wheels from his car, after examin- 
ing it and deciding that it was no longer suitable for any 
other purpose. Later they professed astonishment and dis- 
belief over Mr. Filmer’s statement that he had arrived 
and expected to depart by no other means. 

After a chicken dinner, during which William H. Muttera, 
the president and several other members spoke briefly, the 
crowd dispersed and headed happily homeward. 

The association announces its ninety-ninth membership in 
Norda Essential Oil & Chemical Co., whose recently estab- 
lished Chicago office, at 500 North Dearborn street, is under 
the charge of Harry C. Bartold and Otto J. Cohen. Both 
Messrs. Bartold 
and Cohen have 
lately concluded 
extensive trips 
through the 
Midwest _ terri- 
tory and report 
conditions of 
promising as- 
pect. 

The associa- 
tion secretary 
announces _ that 
work has begun 
on the 1928 Di- 
rectory of Mem- 
bers, which will 
be ready for dis- 
tribution in the 
autumn. The 
weekly bowling 
assemblies have 
been suspended 
for the duration 
of the summer 
months. H. D. Crooks, of John Blocki, Inc., chairman of 
the committee, is planning a careful schedule in preparation 
for the Autumn tournament. 
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Pacific Coast Trade Notes 
The twenty-second annual convention of the California 
Pharmaceutical Association was held at Long Beach, July 
27-29, of 600. It a 


splendid meeting and much good work was accomplished. 


with an attendance more than was 
A tentative legislative measure requiring all owners of drug 
stores to be registered pharmacists, was read and discussed. 
It is understood that this bill will be introduced at the next 
session of the state legislature. 

Following are the officers elected for the coming year: 
H. Frates, San Francisco, president; A. H. Voss- 
meyer, Los Martin Syden- 
stricker, Sacramento, second vice-president; D. D. Wray, 
Diego, third vice-president; Harvey A. Henry, 
Angeles, treasurer, and Tom W. Jones, Los Angeles, re- 
The executive committee consists of 
Atkinson, Eureka ; 


Pasadena ; 


George 


Angeles, first vice-president ; 


San Los 


elected as secretary 
A. P. Komsthoeft, San Francisco; J. J 
Harvey A Visalia; C. R 

E. Strahlman, San Diego; Roy S. Warnack, Los Angeles; 
and William Middaugh, The 1929 


tion will be held at Eureka. 
\ grand banquet and entertainment wound up the best 


Gilmer, Seward, 


Long Beach conven- 


convention in the history of the association. 


* * * 


Plans have been prepared for a two-story building to 
be at ot $50,000 to be 


occupied by the Montgomery Ward & Co., mail order house. 


erected at San Bernardino a cost 


* * * * 


Two additional retail stores in Southern Californa are 
to be built by Sears, Roebuck & Co. at an expenditure of 
$2,500,000 at Santa 
Monica Los Angeles, and 
the other at and 
Sth street, Long Beach, the former costing $1,500,000 
the latter $1,000,000 


of these stores will be erected 


and Western 
the south-east corner of 


One 
boulevard avenue, 
American avenue 


and 


* 


The West Coast department of the Armour & 
soap department to July 1, shows an increase over 


* * * 


Co. 
last 
year’s business for the same period of twelve per cent. 
The Los Angeles territory increased its sales twenty-five 
per cent 
oF *K 
Lard J. Stabler, dean of Southern California College 
of Pharmacy, Los Angeles, was seriously injured recently 
Bakerstield, Mrs. 


* 


in an automobile accident near in which 


Stabler was killed. 


* * * * 


Miss Georgia O. George, originator and sole manufac- 


turer of Hair-A-Gain, has been in Chicago for the last 


two months, giving radio talks about her product over two 
radio stations. Offices have been opened in Chicago, and 
warehouse stock is carried to care for the demands of the 
territory. A special distributor has also been appointed at 
Cleveland, Ohio, Sarah K. A full stock will also 
be carried there to supply adjacent territory. 


Roach. 


From a New Subscriber 


(Howard C. Allen & Co., Washington, D. C.) 


A few days ago I received my first copy of THE AMERI- 
CAN PERFUMER AND EssENTIAL Ort Review. After reading 
this issue I do not see how anyone can get along without it. 
and look forward to each 


I am awaiting next 


issue with great enthusiasm. 


my copy 
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Wisconsin Trade Notes 


The Mutual Drug Co., of Wisconsin, successor to 
Lange & Howe, Inc., of Milwaukee, has leased the first 
floor of the Burnham Building in Milwaukee. The com. 
pany will have approximately 20,000 square feet of floor 
space. The lease, which was negotiated through the office 
of Frederick P. Jones Co., is for a long term and aggre- 
gates $50,000. This firm is one of the largest wholesale 


drug firms in Wisconsin. 


* * * * 


Two court actions for violations of the beauty parlor 
law were instituted at Milwaukee and Green Bay by the 
State Board of Health, and a conviction obtained in each 
case. The charge in both instances was carrying on busi- 
ness without a permit. The board expressed the hope that 
these convictions will serve to deter others from similar law 
violations. Even though a definite charge for work is not 
made by unlicensed operators, the law is broken, according 
to the attorney general’s interpretation. The most frequent 
violations reported are curling, marcelling and permanent 
waving without a permit. 

on 


* * 


Mrs, Jessie Wehrer, proprietor of Wehrer’s Beauty 
Shoppe in Sparta, Wis., announces the purchase of “Caro- 
line’s Beauty Shoppe” at La Crosse, Wis. This gives Mrs 
Wehrer two establishments, both of which will be under her 
personal supervision. She will have a manager for the La 
Crosse shoppe and also a manager at Sparta. 

+ 8 es 

William Rheineck, Milwaukee, Wis., was elected 
president of the Wisconsin Pharmaceutical Association at 
the Sherwood Forest Hotel, Green Lake, Wis., June 28. 
Other officers elected were Clarence Andreae, Adams, Wis., 
first B. F. Green Lake, Wis., 
second vice-president ; Oscar B. Olson, Superior, Wis., third 
B. Heimstreet, Lake Mills, Wis., secre- 
Mr. 


Heimstreet will now serve his thirtieth consecutive term as 


vice-president ; deHosson, 
vice-president; E. 
tary, and H. F. Wussow, Wauwatosa, Wis., treasurer. 


secretary. 

Alfred W. Pauly, president of the St. Louis College of 
Pharmacy and vice-president of the American Pharmaceuti- 
cal Association, addressed the association with a follow-up 
on the address of Congressman Clyde Kelly on the Capper- 
Kelly bill and in the interests of the association research 
bureau. 

The cotillon was reported to be the largest and best ever 
put on at an association affair. It was directed by a Chi- 
cago professional dancer. 
made an 


A. R. D, 
address on organization and legislation and Assemblyman 


Samuel Henry, secretary of the N. 


Henry Staab, Milwaukee, who has been active in presenting 
bills through the legislature in the interests of the druggists 
outlined the possibilities for further legislation. 

The meeting closed with a banquet. 


The “Countercheck Quarrelsome” 


From the Moreland (Kan.) Monitor: “I 
criticized quite a little by some of the town ‘smart-alecks’ 
for using poor grammar. Now I have three good reasons 
for this. In the first place, I don’t know any better. Second, 
half of you wouldn’t understand it if I did use it. Third, 
if I did speak and write correctly, I might be managing some 
big New York paper at a large salary and you farmers 
would lose the best editor in Graham county.” 


have been 
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IN MEMORIAM FOR DEPARTED FRIENDS 

BERNINGHAUS, EUGENE, president of the Eugene Berning- 
haus Co., barber supplies dealers, Cincinnati, July, 1924. 

BRANDES, FREDERICK A., of Solon, Palmer, New York, 
Brooklyn, N. Y., July, 1927. 

BusH, ALFRED JOHN, eldest son of A. W. Bush, of W. J. 
Bush & Co., Ltd., London, killed in action while serving as 
Second Lieutenant, Ypres, July, 1917. 

CALISHER, NATHAN, of Oakley & Co., perfumers, New 
York, July, 1916. 

Dunn, THomas B., perfumes, Rochester, N. Y., July, 
1924. 

GaskiLL, G. M., Gaskill Chemical Corporation, Brooklyn, 
N. Y¥., first life member of THe AMERICAN PERFUMER’S 
clientele, Brooklyn, July, 1919. 

GATTEFOSSE, ABEL, commercial director of Gattefossé & 
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Fils, Lyons, France, killed in action July, 1916. 

GosNELL, CHARLES Percy, chairman of John Gosnell & 
Co., Ltd., London, July, 1925. 

Hatrietp, WiLLttaM H., of Colgate & Co., San Francisco, 
July, 1927 

JenNINGS, WILLIAM H., for 50 years with the Jennings 
Mig. Co., perfumers, Grand Rapids, Mich., July, 1922. 

KokEN, CHARLES E., barbers’ supply merchant, St. Louis, 
Mo., July, 1915. 

LaFFITTE, GABRIEL, Grasse, killed in action, July, 1918. 

Limpert, J. N., president of J. N. Limbert & Co., im- 
porters of vanilla beans, Philadelphia, July, 1922. 

MELLEN, Epwin D., long engaged in soap manufacturing 
industry in New England, Cambridge, Mass., July, 1918. 

Oppo, Lovuts, technical director, Lautier Fils, Grasse, July, 
1927. 

Osporn, ADOLPHUS, long head of the soap supply house of 
A. Osborn & Co., Boston, Mass., July, 1917. 

PricE, Dr. ViInceENT C, 
Co., Chicago, July, 1914. 

RAtston, HuGu W., secretary and treasurer of the War- 
nock & Ralston Soap Co., Rock Island, IIl., July, 1917. 

SCHAEFFER, GEORGE, president of the Schaeffer Bros. & 
Powell Mig. Co., St. Louis, soaps, etc., July, 1918. 

SHERMAN, GEORGE E., president of George E. Sherman 
Co., mill soaps, oils, etc., Brooklyn, July, 1922. 

RAE RRA aI HS 
I. Halsey Budd 

I. Halsey Budd, father of Ivon Halsey Budd, of the 
Wangler-Budd Co., Inc., this city, died on June 28 at his 
home in Caldwell, N. J., of heart disease. Mr. Budd was 


/6 years of age, and was a real estate operator up to a few 


founder Price Flavoring Extract 


years ago when he retired. 
* * * 
Dr. George M. Beringer 

Dr. George M. Beringer, a native of Philadelphia, and 
one of the most widely known pharmacists in the country, 
and former president of the American Pharmaceutical As- 
sociation, died June 23 at his home, in Collingswood, N. J. 
He was sixty-nine. He leaves his widow and a_ son. 
Funeral services were held from his home June 26. 

In appreciation of his writing and service for the ad- 
vancement of his profession, Dr. Beringer, in 1924, was 
awarded the Remington Honor Medal, the highest distinc- 
tion in American pharmacy, at a dinner given him in 
Newark, N. J. 

Dr. Beringer was president of the American Pharmaceu- 
tical Association in 1914 and president of the New Jersey 
section in 1905. For years he edited the American Journal 


EssENTIAL Oi, REVIEW 
of Pharmacy. Since 1892 Dr. Beringer has conducted a 
wholesale and retail drug establishment at 5th and Federal 
streets, Camden. 

ee ee 


Vivian Laura Vogel 


Vivian Laura Vogel, daughter of Mr. and Mrs. Richard 
M. Krause, was killed in an automobile accident near 
Quebec, Canada, July 4 Mrs. Vogel, who was married 
June 27, was on her honeymoon, and while driving the 
car it swerved from the course, overturning three times. 
Mrs. Vogel who was driving was killed instantly and 
Mr. Vogel was injured internally and a wrist was broken. 

Mrs. Vogel was graduated from the Washington Irving 
High School, New York, and was a student of the New 
York School of Fine and Applied Arts, and also studied in 
Paris for several years. 

She leaves her parents, her husband, a sister and one 
brother. Funeral services were held at the home July 7 
and interment was made in Evergreen Cemetery. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


TH. MUHLENTHALER S. A., Nyon, Switzerland, has sent 
out an attractive June-July price list showing the numerous 
chemicals and specialties manufactured by the company, 
together with a list of essential oils. The prices are listed 
in francs per kilo and are marked very conveniently, plus 
and minus signs, which show whether there have been 
advances or declines since the previous edition of the 
catalogue was distributed. 


* * * * 


NATIONAL Paper Box MANUFACTURERS’ ASSOCIATION has 


issued a monthly bulletin for July in which an extended 


and comprehensive review is given of business conditions, 
both in the trade and in industries generally. 


se a 


P. R. Dreyer, INc., 26 Cliff street, New York, in a cir- 
cular on orange and rose products writes: 

“Orange: It is now a definite fact that the last orange 
flower crop is considered a failure, due to the heavy frost 
experienced last winter. It is therefore certain that much 
smaller amounts of new crop goods will be available. This 
applies not only to orange flower absolute and liquid con- 
cretes, but also to neroli oil. 

“Our principals advise us that in certain sections where 
80 tons of flowers were picked last year, not more than 5 
tons are expected this year. Of course, this does not apply 
to all sections, but only to the ones mentioned. In general, 
it appears that at least 10% higher prices are sure to be 
in effect. 

“Rose: The crop appears to be as good as, if not better 
than last year. At present no definite selling price has been 
fixed, but we are reasonably sure that no higher prices will 
be in effect on either liquid concrete or absolute.” 

+ £0049 


CLEANLINESS INSTITUTE has issued another of its school 
series of books under the title of “A Tale of Soap and 
Water.” This book was prepared especially for use in the 
seventh, eighth, and ninth grades and is the story of efforts 
for cleanliness from very earliest times through the Middle 
Ages and up to the present. It is illustrated attractively 
with pen and ink drawings and at the head of each chapter 
is a little introductory verse outlining the subject matter of 
the chapter. 
























































BOOK REVIEWS 
(Copies of Books Reviewed in this Column and Other 
Works Useful to Our Readers may be Obtained through 
the Book Department of THe AMERICAN PERFUMER & 
EssenTIAL Ort Review, 81 Fulton street, New York.) 


A Perfumer as Historian 


MississipPI VALLEY Henry E. Chambers, 
388 pages, illustrated with half tones and maps, G. P. 


Putnam’s Sons, New York. Price $4.50 


BEGINNINGS, by 


Certain sections of our country have been slighted by the 
historians. The New England school of historical writing, 
which has enjoyed the most prestige in the past, is responsi- 
ble for this. The magnification of New England to the con- 
clusion of other no less interesting and important sections 
of the country has given to the casual reader of history and, 
worst of all, to the school child, a quite distorted conception 
of the events leading to the founding of our government and 
the development of our nation. 

Few realize the importance of the chain of events which 
led to the expansion of the United States through the great 
central valley and to the Pacific, or the intriguing story of 
the contest of three and finally four great nations for this 
territory. All of told 
wealth of interesting detail in Mr. Chamber’s book. 


incomparably rich this is with a 

Starting from the period of earliest discovery and colon- 
ization, the author has pointed out the various factors which 
have contributed to the greatness of the territory and to 


The 


in subsequent history 


the peculiar character of its people and institutions. 
part which the Valley was to play 
is shown to have been inevitable through the inter-relation 
of the early events in its history. 

Not the least 
the early 


interesting sections are those devoted to 


careers of Lincoln, Jefferson Davis, and Grant, 
all of whom were natives of the Valley and upon all of 
whom the Valley left its indelible impress. As a balancer 
and stabilizer for the casual reader, the work is of real value 
\s an 


portance 


introduction for the traveller, it is of no little im- 


Its style is instructive without being obtrusively 
pedantic, forceful without roughness. 

\ sketch of the author showing his connection with the 
perfume industry will be found on page 311 of this issue. 


The New Gildemeister 
Dit AETHERISCHEN OELE, by E. 
Volume I, 


Price $7.00, Paper Cover: 


This work 


when under the auspices of the firm of 


Gildemeister, third edition, 
850 Pages, Schimmel & Co., 1928. 


$8.00, Cloth 


Leipzig, 


Bound. 


standard made its first appearance in 1899, 


Schimmel & Com- 


pany, a systematic compilation of the widely dispersed ob- 


served facts about essential oils, a review of which was 


regularly published in the semi-annual reports of this firm, 
Gilde- 
meister, also contained an interesting essay by the late Dr. 
Friedrich 


was undertaken. This first edition, written by Dr. E. 
Hoffmann on the historical development of the 
art of distillation and the use of its products in medicine and 
y Dr. W. V. 
berg on the theory and practice of distillation. The ever 
accumulating mass of new facts necessitated, between 1912 
and 1916, a new edition of the work which now comprised 
three volumes, even after Dr. V. Rechenberg’s very im- 
portant contribution had been published separately in greatly 
enlarged form. 


perfumery; furthermore, a treatise by Rechen- 
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But progress never stands still and is piling up new facts 
all the time. It is fortunate that Dr. Gildemeister, who is 
now spending his otium cum dignitate procul negotiis in the 
Harz found it 


possible to write this new edition, the first volume of which 


solitude of the beautiful mountains, has 
has just appeared, after retiring from a lifelong position 
held as a technical director of Schimmel & Company, which 
circumstance enabled him to write his work with authori- 
tative criticism. 

It contains a reprint of Hoffmann’s historical essay, fol- 
lowed by a description of the important modern extraction 
methods of odorous substances and a systematic review of 
the various chemical individuals which have been found to 
compose those very complicated substances generally classed 
as essential The systematic grouping of these sub- 
stances has been rearranged according to the present views 


oils. 


regarding their relationship. 

The volume, furthermore, contains a description of the 
methods for the determination of the physical constants and 
the chemical constituents of the oils, with special reference 
follow in 
the wake of every new revelation about the composition 


to the detection of adulterations which usually 
of these commercially so important articles. The additions 
and alterations in these chapters involve an increase of about 
160 pages over the first volume of the last edition. 

It is to be hoped that the completing volumes which are 
to contain the description of the individual oils will follow 
in rapid succession, also that an English edition will soon 
make the work available to all those not sufficiently familiar 


with the German language. Dr. C. Keser. 


NEW INCORPORATIONS 
Note.—Addresses are gi i 
of the incorporators. 
mail 


so far as they are available, 
Otherwise, letters or other first class 
attorneys or 


given, 


may be sent in 


wenth 


care of trust companies 


endorsed requests to ““PLEASE FoRWARD.” 


Webb Products Corporation, Manhattan Borough, New 
York City, toilet preparations, 100 shares of common stock. 
Broadway, New York, N. Y. 
Economic Business 
Clifton, N. J., 
John A. 


C. Greenwald, 225 


Association of 
toilet 


Betterment 
manufacture 
Celantano, Clifton, N. J. 
Talbot Products Corporation, Brooklyn, N. Y., 
fluid, $20,006. C. Hubbard, White Plains, N. Y. 
G. & L. Gum Co., Manhattan Borough, New York City, 


Barbers 
New Jersey, 
$25,000. 


articles, 


cleaning 


chewing gum, $10,000. J. J. Pantell, 563 East Tremont 
avenue, New York, N. Y. 

The Powder Puff, Maplewood, N. J., beauty parlors, 
$100,000. B.S. Appel, Newark, N. J. 

Commercial Toilet Products Co., Manhattan Borough, 


New York Citv. $10,000. W. O. 
New York, N. Y. 


Union 


Vankeegan, 9 East 4lst 
street, 
City Barbers’ Supply Co., Union City, N. J, 
barbers’ supplies, $75,000. Geo. M. Disbrow, Jr., Newark, 
N. J. 

Fragrette Laboratories, Manhattan Borough, New York 
City, make toilet articles, $20,000. L. T. Knox, 347 Fifth 
avenue, New York, N. Y. 

Perfected Products Corporation, Manhattan 
New York City, make polishes, $10,000. 
Rees, 220 Broadway, New York, N. Y. 
(Additional Book Reviews and Incorporations will be 

found on Page 329) 


Borough, 
Hunt & 


Evans, 
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Montreal 


MontrEAL, July 10.—The country season in the drug, 
perfume and toilet sundry business is in full swing now in 
this district, and the rural travellers are bringing in lots of 
business. The season was late in starting, owing to adverse 
weather conditions, and the trade has all the more work on 
hand catching up with the demand now it has broken loose. 

In town the tourist season is getting under way nicely, 
and the passing trade of visitors to town is reported quite 
gratifying among retailers, although prospects are that it 
will be still greater in volume in a few weeks’ time, as the 
peak has not been reached yet. The suburban retailer is 
finding things quiet, but he has had his turn, and need not 
mind a month or so of slackness. 

Wholesalers and manufacturers generally report business 
brisk and everyone busy. 

* * * * 

The following officers have been elected for the coming 
year by the Province of Quebec Pharmaceutical Associa- 
tion: President, Paul a Leduc (re-elected) ; vice-presi- 
dent, E. G. Allard; second vice-president, Maurice Dion; 
treasurer, H. B. Fabien; councillors, J. W. Elcome, Ed. 
Vadboncoeur, H. R. Huot, A. F. Larose, J. B. Cousineau, 
O. J. Lefebvre, Eug. Martin, Henri Archambault. 

* * * x 

Elizabeth Ives, owner of Elizabeth Ives’ preparations, has 

been on holiday at Murray Bay for some weeks. She re- 


turned to business on July 15. 





Mrs. Rowland, owner of the Marie Antoinette perfumery 

lines, is considering selling out and leaving Montreal. 
* * * * 

International Proprietaries, Ltd., has just been incorpo- 
rated with Federal charter, and with head office in Mon- 
treal, capitalized at $27,500,000. It was given out recently 
that this incorporation was to hold the stock of an English 
firm producing proprietary medicines, but the act of incor- 
poration includes in the prospective business of the com- 
pany production, compounding and trading in pharmaceuti- 
cal supplies, toilet lines, etc. 

* * * * 

Montreal Chemical Products Co., Ltd., was recently in- 
corporated with $20,000 capitalization, under Provincial 
charter, the objects being the manufacture and sale of 
chemicals, perfumes, disinfectants, etc. 

* 6 & 49 

United Drug Co., Ltd., has reduced its capital, by re- 
deeming 15,000 $100 preferred shares, and converting the 
Ttemaining 15,000 outstanding ‘into no-par value common. 
This gives the company a present capitalization of 65,000 
No-par common stock. 
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Toronto 


Toronto, July 10—In a recent summary of general trad- 
ing conditions in Canada one of the leading chartered 
banks states that most of the manufacturing plants in 
Canada are working at an unprecedented level of activity, 
and labor is well employed. The agricultural situation 
is reported as excellent, though it is as yet too early to form 
any estimate of the prospects for the year. The mines 
of the Dominion are producing more than ever, and 
prospects for the future continue to improve. Wholesale 
and retail trade show a healthy improvement over 1927. 
The summary does not show inflation or boom conditions, 
but a well-established prosperity where production is kept 
well in proportion to the dictates of demand for Canadian 
products. 

* * * * 

Dr. FE. L. Newcomb, secretary of the Druggists’ Research 
Bureau of the U. S., will be one of the speakers at the 
C. Ph. A. convention in Toronto August 20 to 23. 

* * * * 

At the annual meeting of the Prince Edward Island 
Pharmaceutical Association, held last month at Charlotte- 
town, three candidates were granted their certificates. The 
officers elected for the next year are: Geo. E. Hughes, 
president; W. J. Brown, vice-president; H. L. Bethune, 
secretary-registrar; E. A. Foster, treasurer; all of Char- 
lottetown 

x * & * 

E. R. W. Ingraham, West St. John, was elected president 
of the New Brunswick Association at the annual meeting 
of that body last month. The other officers are C. H. 
Forbes, Fredericton, vice-president; G. F. Coupe, St. John, 
treasurer; W. R. Rodd, Moncton, secretary; E. C. Brown, 
St. John, registrar. 

* * * * 

Preparations on paper are already in evidence by most 
of the perfume houses, getting ready for the Canadian 
National Exhibition towards the end of August. 

2 &¢ 

Frederick S. Stearns, head of the firm that bears his 
name, accompanied by Geo. E. Rason, Canadian manager 
of the company, attended all sessions of the Ontario Con- 
vention at London, Ont., last month. The Yardley Co. 
was represented by “Mac” MacGillivray, Toronto. 

oo O-s 

The annual meeting of the shareholders of the National 
Drug & Chemical Co. was held last month at which the 
following officers were elected: Wm. S. Kerry, president: 
A. B. Evans, vice-president; W. W. Bole, vice-president 
and inspector; W. S. Elliott, secretary-treasurer; T. H. 
Wardleworth, purchasing agent. T. A. Henderson, gen- 
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Mitchell, manager of the London 
the directorate. 
oa 


and E. C. 
elected to 


eral manager, 


branch, were 


W. T. 
Alberta Pharmaceutical Association at its annual convention 
held last menth. 


Esdale, Edmonton, was elected president of the 


s ¢ + 8 


Montreal the effect that a 
mercial alcohol rate war is on, with huge price cuts having 


Rumors from are to com- 


been made. 
* * * * 
Ontario Association, W. A. 
Bedell w. 4. 
Moffat have been appointed a committee to give publicity 
to the the Canadian Pharmaceutical 
Association in Toronto in August. 
i i 


Fred. A. 
Lyman P. 


Jacobs, secretary 


Taylor, Haine, R. H. and 


annual convention of 


Scotia Pharma- 


The 


ceutical 


Nova 


candidates 


Board of Examiners of the 


Society passed ten who applied for 


licenses through examination last month. 
x * * * 
\ considerable quantity of perfume was stolen lately from 
Store, the fifth 
for last few 


Vancouver, being 
this the 


the Cunningham Drug 


such store to be entered purpose in 
months 


* * * xk 
Na- 


Association of Retail Druggists in the United States, 


Julius Riemenschneider, Chicago, chairman of the 


tional 
visited Ontario last month. He was on the program at the 


held in London. 
* * * &* 


druggists’ convention 

Fire of unknown origin caused damage amounting to 
$185,000 to Johnson & 
William, Ont., 


a total loss. 
eee 


McGill 
Pharmacy results \t 


Boone's warehouse 


the 


wholesale drug 


at Fort last month. The contents of 


building were 


Both 


Bachelor of 


Toronto and Universities have issued their 


institution 
21 secured their degree, and at the latter some 80 candidates 


the former 


passed in various subjects pertaining to pharmacy 
* * k * 
fiscal 


The total trade of Canada for the 


valued at $2,359,412,763, 


last year is 
increase of $60,000,000 
over Imports increased $78,000,000 and 


exports decreased $17,000,000. 
’ £-2-s 


being an 


the previous year. 


The 
katch« 


value of farm 


Alberta in 


Manitoba, Sas- 


t $802,367 ,669. 


products in 


wan and 1927 is placed 


CANADIAN PATENTS AND TRADE-MARKS 


The international trade relations between the 
United and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not 
be curtailed hy legal difficulties. 

For the information of our readers, we are maintaining 
a department devoted to patent$ and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

\ll inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 81 Fulton St., New York City 


increasing 
States 


TRADE~MARKS REGISTERED 
Portrait 
circle 


double 
Winona, Minn. 


and signature of J. R. Watkins in a 
(General). J. R. Watkins Co., 


EssENTIAL O1L REVIEW 


Signature “The J. R. Watkins Co.” (General). 
Watkins Co., Winona, Minn. 

“Allendi.” Soap powder. S. H. Allen, trading as Allendj 
Soap Powder Co., Dallas, Tex. 

Monogram consisting of the initials “A. C. M.” “Eau de 
Beaute.” A. C. Manseau, Asbestos, Que. 

“Zip Shave.” Shaving cream. Jean Jordeau, Inc., South 
Orange, N. J. 

“Amor Skin-Harmona,’ and a device consisting of the 
representation of a silhouette of a nude female figure with 
outstretched left hand upon which appears an arm band. 
Toilet preparations. Amorskin Corporation, New York, 
N. Y. 

“Taquine.” 
Moines, Ia. 

“Cowles Cleaners,’ arranged one above the other in a 
device and having the first letter: “C’ and the last letter 
“S” common to both words. Soluble chemical compounds 
for use as detergents. Cowles Detergent Co., Cleveland. 
Ohio. 

“Clenesco.” 


Toilet preparations. The Armand Co., Des 


for use as 
Ohio. 
Ludger 


Soluble chemical compounds 
detergents. Cowles Detergent Co., Cleveland, 

“Purex.” Perfumes and toilet preparations 
Alfred Moisan, Quebec, Que. 

Label bearing in the middle the name: 
Farina” underneath which are the words: 
Eau de Cologne. Johann Maria Farina 
Beethovenstrasse 10, Cologne, Germany. 

“Sol-Esco.” Soluble chemical compounds for use as 
detergents. Cowles Detergent Co., Cleveland, Ohio. 

“Keeno.” Medicinal and toilet preparations. Acme Prod- 
ucts Limited, Winnipeg, Manitoba. 

Package representing a log cabin having a label litho- 
graphed thereon bearing the words: “Towle’s Log Cabin” 
Flavorings. Log Cabin Products Co., New York, N. Y,, 
and St. Paul, Minn. 

“Marie Earle” and the signature “Marie Earle’ appearing 
in the facsimile handwriting of Juanita Ebbsmith (a member 
of the original firm of Marie Earle). Toilet preparations. 
Marie Earle, Inc., New York, N. Y. 

“Barbasol, and diagonal stripes coloured red, white and 
blue. A pastelike preparation for shaving and skin-healing 
purposes. Barbasol Co., Indianapolis, Ind. 

‘“Levissima.” Magnesia in all forms used as perfumery, 
including toilet articles, preparations for the teeth and hair 
and perfumed soap. Washington Chemical Co., Ltd., Station 
Road, Washington Station, Durham, England. 

“Bickmore.” Toilet preparations. Bickmore 
Town, Me. 

“Pasteurine” and words “Pour 
Eugene Boudet, Montreal, Que. 

“Richesse.’ Toilet preparations. 
Tore mito, Ont. 

“Rosewhite Blossom.” 
Rose, Toronto, Ont. 

Jar or similar container. H. & G. Klotz, Paris, France 

“Escolite.” Soluble Chemical compounds for use as deter- 
gents. Cowles Detergent Co., Cleveland, Ohi 


“Johann Maria 
“Zur Madonna.” 
Zur Madonna, 


Co., Old 


les Dents.” Dentifrice 


Richard Hudnut, Ltd., 


Toilet preparations. Milton Platt 


PATENTS GRANTED 

280,864.—Toilet Accessory. Lupe Inc., assignee of Wil- 
liam Friedman, both of New York, N. Y. 

281,114.—Phenolic Body. The Chemische Fabrik auf 
Actien (vorm E. Schering), Berlin, assignee of Hans Jordan, 
Berlin-Steglitz, Walter Schoeller, Berlin- Westend, and Rein 
hard Clerc, Berlin, all in Germany. 

281,115.—Thymol. The Chemische Fabrik auf <Actien 
(vorm E. Schering), Berlin, assignee of Hans Jordan 
Berlin-Steglitz, Walter Schoeller, Berlin- Westend, and Rein. 
hard Clerc, Berlin, all in Germany. 

281,116.—Menthol Production. Chemische Fabrik aut 
Actien (vorm E. Schering), Berlin, assignee of Hans Jordan, 
Berlin-Steglitz, Walter Schoelier, Berlin- Westend, and Rein- 
hard Clerc, Berlin, all in Germany. . 

281,117.—Thymol Production. Chemische Fabrik aut 
Actien (vorm E. Schering) Berlin, assignee of Hans Jordan, 
Berlin-Steglitz, both in Germany. 

281,119, 281,120.—Alkyl Isoalky1 
Chemische Fabrik auf Actien (vorm E. 
assignee of Walter Schoeller, Berlin-Westend, 
Jordan, Berlin-Steglitz, all in Germany. 


Phenol Production. 
Schering), Berlin, 
and Hans 
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Patent and Trade 


ESSENTIAL O1L RevIEW 


Mark Department 


Conducted by Howard §. Neiman 


HIS department is conducted under the general super- 

vision of Howard S. Neiman, consulting editor on 

patents and trade marks. This report of patents, 
trade-marks, designs is compiled from the official records of 
the Patent Office in Washington, D. C. We include every- 
thing relating to the four co-ordinate branches of the essen- 
tial oil industry, viz. : Perfumes, Soaps, Flavoring Extracts 
and Toilet Preparations. 

Of the trade-marks listed those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the Act of March 19, 1920. The remainder are those 
applied for under act of February 20, 1905, and which have 
been passed to publication. ; 

Inventions patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St., New York City. 

Note—Dates given in Trade-Mark Registrations are those 

from which use of the mark is claimed. 


TRADE MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 
These Registrations are not Subject to Opposition 


218,855.—Alfred J. Krank, doing business as A. J. Krank 
Mig. Co., St. Paul, Minn. (July 14, 1925.)—Facial creams. 
239,277.—Tokalon Chemical Corporation, New York, 
N. Y. (Oct. 8, 1926.)—Toilet preparations. 

242.048—Die Eau de Cologne & Parfumerie-Fabrik 
“Glockengasse No. 4711” Gegeniiber Der Pferdepost von 
Ferd. Mulhens, Cologne-on-the-Rhine, Germany.  (Mar., 
1926.)—Soaps, including toilet soaps and shaving sticks. 
242,102—Die Eau de Cologne & Parfumerie-Fabrik 
“Glockengasse No. 4711” Gegentiber Der Pferdepost von 
Ferd. Mulhens, Cologne-on-the-Rhine, Germany.  (Mar., 
1926.) —Soaps including shaving sticks. 
252,481.—Schenectady Hygienic Laboratory, Schenectady, 
N. Y. (1925.)—Toilet preparations and essential oils. 
253,316—D’Orsay Perfumeries Corp., New York, N. Y. 
(1915.)—Toilet preparations. 

257,465.—Elizabeth Beye, doing business as Bettina, New 
York, N. Y. (Sept. 15, 1927.)—Flavoring extracts. 
257,537.—Paula S. Eilers, Los Angeles, Calif. (Apr. 1, 
1927.) —Shampoo. 

257,808.—The Mentholatum Co., Wichita, Kans. and 
Buffalo, N. Y. (June 15, 1927.)—Shaving cream for use 
before shaving and soap shampoo. 

259.008.—Frank F. Lefkoff, doing business as Harade 
Medicine Co., Atlanta, Ga. (Nov. 8, 1915.)—Hair pomade, 
a preparation for whitening the skin, and face powder. 
259,629.—Federal Distributors, Inc., also doing business as 
Lucky Girl Co., Portland, Ore. (Sept. 1, 1927.)—Food- 
flavoring extracts. 

259,689.—Mary B. Oeser, doing business as The Mary B. 
Oesar Products Co., Terre Haute, Ind. (Dec. 1, 1927.) 
Toilet preparations. 

259,693.—Parfums Edouardo, a Corporation, New York, 
N. Y., assignor to Ruby T. Brewster, New York, N. Y. 
(July 1, 1927.)—Vanity Case or compact case sold empty to 
the trade. 

259,706.—259,707.—William Earl Bauer, doing business as 
Bauer & Bauer, Norristown, Pa. (May 16, 1927.)—House- 
hold cleansing preparation. 

259,906.—George M. Franks, doing business as George 
Franks Co., St. Paul, Minn. (Dec. 16, 1927.)—Perfumes, 
lace creams. face powders, and brilliantine. 
_259,941—Bourbon French Perfume Manufacturing Co., 
New Orleans, La. (1915.)—Toilet preparations 
260,134.—Andre Perugia, Paris, France. (1923.)—Vanity 
packages. 


260,135.—Andre Perugia, Paris, France. (1923.)—Per- 
fumery, face cream, face powder, rouge and nail varnish. 

261,456.—Mary E. Rowden, doing business as Belcano Co., 
Cleveland Heights, Ohio. (July, 1922.)—Cosmetics for the 
skin in the form of paste, cream, or jelly. 

261,801.—Paul Peter Mulhens, doing business as Eau de 
Cologne & Parfumerie-Fabrik “Glockengasse No. 4711” 
Gegentitber der Pferdepost von Ferd. Mulhens, Cologne-on- 
the-Rhine, Germany. (Mar. 1926.)—Eau de cologne water, 
perfumery, hair tonics, shampoo, brilliantine, cold cream, etc. 

261,863.—Chemisch-Pharmazeutische A. G. Bad Homburg, 
Bad Homburg, Germany. (Jan. 10, 1921.)—Hair tonics, 
toilet powders, toilet creams and rouges, and perfume 


261,864.—Chemisch-Pharmazeutische A. G. Bad Homburg, 
Bad Homburg, Germany. (Sept. 26, 1919.)—Hair tonics, 
toilet powders, toilet creams and rouges, and perfumes. 

261,978.—My-Ro-La Manufacturing Co., Toledo, Ohio. 
(Dec. 1, 1919.) —Hair pomade. 

262,217.—Descollonges Freres, Lyon, France. (July 19, 
1927.) —Chemical product called cinnamic aldehyde amyl. 

262,312.—Ezra Kowalsky, doing business as Saniseptol 
Products Co., Kansas City, Mo. (July 1, 1927.)—Antiseptic 
pe »wder. 

262,608.—Jaciel Perfumers Inc., New York, N. Y. (Jan. 
13, 1928.) —Skin lotion and talcum powder. 

262,750.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.) —Shampoo. 

262,769.—The Palmolive-Peet Co., Chicago, Ill. (May, 
1923.) —Talcum powder. 

263,026.—Porte M. Bradley, doing business as Liquid Hair 
Remedy Co., Joplin, Mo. (Dec. 1, 1927.)—Liquid preparation 
for treating scalp conditions. 

263,084.—Ferdinand T. Hopkins, doing business as Ferd. 
T. Hopkins & Son, New York, N. Y. (1906.)—Lotion for 
beautifying and improving the skin and complexion. 

263,478.—Krich Products Co., Vineland, N. J. (Dec. 17, 
1927.) Automobile and hand soap. 

263,490.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.)—Shampoo. 

263,497—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.) —Shampoo. 

263,504—McKesson & Robbins, Inc., Bridgeport, Conn. 
( Nov. 18, 1927.) Deodorant. 

263,609.—Lengyel Freres, Inc.. New York, N. Y. (Jan. 
4, 1928.)—Perfume, face powder, compact rouge, lip rouge, 
and bath salts. 

263,677.—Aftex Laboratories, Inc.. New Haven. Conn. 
(Jan. 9, 1928.)—Liquid mouth wash, mouth wash powder, 
and sedative socket paste. 

263,847.—Christine S. Acker, Santa Barbara, Calif. (Mar. 
7, 1928.) —Perfumes. 

263,913.—Louie E. Robinson, Council Bluffs, Ia. (Jan. 1. 
1927.)—Face and body massage cream. 

263,947.—Corrine Howard, Oakland, Pittsburgh, Pa. 
(Mar. 19, 1928.)—Preparations in the form of wax, powder, 
and liquid for use for eradicating superfluous hair. 

263,962.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(1915.)—Tooth paste. 

264,101.— Heine & Co., New York, N. Y. (May 26, 1926.) 
—Natural and synthetic oils suitable for perfumery purposes. 

264,109.—Charles L. Joy & Co., doing business as Joy 
Drug Stores, Boise, Idaho. (Jan. 1913.)—Skin and com- 
plexion lotion. 

264,310.—E. A. Kline, doing business as FE. A. Kline & Co., 
New York, N. Y. (Feb. 29, 1928.) — Extracts for flavor- 
ing foods 

264,359, 264,361, 264,362—Charles A. Crary, Wyoming, 
Cincinnati, Ohio. (Feb. 7, 1928.)—Toilet soap. 

264,439.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.) —Tooth paste. 
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264,445.—MckKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18 ,1927.)—Tooth Paste. 

264,448, 264,450, 264,452—McKesson & Robbins, Inc., 
Bridgeport, Conn. (Noy. 18, 1927.)—Deodorant. 

264,479.—Rallet Corporation of America, doing business as 
Degez, New York, N. Y. (Mar. 28, 1928.) —Perfumes and 
toilet waters 

264,487.—W. D. White & Co., Wilkes-Barre, Pa. (1887.) 
—Lotions for preventing and curling chapped hands, lips, 
rough skin, superficial inflammations, and for the removal ot 
tan, freckles, and sunburn, and for use after shaving. 

264,703.—Service Grocer Co. Inc., Detroit, Mich. (Sept. 
1925.)—Toilet soap, laundry soap, soap chips, soap powder, 
scouring soap, metal and glass polish in paste and liquid 
form, etc. 

264,830.—George C. McCann, doing business as Saliva 
Research Laboratories, Danville, Ill. (Feb. 9, 1928.)— 
Powder mouth wash used in the treatment of teeth and gum 
diseases. 

264,895.—D. C. 
Foot powder. 

264,945, 264,946, 264,947, 264,948, 264,949, 264,950, 264,951, 
264,952, 264,953, 264,954, 264,955, 264,956, 264,957 —Herman 
Henry Bertram, New York, N. Y. (Apr. 6, 1928.)—Toilet 
preparations. 

265,000.—Morris Noveck, doing business as Dermatox 
Chemical Co., New Britain, Conn. (Feb. 6, 1928.)—Skin 
lotion and an antiseptic toilet cream for the treatment of dis- 


Leo & Co., Des Moines, Ia. (1916.)— 
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eases and affections of the skin including eczema and sunburn 

265,033.—George C. Brown & Co., Memphis, Tenn. (Apr. 
1, 1926.)—Oil of cedarwood. 

265,048.—Harrison M. Levy, doing business as Zebest 
Products Co. of California, Los Angeles, Calif. (Oct. 13, 
1927.)—Food flavors. 

265,076.—United Drug Co., Boston, Mass. (August, 
1916.)— Antiseptic, deodorizing or prophylactic solution. 

265,139.—Chemical Products Corporation, West Nyack, 
N. Y. (Mar. 5, 1928.)—Butyl propionate. 

265,228.—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.)—Shaving soap. 

265,280.—George W. Marsh, St. Louis, Mo. (Jan. 1, 1928.) 
—Soaps. 

265,521.—Antoine Cierplikowski, doing business as 
Antoine, Paris, France. (Mar. 1, 1927.)—Face and skin 
lotion. : 

265,522.—Antoine Cierplikowski, doing business as Antoine, 
Paris, France. (Mar. 1, 1927.)—Face cream. 

265,536.—Alphonse Gravier, Neuilly-sur-Seine, France. 
(Mar. 1, 1928.)—Perfumes, toilet water, face powder, talcum 
powder, face creams, rouges, brilliantine and bath salts. 

265,561.—The Procter & Gamble Co., Cincinnati, Ohio. 
(June 30, 1927.)—Soap flakes. 

265,669.—Luyties Pharmacal Co., St. Louis, Mo. (Apr. 1, 
1928.) —Demulcent toilet cream, a remedy for dryness of the 
skin, 
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265,698.—Joseph Christopher Shepard, Wilmington, N. C. 
(Mar. 21, 1928.)—Disinfectants and deodorizers. 
265,700.—Joseph Christopher Shepard, Wilmington, N. C. 
(July 26, 1925.) —Soaps, polishes and the like. 
"265,725.—Helena Rubinstein, Inc., New York, N. Y. 
(Mar. 1, 1928.) —Lip stick. 

265,850.—Mart Guild Inc., New York, N. Y. 
1927.) —Soap. 

265,859.—Charles Schlesinger, doing business as The 
Chasem Co., New York, N. Y. (Apr. 23, 1928.)—Emollient 
for sunburn and windburn. 

265,.904.—Helena Rubinstein, Inc.. New York, N. Y. 
(Mar. 1, 1928.)—Lip stick. 

266,140—McKesson & Robbins, Inc., Bridgeport, Conn. 
(Nov. 18, 1927.) —Shaving soap. 

266,201—O. H. Henderson, Houston, Tex. (May 1, 
1928.)—Hair oil. 

266,280.—Societe Anonyme Donge, Courbevoie, France. 
(Dec. 13, 1927.) —Toilet soaps and shaving soaps. 
266,428.—Isabey Paris, Inc., Wilmington, Del. 
1924.) —Perfumes. 

266,440.—Reckitt & Sons, Ltd., Hull, England. (Nov. 23, 
1926.) —Polishing and cleaning preparations for glass. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 
This Registration is not Subject to Opposition 


M243,466.—The French Ivory Products Ltd., Toronto, 
Ont, Canada. (Serial No. 241,712. July 30, 1924.)— 
Pyroxylin products as containers for talcum powder, tooth 
paste, receptacles for perfume bottles and atomizers. 


(August 


(Jan. 31, 


PATENTS GRANTED 


1,672,877. Closure for Receptacles. George S. Bowman, 
James, Md., assignor of one-third to Samuel W. Linthicum, 
James, Md. ‘Filed Feb. 21, 1927. Serial No. 170,028. 6 
Claims. (Cl. 220-39.) 

1, The combination of a receptacle, and a closure therefor, 
said receptacle and closure being provided with mating spiral 
grooves, of a binder member seated in one of said grooves 
and coacting with the other groove to form a threaded con- 
nection between the closure and receptacle. 


_1,673,093. Process for the Preparation of Carbocyclic 
Ketones with More Than Nine Ring Members. Leopold 
Ruzicka, Geneva, Switzerland, assignor to The Firm: M. 
Naef & Co., Geneva, Switzerland, a Swiss Company. Filed 
June 9, 1925, Serial No. 36,049, and in Switzerland June 16, 
1924. 3 Claims. (Cl. 260—131.) 

1. The process of preparing monocyclic ketones having 
more than nine ring members which comprises heating a 
normal straight chain aliphatic dicarboxylic acid salt of the 
ourth group of the periodic system, said acid having a 
carbon chain containing more than ten carbon atoms, the car- 
boxylic acid groups being linked to the end of carbons 
thereof. 


D 75.501 


1,673,328. Soap Stick and Holder. William W. Harris, 
Newport, N. J. Filed Apr. 13, 1921. Serial No. 460,991. 2 
Claims. (Cl. 206-56.) 

1. A soap stick holder comprising a tubular holder of 
metallic material and provided with a contracted forward 
open end and a movable strip of cardboard serving as a 
wedging element in coaction with said contracted forward 
end, said strip of cardboard being freely folded about a 
circular stick of soap and disposed about substantially the 
whole of the inner face of the holder and for all its positions 
retained within the holder to engage the inner surface of said 
tubular holder and including the inner surface of said con- 
tracted forward end, said tubular holder having an open 
rearward end to afford access manually to the rearward end 
of the stick of soap. 


1,674,472. Purification of Crude Aromatic Hydrocarbons. 
\lphons O. Jaeger, Crafton, Pa., assignor of The Selden 
Company, Pittsburgh, Pa., a Corporation of Delaware. 
Original application filed Apr. 12, 1926, Serial No. 101,561. 
Divided and this application filed Oct. 12, 1927. Serial No. 
225,849. 4 Claims. (Cl. 260-168.) 

1. A method of producing purified aromatic hydrocarbons, 
which comprises subjecting an aromatic hydrocarbon mixture 
containing acyclic, alicyclic and hetrocyclic impurities to the 
combined action of a halogenating agent and strong sulfuric 
acid, the amount of the latter being insufficient to produce a 
commercial product of the usual purity and the amount of 
active halogen being sufficient to react with substantially all 
of the impurities but insufficient to effect substantial nuclear 
halogenation. 


1,674,525. Powder Box. Jacques Schall, Paris, France. 
Filed Jan. 9, 1928, Serial No. 245,561, and in France Jan. 14, 
1927. 3 Claims. (Cl. 132-83.) 

1. A device of the class described comprising in combi- 
nation a casing, a powder compartment located in said casing, 
a bottom closure for said compartment including a main 
bottom member adapted to engage with said casing, a false 
bottom member and resilient means interposed between said 
main and false bottom members; a rotatable perforated plate 
closing the top of said powder compartment and rotatable 
means extending through the casing and engaging with said 
rotatable perforated plate, said rotatable means being adapted 
to move the perforated plate over the powder maintained 
under pressure in contact with said plate by the resilient 
means interposed between the main and false bottom 
members. 


1,674,590. Can Top. Morris D. Cohen, Nashville, Tenn. 
Filed Jan. 5, 1927. Serial No. 159,186. 8 Claims. (CI. 
221-11.) 

1. A can top having an opening, a pouring spout pivotally 
attached to the can top and swingable to and from positior 
to close said opening, and a locking cover plate mounted on 
said top to rotate horizontally and adjustable to and from 
position to hold said spout closed. 
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1,674,596. Collapsible Tube. Robert W. Johnson, New 
Brunswick, N. J., assignor to Johnson & Johnson, New 
Brunswick, N. J., a Corporation of New Jersey. Filed June 
8, 1927. Serial No. 197,393. 1 Claim. (C1. 221-60.) 

A collapsible tube having an externally smooth straight 
cylinderical nozzle formed with a smooth finished annular 
ridge where it joins the breast of the tube, and a cap having 
a straight cylinderical bore of a diameter to clear the nozzle 


and take a binding fit on the ridge. 


1,674,608. Vanity Case 
R. L., assignor to Theodore W 
dence, R l. Filed Apr 30, 
8 Claims. (Cl. 132-83.) 

2. In a vanity case, a body, a ring having a hollow top 
and a depending flange which seats on the bottom of the body 
and is formed with spaced openings, a latch having opposed 
spring arms which latter extend through the openings and are 
formed with hooks that engage the inner walls defining the 
openings, means to secure the ring in the body and a cover 
for the body having a keeper for the latch. 

Adolph A. Thomas, 

Serial No. 101,019. 


\rthur H. Noble, Pawtucket, 
Foster & Brother Co., Provi- 
1927. Serial No. 187,884. 


1,675,006. Closure for Receptacles. 
New York, N. Y. Filed Apr. 10, 1926. 
11 Claims. (Cl. 215-52.) 

1. A bottle stopper having a spiral spring arranged to 
engage the inside wall of a bottle neck, said spring compris- 
ing a plurality of resilient coils which are self-sustaining 
and free from lateral bracing. 


Lip Stick. John L. McAtree, New York, 
N. Y to Scovill Manufacturing Company, Water- 
bury, Conn., a Corporation of Connecticut. Filed July 30, 
1926. Serial No. 125,899. 3 Claims. (Cl. 206-56.) 


2 


3. In a lipstick, the combination of a single outer casing 
and a cover therefor both oval in section, an oval 
rouge stick holder frictionally engaging the inner walls of 
the casing, a groove in a thin edge of the stick holder, a 
projection adjacent the groove of the holder, and a screw 
rod held in the casing betwen the holder and the side of 
the out of contract with the rouge and working in 
the groove for giving the holder a longitudinal sliding 


g 
movement in the casing 


1,675,496. Cosmetic-Stick 
Bronx, and Daniel Pollack, 
Majestic Metal Specialties, Inc., 
poration of New York. Filed 
240,440 Claims. (Cl. 206 

1. In a cosmetic stick container, in combination, a casing 
having a longitudinal opening therein, a slidable member 
exterior of the casing, a cover member hingedly attached 
to the slidable member, a slidable cosmetic stick carrier 
within the casing, and means within the casing opening con 
said slidable member with said carrier. 


Della Brandon, Oak Park, 
No. 731,964. 6 Claims. 


=e acer 


1,675,305. 


, assignor 


cross 


Casing 


Holder. Nathan Kasdan, 
Brooklyn, N. Y., assignors to 
New York, N. Y., a Cor 
Dec. 16, 1927. Serial No. 


5 ») 


necting 


1,675,840. Skin Preparation. 
Ill. Filed Aug. 14, 1924. Serial 
(Cl. 167—9. ) 

1. A composition adapted to*be used externally as a skin 
treatment consisting of peroxide of hydrogen, yeast and the 
white of egg 


1,676,132. Powder Box. James A. Clarke, Yonkers, 
N. Y., assignor to Calkins & Holden, New York, N. Y., 
a Corparation of New York. Filed Nov. 5, 1927. Serial 
No. 231,274. 1 Claim. (Cl. 132—82.) 

\ powder box comprising a main box body having a 
removable cover, and a refill element removably fitted in 
said body, said refill element including a hollow body having 
a centrally apertured dowhwardly and inwardly tapering 
top wall extending to a point above and in close proximity 
to the central portion of the bottom of said hollow body, 
the hollow body and its top wall being relatively stiff, and a 
paper closure for the bottom of said~*hollow body. 


DESIGNS PATENTED 


Shaving-Stick Holder. Henry W. 
South Africa. Filed Jan. 27, 
Term of patent 3% years 


75,460 
Swaziland, 


N 20,518 


Ansell, Stagi, 
1927. Serial 


Jury, 1928 


ss 


Charles N. Coryell, Mamaroneck 
Serial No. 18,212. Term of 


75,476. Vanity Case. 
N. Y. Filed June 29, 1926. 
patent 14 years. 

75,501. Rouge Blender. 
Filed Oct. 16, 1926. Serial 
14 years. 


Helen Leyne, New York, N, y 
No. 19,390. Term ot patent 


75,502. Vanity Case. Nathan Kasdan, New York, and 
Daniel Pollack, Brooklyn, N. Y., assignors to Majestic 
Metal Specialties, Inc. New York, N. Y., a Corporation 
of New York. Filed Feb. 4, 1926. Serial No. 16,405 
Term of patent 7 years. 


75,507. Atomizer or Similar Article. Gustave M. Min. 
ton, Jr.. New York, N. Y. Filed Mar. 22, 1928. 


No. 25,955. Term of patent 3% years. 


Serial 

75,513. Vanity Case or Similar Article. Daniel Pol. 
lack, New York, N. Y., assignor to Majestic Metal Spe. 
cialties, Inc., New York, N. Y., a Corporation of Ney 
York. Filed Aug. 2, 1927. Serial No. 22,977. Term oj 
patent 3% years. 


Bottle. 
1927. 


New York. 


Term of 


George Grunberg, 
Serial No. 20,587. 


75,557. Perfume 
N. Y., Filed Feb. 2, 
patent 3% years. 

75,688. Vanity Case. William J. Hines, Hartford, Conn, 
assignor to The Fuller Brush Company, Hartford, Conn, 
a Corporation of Connecticut. Filed Sept. 28, 1926. Serial 
No. 19,196. Term of patent 14 years. 

75,963. Perfume 
New York, N. Y. 


Term of patent 7 


Minton, Jr, 
No. 25,260 


Atomizer. Gustave M. 
Filed Feb. 8, 1928. Serial 
years. 


Trade-Marks in Nicaragua and Mexico 


Myrurgia S. A,, 


in Nicaragua to register “Myrurgia” as a 


Sarcelona, Spain, has filed applicatior 
trade-mark for 
perfumes, Consul Christian T. Steger, at Corinto, reports 
to the Commerce Department. Under Nicaraguan law, the 


first applicant is entitled to registration of a trade-mark, 
but this registration may be opposed during the period oi 
publication which runs for three consecutive months. 
Thomas Hadley & Co. (Ltd.) has applied for registra- 
Mexico of “Fairy Soap” as a trade-mark on soaps 
kinds, 


Oficial 


right to its 


tion in 
of all 


Gaceta 


according to announcement in the Mexican 


the ex- 
title to a 


confers 
The 


registered mark may be disputed within two years following 


Registration in Mexico 


clusive use by the registrant. 


its registration. 


Thymol Imports Decrease—New Source 


\ decrease in imports for consumption of thymol since 
1925 is noted by the Chemical Division, Department of Com- 
merce, although considerably more is being brought in than 
previous to that time. Imports in 1927 amounted to 18,420 
pounds, valued at $40,269, a decrease of almost 50 per cent 
since 1925. The import value shows a drop from $2.68 to 
$2.18 per pound. 

Thymol, a constituent of the essential oils of several 
plants, has been produced to some extent from ajowan seed 
in the United States, and may also be prepared synthetically 
\ccording to the “Sea Borne Trade 
of British India” there were no shipments recorded of 


ajowan seed to the United States from India, the principal 


annual statement of 


source of this seed during the fiscal year ending March 31, 
1927 


Manufacturers of thymol will be 


interested in the dis- 
made by a scientist in the United States 
Agriculture that this product may be ob 


covery recently 
Department of 


tained from California laurel oil. 
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NEW INCORPORATIONS 


Note.—-Addresses are given, so far as they are available, 
of the incorporators. Otherwise, letters or other first class 
mail may be sent in care of attorneys or trust companies, 
endorsed with requests to “PLEASE FORWARD.” 


Valpairaso Hair Products, Inc., Jersey City, N. J., manu- 


facture hair tonics, $200,000. Theodore S. Chase, Jersey 


Kleenit Corporation, Manhattan Borough, New York 


City, make cleaning compounds, 500 shares of common 
stock. Frost, Watson & Looby, Albany, N. Y. 

Vogue Institute, Manhattan Borough, New York City, 
beauty parlors, 50 shares of common stock. E. Dominitz, 
331 Madison avenue, New York, N. Y. 

Silko, Inc., New York, dental creams, lotions, etc., $2,- 
000,000. Register & Transfer Co., Wilmington, Del. 

International Cosmetics & Pharmaceutical Co., New 
York, $100,000. Orem T. Wharton, Dover, Del. 

C. & T. Soap Corporation, Manhattan Borough, New 
York City, 100 shares of common stock. J. A. Bocci, 132 
Nassau street, New York, N. Y. 

Webb, McBride, Inc., Philadelphia, Pa., bleaching prepa- 
rations, cosmetic, drugs, pharmaceuticals, etc., $100,000, 
2000 shares of common stock, incorporated in Delaware 
through the United States Corporation Co., Dover. 

Rhode Island Academy ot Hairdressing and Cosmetic 
Therapy, Inc., to maintain a school, 100 shares no par com- 
mon stock, has been incorporated by William H. Feeney, 
Pawtucket; Mae E. Feeney and Walter J. Hennessey, both 
of Providence, R. I. 

Manhattan Borough, New York 
City, toilet preparations, 500 shares of common stock. H. 
Amster, 276 Fifth avenue, New York, N. Y. 

American Grape Juice Corporation, Fredonia, N. 
$100,000. G. W. Woodin, Dunkirk, N. Y. 

Sylbette Beauty Shoppe, Brooklyn, N. Y., $10,000. D. B. 
Robbins, 11 East 45th street, New York, N. Y. 

Elite Perfume Shops, 1753 Pitkin avenue, Brooklyn, N. Y., 


Alexander Laboratory 


has filed a certificate in the Kings County Clerk’s office. 
Irving Fratkin, 273 Buffalo avenue, Brooklyn, N. Y. 

Omi Products, Inc., Brooklyn, N. Y., metal and wood 
cleaning products, $10,000. H. M. Underwood, 39 White- 
hall street, New York, N. Y. 

Antoine Weiler Beauty Salon, Syracuse, N. Y., $75,000. 
Hayden & Selright, Syracuse, N. Y. 

Lady Fair Shop, Inc., Greensboro, N. C., beauty shop 
business, Greensboro, N. C., $100,000 capital stock, by S. T. 
Lambeth, O. W. Lambeth and K. C. Groome. 

Warren Soap Manufacturing Co., Inc., Boston, Mass., 
capital stock $75,000, has been incorporated by Albert H. 
3ixby, Lowell; Ralph L. Warren, Newton; George R. 
Crafts, Cohasset, Mass. 

Whisk Co. of New York, Manhattan 
York City, cleaning preparations, 500 shares of common 
stock. Gotthold, Pitkin, Rosensohn & Travieso, 27 Wil- 
liam street, New York. 

J. T. Robertson Co., Inc., New York, soap, cleaning and 


Jorough, New 


scouring articles, 70,000 shares of common stock. Regis- 
trar & Transfer Co., Wilmington, Delaware. 

Claire Parfumeur, Manhattan Borough, New York City, 
make toilet articles, 100 shares of common stock. Copal & 
Mintz, 225 Broadway, New York, N. Y. 

(Additional Incorporations and Book Reviews Will be 
Found on Page 322) 


BOOK REVIEWS 


(Copies of Books Reviewed in this Column and Other 
Works Useful to Our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
EssENTIAL Oi Review, 81 Fulton street, New York.) 


Review of Fats and Waxes 


THe INDUSTRIAL CHEMISTRY OF THE FATS AND WaAXEs, by 
T. P. Milditch. 461 pages. D. Van Nostrand Com- 
pany. Price $6.00. 


This work is one of a number of volumes, edited and 
printed in England. It is designed to give, like the other 
books in the series, a comprehensive survey of the chemical 
industries. The industrial chemical side of the subject 
rather than the theoretical and technological phase of the 
subject is said to be covered. Then, too, the author indi- 
cates he had largely in mind the needs of the college or 
technical school student, as well as attempting to make it a 
reference work by those familiar with the industries dis- 
cussed. 

In comparing the subject matter of the book in the light 
of the purposes for which it was written, it is somewhat 
of a disappointment. The theoretical side of the subject is 
more thoroughly handled than the practical applications. The 
main criticism is that in many cases the industrial processes 
are so briefly and superticially described as to be vague and 
incomplete. In the attempt at briefness, important points 
have been omitted or given but passing mention. This ren- 
ders the work of but little value from an industrial stand- 
point. 

The book is of value, however, to one who wishes to ob- 
tain a rapid and fairly complete survey of the subject. For 
a student work it is admirably adapted. The arrangement 
is good; it is not too long or intricate. The sectional 
bibliographies, while by no means complete, add importance 
to the work. 

The book itself is well printed and very readable. The 
price is somewhat out of proportion to ordinary books of 
this type. E. G. T. 


A Valuable Reference Work 


CHEMICAL ENcycLopaEpia, by C. T. Kingzett, F. I. C.. 
F.C. S., Fourth Edition, 807 pages, D. Van Nostrand Co., 
New York, 1928. Price $10.00. 


Those who have used the previous editions of this remark- 
ably complete, yet greatly condensed work will need no intro- 
duction to its pages. The author claims for it the distinc- 
tion of being the most extensive compendium of up-to-date 
information concerning chemistry and industry and the more 
or less limited experience of this reviewer would lead him 
to believe that the claim is a justifiable one. 

The subject matter is conveniently arranged and the de- 
scriptions and definitions are as concise and as nearly non- 
technical in their character as is possible without sacrificing 
some of the value of the work. The fourth edition is con- 
siderably larger than its predecessors in the series, containing 
some 200 pages of additional matter. In addition, much of 
the descriptive matter has been rewritten to bring it down 
to date. 

Not the least satisfactory feature of the book is the 
use of bibliographical references for readers who desire 
more complete information on the particular subjects con- 
sidered in the brief descriptive sketches. 
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Grasse Report for July 


From Our Own Correspondent 


RASSE, July 7.—Weather conditions during the last 

¢ month have been quite favorable to the growing 
J crops and in most of the principal products, normal 
vields- are to be expected. Business has been rather quiet 
thus far but it is anticipated that it will improve. The 
being watched with considerable 


lavender situation is 


interest. Rose and neroli prices are extremely firm. 


Orange 


In our last report we cutlined accurately the situation 
of the market of all products derived from orange tree 
blooms and leaves. We have hardly anything to add to 
the information given in that report, except that neroli is 
very scarce and that stocks will undoubtedly be exhausted 


distillation 


Rose 


before the next season. 


The crop has been 50% below standard and prices this 


year are apparently very favorable for the purchasers be- 
cause the price of the flowers is the very lowest that can 
be quoted. It even fails to give a proper return to the 
erowers. At 1928 prices many growers would be inclined to 
pull up their rose plantations and replace them with vine- 
vards which prove more profitable. Owing to the stocks 
still held by the co-operative associations and by perfumers, 
the latter have been unwilling to pay a price higher than 
The 


harvest at a 


four francs per kilogram against six francs in 1927. 


price having been fixed at the outset of the 


time when the actual return could not as yet have been 


foreseen, the growers accepted these prices, but later on, 
when the crop turned out to be a small one, a price of four 
francs was found to be unremunerative. It is not as yet 
known whether perfumers will decide, in view of this situa- 
tion, to allow an increase on this price to their customers. 

From information received from Bulgaria, the crop there 


has been a very unfavorable one. Bulgarian growers, unlike 


Grasse growers, are getting three levas more per kilogram 
than last year, due to the short crop. 
There is a rather brisk demand for all rose products and 
a rise does not appear impossible. 
Jasmin 


The new 
sprouts which will blossom out in 15 or 20 days are being 


Work on jasmin beds is carried on actively. 
tied up. It is as yet impossible to make forecasts as to 
the crop. The weather conditions being favorable to jasmin, 
the crop may well be expected to be a normal one. We 
shall be in a position to give definite information in our 
next report. 

Carnation 

Work on carnations will bé started in a few weeks. This 
flower is run through in smaller quantities than any other 
A 


flower. As a matter of fact. in most preparations carnation 


has been displaced by products derived from clove, as clove 


products, mixed with other products, give an impression of 
the smell of carnation. 


Lavender 


Stocks carried over from the last season are practically 


exhausted. A few large orders have in the course of the 


last few weeks removed from the market the few thousand 
kilos that 
No decline is expected on the next crop because labor 


remained. 


will be as exacting as last year. As the work is a seasonal 


one, the pickers, in view of its burdensome character, de. 


mand wages of 65 to 70 francs per day. There are few 


pickers who succeed in harvesting 100 kilograms a day, 


Furthermore, in most cases it is necessary to take the 


plants by carriers from the slopes of the mountains to the 
located at a distance of 


still, which is frequently several 


kilometers. It is impossible to have this work done by 


women or by children. It can be performed only by full 


grown men who demand wages twice as large, although 
difficult to 


get labor on the site because the mountainous regions are 


they work 12 and 13 hours a day. It is very 
gradually being deserted, and the few people that are still 
living there are very busy in farm work, which coincides 
with the distillation of lavender. 

During the last few years it has been necessary to resort 
to Italian 


caravans. 


laborers who have been taken to the spot in 


Fuel, taxes, etc., being at high 


reason to expect lower prices than the ones ruling at the 


very rates, there is no 


present time which are on the lowest level and correspond 
to the gold ruling before 1914, 


Geranium 
The 


Reunion oil has 


considerable rise which had taken place on the 


The first 
Algerian crop having been short, a considerable rise has 


reacted on all geranium oils 


set in 
Grasse geranium oil has also advanced. 
Mint 
market for this oil 


increase 


The situation of the is always the 


same 


Consumption will probably now that sum- 


mer has come on and orange oils are expensive. The 
Italian crop of orange oil has been deficient and there are 


no carry-over stocks in Italy, California, Jamaica, or Spain. 


Bulgarian Otto of Rose Exports Decline 


Bulgaria’s shipments of otto of roses, one of its most 
important exports, declined last year, according to a report 
from Vice-Consul S. Sofia, 
Department of Commerce. 

Exports of Bulgarian rose oil fell off last year almost 1,500 
pounds to 2,406 kiles or 5,304 pounds valued at 186,000,000 


leva. 


Green, made public by the 


Exports the year before reached 3,065 kilos or 6,757 
pounds valued at 208,000,000 The 
$.0072 both 1926 and 1927. 

Price of Bulgarian oil of rose, however, rose from 68,000 
leva a kilo in 1926 to 77,000 leva a kilo in 1927 or about 
35,000 leva a pound. 

Most of the oil of rose shipments went to France with 
a total of 1,570 kilos or 3,461 pounds valued at 121,154 leva. 
The United States, with 228 kilos or 502 pounds valued at 
17,681 leva, was second largest importer. 


leva. leva averaged 


Germany and 
Great Britain were third and fourth largest importers. 
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AMERICAN PERFUMER 


Market Review of Essential Oils 


A fair demand was reported during the month by most 
dealers, though the movement as‘a whole was below expec- 
tations. Many dealers found that trading had been cot 
fined principalls small lots and that competition on large 
orders was very keen, resulting in small profits. A late 
spring with long periods of bad weather served to have 
a retarding etfect upon the demand. 

Although there has been no unusual call for goods most 
sellers reported that they were doing a reasonably good 
business for this season of the year. As the summer sea- 
son progresses, naturally less business is expected. 

Citrus oils have been rather unsettled. The advance in 
orange seems to have been checked for the moment though 
supplies in this market are not as heavy as the reports from 
some dealers would indicate. The outlook seems very un- 
certain and all agree that the future course of prices will 
depend largely upon consumption during the remainder of 
the season. Lemon has occupied a very firm position with 
prices tending upward. Consumers have been showing a 
fair interest but demand was not as heavy as some had 
anticipated. Bergamot has followed an uneven course with 
consumers taking on only small quantities. 

Spice oils remained very firm, particularly clove. Demand 
for mustard was not very active, but sufficient interest was 
shown in the market to keep prices steady. Coriander 
remained firm. As previously reported, prices are believed 
to be fairly reasonable and purchasers at present levels are 
not likely to go very far wrong. Citronella has been gradu- 
ally easing off following the upward trend in prices a month 
ago. Many believed that the higher prices should have 
been maintained, but demand was not very heavy and as a 
result, dealers were forced to reduce prices. 

Cedar wood has been meeting with a steady demand, and 
there has also been a fair interest shown in cedar leaf as 
well. Lime oils have been meeting with a broader demand, 
and prices have been gradually working towards higher 
levels. The supply of expressed oil is very small, and a con 
tinuation of the present buying movement may develop in 
higher prices. Peppermint is easier with most 
sumers anxiously awaiting new crop developments. 
mint is firm, with a moderate demand reported. 


Aromatic Chemicals and Derivatives 
As in many other lines of trade, the demand for this 
group has been irregular. Some manufacturers and itm- 
Porters reported a satisfactory volume of business, but on 


the whole, the movement was not as steady as it had been 
earlier in the year. 


Domestic producers have been forced to shade prices in 
(Continued on Page 334) 


EssENTIAL Ort REVIEW 


A Trip to the Country of Roses 
(Special Correspondence) 

PHILIPPOPOLIS, July 1—The recent earthquakes which have 
wrought such havoc in the central part of Bulgaria, bring- 
ing ruin and sorrow to many families, have awakened 
throughout the world a feeling of pity for the victims. 
Practically all the nations have sent out relief missions to 
afford help to the sufferers. It is on the occasion of this 
painful occurrence that I made my acquaintance with 
Bulgaria. 

I had heard many times about the rose plantations which 
yield an annual crop ranging from 7 to 8 million kilograms 
of flowers, and on a day of leisure my curiosity sent me 
towards this poetic Valley of Roses, to inspect the numerous 
distilleries which in May of each year handle the roses 
growing in the country around them, for the purpose of 
extracting the extremely valuable otto, an important con- 
stituent of fashionable perfumes. 

On a fine morning of early June, I started in a car which 
I had rented for this trip. The day was just breaking, a 
fresh breeze laden with the smell of roses was meeting us, 
and the muddy waters of the River Maritza were flowing 
lazily and almost asleep. On the Karlovo highway numerous 
truck farmers were riding on their bumping carts. They, as 
well as their oxen, looked at us with an air of amazement. 

We were traveling in front of the majestic chain of the 
Balkans, which, enwrapped in the violet hues of the rising 
sun, looked as though they had been placed there on a 
vigilant watch. Forty kilometers from Philippopolis we 
reached the first village of the Valley of the Roses. W 
were most amiably received by the Mayor, who, after having 
offered us the traditional Turkish coffee and confectionery 
of rose petals, a glass of fresh water and a light-brown 
cigarette, graciously answered the questions I was putting to 
him through my driver, who acted as interpreter. 

I learned from the Mayor that the winter had been very 
severe and that most of the Spring had been almost cold: 
the rose bushes had suffered greatly, so that the blossoming 
was several weeks late. 

We thanked our host for this information, and went on 
to inspect the few factories of which we had learned the 
location. We were not very fortunate, at first, because the 
two distilleries we contemplated visiting were not operating. 
Inquiries elicited that these mills had been working for a 
few days, and had then been compelled to shut down, owing 
to the lack of flowers. We were more lucky in our third 
attempt, being fortunate enough to meet the owner of the 
mill, who showed us this plant, consisting of about 10 stills, 
of which four or five were being operated. He confirmed the 
information we had picked up a few hours before and stated 
that the scarcity of flowers prevents him, much to his regret, 


(Continued on Page 334) 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS Hemlock 130@ 1.35 Thyme, red 
$3.35 Hops, Oz. 16.00G@ White 1.10@ 
ag c “Y,2 Horsemint 4.25@ Valerian 11.00@ 
id ~~ — = FLYSSOP .....eseeees +++ 24,00@ Verbena 3.75@ 
A yricot, kernel 52@ 60 Juniper Berries, rectified. 3.00@ Vetivert, Bourbon 6.75@ 
vain crude 40@ 45 Juniper Wood 0G Java 10.00@ 
 peeatited 65@ ‘99 -« Laurel ans 5.00@ East Indian 30.00@ 
Ambrette. oz 48.00@ ° Lavender, English ...... 32.00@ Wine, heavy 1.80@ 
Amyris balsamifera 250@ 3.00 ~ . gto 3856 Wintergreen, Southern .. 4.50@ 
ee 2 ae 1 arde 50@ SS Penn. and Conn 8.50@ 
Angelica Root ee 2 2 : wrens Pe 
oy dievaaiats 35.00@ 42.00 Lemon, Italian 4.10@ Wormseed 3.004 
Anise tech oreces Gee 65 Calit. 3.90@ Wormwocd 15.50@ 
; | aod feos U. S. P. e  20@ ‘75 Lemongrass 1.20@ Ylang-Ylang, Manila ... 26.00@ 
, rectihed 1.45@ Bourbon 11.00@ 


Aspic s ce SDe i aoe ° 5¢ . — =e 
— ) spanish : a Limes, distilled ......... 6.75@ 


Bay, Porto Rico 2.10@ expressed 12.65@ TERPENELESS OILS 
West Indies 2.10@ — 2.06 

Balsam Tolu, per oz.... 4.50@ i, get 16.00 g Bergamot 18.00@ 
3alsam Peru 8.50@ Mace, distilled 2.00@ Clove 3.00@ 


Basil 45.00@ oi ae Geranium 8.50@ 
Setatinan. aa es BERTIOPAM ....ccccss0ss C2Ie Lavende 4 00G 
Bergamot, 35-36 per cent. 6.00@ ‘ Sislinee 5, 00@ avender 14.00@ 


Birch, sweet 1.90@ ‘IS Mirhane + Lemon icthielib,ehw/e.6 hae) ea ot 
Penn. and Conn. 3.25@ OC eee ae 16 Lime, Ex. 60.00@ 
Birchtar, crude 14@ " ustard, geruine 10.00@ 12.00 Orange, OWE scawee ces 200.00 
Birchtar, rectified 65@ 9 — ie 2.30 ME tickets iseendess 200.00@ 
Bois de Rose, Femelle... 2.50@ 3.00 Mortle — Petitgrain 5.50@ 
Cade, U. S. P. ........ 30@ 35 oa fe 4.00@ Rosemary 2.50@ 
Cajeput, Native ‘o@ 120 2 — Bigarade, pure... 140,00@ 175.00 Sage, Clary 90.00@ 
Calamus 3.75@ 4.25 Nj -_- extra rae 200.00 Vetivert, Java ......... 2 35.00@ 
* Shite”? 56 Nia0Ull £.U@ Ylang-Ylang ........... 28.006 
Camphor, “white 15@ 1? Nutmeg 2 00@ g- x lang 8.00G 
Cananga, Java native.... 3.80@ 3.90 Olibanum J nets 6.30@ OLEO-RESINS 
rectitied 425@ 440 Orange, bitter .. 7.30@ 
Caraway Seed, rectified... 2.00@ 2.10 Italian W. Indian .... >. 
Cardamon, Ceylon ...... 38.00@ mE - — 
Cascarilla 64.00@ 70.00 Fall» €xP. $.90G 
Cassia, 80@85 per cent.. Noml deme imitation s0G 
ectified, U. S. P. .... 3.15@ 3.40 6 , eR aces =| (ON 
oartet 130@ 1.45 Ortis Root, concrete, do- 


Cedar Wood ... 32@ 3g  Mestic .. t.) 400@ 4.5 
Cedrat 4.00@ foreign t.) 9.00@ 5.90 


iia 8.00@ Orris Root, absolute (oz.) 55.00@ 70.00 
’ 3.50@ 5.00 te liquid 18.00@ 
Cherry laurel 12.00@ ’arsley . 0./9@ Pepper, Black 4.25@ 
Cinnamon, Ceylon ...... 12.00@ 15.00 suachoui . — 9 Sentehwond 16.60@ 
Cinnamon, leaf 1.75@ 2.00 I canyre yal, American .. 2.25@ 2.40 Vanilla 8.75@ 15.00 
Citronella, Ceylon 58@ 6: French 1,60@ his oa 

com . 60@ ; Pepper, black 5.75@ DERIVATIVES AND CHEMICALS 
Cloves. Bourbon . 225@ Peppermint, natural .... 340@ 3.7: bane ries i 

: redistilled ...... 3.60@ 3. Acetaldehyde 50% <.00@ 


7: ibe 2? 05@ - 
Ce oe A oaee if 22006 Petitgrain, So. Amer..... 1.90@ 95 Somers 3 75@ 4.00 
Copaiba ; 0G F rench 3.004 ‘Acetyl Iso-eugenol vee : ).00@ 
a - wae Plmeatc 3.15@ 3.45 Aldehyde C 8 . 50.004 
( reton eee eo. 1.00@ Pine cones me ° 3.75@ : 80.004 140.00 
Cubebs ... 390@ Pine needle, Siberia..... 85a 95 . + 99,00G@ 82.00 
Pinus Sylvestris . 200@ . oe 72.00@ 77.0 
Pumilionis 295@ , 75.00@ 
Rhodium, imitation ..... 2.25@ 5.00 15.00@ 
Rose, Bulgaria .... -) 10.75@ 22.00 .. 15.00@ 
Dillseed .. 4.25@ Rosemary, lrench . Amy] Acetate 85 
Elemi 1.65@ Rr ee 50 \myl Butyrate 1.75@ 
Erigeron RTT Rue -...+. 385@ 3.90 Amyl ( innamate 2.50@ 
Estragon . 38.004 Sage . 3 eae Amyl Formate pwrergies 1.70@ 
Eucalyptus, Aus.“U.S.P.”  .65@ : sage, Clary ............ 40.00@ Amy! : heny! Acet .. 5.00G 
Fennel, Sweet da 9: Sandalwood, East India. 8.00@ 8235 Amyl Salicy late, dom. 1.15@ 
Galbanum ioees00eo Sassatras, natural 1.00@ — foreign 1.65@ 
Galangal ............... 244.002 MEE nos ccesiscs fae Amyl Valerate 3.00@ 
Geranium, Rose, Algerian 4,25@ Savin, French .......... 190@ Anethol . 1.25@ 
Jourbon i, a 2 Snake Root ... 13.504 Anisic Aldehyde, dom... 3.40@ 
Spanish oe eeeee 16,.00G Spearmint . 475@ 5.23 Sg ov oi vices 4.00G 
Turkish (Palma rosa) 3.85@ SOrmce ...: .. 125@ a Benzaldehyde, U.S.P.... 1.45@ 
Ginger ......... 6.00@ | , & G 1.55@ 
Gingergrass ... 3.20@ eee 480@ _  §. Benzylidenacetone 3.25@ 
Guaiac (Wood) ........ 3.25@ ‘ revue (aoe Benzophenone 5.50@ 


Almond Bitter, per Ib... $3.25@ 


sassafrassy .... .. 20G@ 


NON 
mun 


muosc 


Benzoin 2.50@ 
Capsicum, U.S.P. VIII.. 4.25@ 
Alcoholic 3.50@ 
Ginger, U.S.P. VIII .... 3.00@ 
Alcoholic 3.254 
aoe Jolie's sacs eiceoral oa. <a 
<x, Malefern 2.65 
450 Oak Moss 15.00@ 
Olibanum 3.25@ 
Orris 6.00@ 
ee 


aes 
nmNS 


Chamomile 


Cumin eee 
Curacao peels ... 5.25@ 
Curcuma . . 3.00@ 
Cypress 5.15@ 
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Benzyl Acetate, ae Musk Ambrette ........ 75@ ; Peach Kerns) acai. 3500 
foreign ceeee -* . Ketone see eees 420 Reseda flowers, powd l 30 
Benzyl Alcohs Ba ie dias she , , PYIENE  ceecess 2.40@ . Rhubarb Root, Shensi Nominal 
Benzy! Benzoate _ i . Nerolin 1.50@ : High Dried ...... 45a 
Benzy! Butyrate 5.50G@ 25 Nonyl Acetate .... 48.00@ ‘Powdered ...........  .55@ 
Benzyl Cinnamate 9.00@ 50 Nonyl Alcohol .......... 40.00@ 52.00 Rice Starch . ‘Da 
Benzyl Formate .... 3.35@ 3. Octyl Acetate Rose leaves, red .. 2.00@ 


Benzyl Iso-eugenol .... 20.00@ OU. Cletyl AMOMOF cocccccsca f 32.00@ pale . 50@ 


Benzyl Propionate 3.75@ 5. Paracresol Methyl Ether. 7.00@ Rose water, Sree 1.25@ 
Benzyl Succinate ....... 5.00@ Paracresyl Acetate 5.75@ Sandalwood chips .. 45@ 


Borneol .. +--+ eeee reese 290@ 3:5 Phenylacetaldehyde 50% 6.00@ Saponin ..... 1.60@ 
Bornyl Acetate 3.30@ i imported 6.00 Styrax See nea 40@ 
Bromstyrol ..---- 4.75@ 3. ; 100% ).00G@ Tale, domestic ....(ton) 18.00@ 
Butyl Acetate . 0G Phenyhacetic Acid 3.00@ French .(ton) 40.00@ 
Butyl Propionate 2.00@ Phenylethyl Acetate .... 9.0U@ Italian ..... (ton) 50.00@ 
Butyl Butyrate ... 2.00@ Phenylethyl Butyrate ... 16.00@ Vetivest. root Ree 30@ 
Butyraldehyde un 12.00@ Phenylethyl Formate ... 18.00@ Zinc Stearate ........ 26a 
i : 50@ Phenylethyl Propionate.. 18.00@ 
Carvene 4.00@ Phenylethyl Valerate ... 20.00@ BEANS 
Carvol Acid 4.00@ Phenylethyl Alcohol, dom. 4.75@ 
Lanes Alcohol " 375@ MINOUE nox corneseces eee 
(annaanr’ ‘Aldehyde ..... 2.00@ Phenylpropyl Alcohol ... 16.00@ 
Cinnamic /Aidenyde 75 Phenylpropyl Aldehyde.. 12.00@ _s 
“ral C. P 2.75@ ’ 7 P Mexican, whole 
Citral \. ©. 3 30@ Rhodinol, dom. ......... 6.50@ 15.00 Sleisinaes. 4 
Citronella! a see fesalen 950@ 16.50 ; en - 
Citronellol, dom. Tee Sofrol 31@ 34 sourbon, whole 
" ° ( Sairo ° “ a aati B 
ee pee sate BO HP. os 000 (oz.) 9.00@ 10.00 sain oo 
Gammeey Hewes ..--. Oe Styralyl Acetate . 20.00@ Somn American 
arin, dom 4.00@ : 
Couma , 5 4.00@ Stralyl Alcohol ee TINCTURE S 
— \ dehyde " 62.00@ Terpineol, C. P. dom. 39@ ' oe 
Cuminic -\idenyde aa imported 50G@ Ambergris ......... 18.00@ 
Decyl Acetate ......---- 3.06 Terpenyl Acetate ....... 1.00@ ee CO 5k we can cxcci 1.75@ 
Decyl Alcohol .......-++ 4 8.00@ . Thymene ace Civet o . 2,504 
Dibutylphthalate 0G ‘2 =Thymol .... ... 2.75@ 3.00 Musk, nat. .. 30.00@ 
Diethylphthalate 32@ “ Vanillin ssoes Cae i Orris root ........ 2.00@ 
Dimetayionimomte 6 Violet Ketone Alpha .. 5.00@ . Balsam Tolu 1.50@ 
iphenylmethane S5G AS Rene Pyy, ee ae aad 
Diohensloxide ... 1L15@ ee i ; ie nee » 
| Acetate 0W@ wo Saki oo SOLUBLE RESINS 
ee Benzoate 1.80@ SUNDRIES n 
y aie 2 MG ‘ AMPEG 2. cece. . 18.00@ 
Ethyl Butyrate oN Alcohol, Cologne,  spts., Cas . 8 (0G 
Ethyl Cinnamate 1.50@ val -eceeaaan ae 
Ethyl Formate 1.30@ Almond. Meai nf Chypre .. - 13.00@ 
“a ai 0G a ne i eee 80.00@ 
Ethyl Propionate 6. Ambergris, black... (oz. ) Renzo; 70q 
Ethyl Salicylate ae 2.35@ gray (oz.) 39.00 Temes 6.00G 
Eucalyptol 1.15@ Balsam Copaiba, S. A. .. 4A9G@ atti S Coa 
Renael : > Labdanum 5.50 
te 3 Para . : 45@ Myrrh . 7.00@ 
oreign é _ Salsam Peru .. 185@ ‘ ah i 
n : ta a See PDS oui cee 16.00@ 
Geranio! dom a 6.00 Tolu sone ee Olib: @ 
ol 400 Baudruct ki 18.00@ ibanum . 6.00 
oreign . audruc ne SUMS, SF. ..-+ TG ! Opoponax ......... . 1200@ 
Geranyl Acetate 4.25 Beaver Castor 8.00@ Orris Root 12.00@ 
Geranyl Butyrate ...... 11.00@ 12.50 Cardamon Seed, green... 1.50@ Patchouli ...... ; 8 50@ 
Geranyl Formate 7.25@ 12.00 decort 1.70@ Pern balsam .......... 675@ 
Heliotropin, dom. 180@ 2.00 Castoreum . 10.00@ Sandalwood 10.50@ 
foreign 210@ 2.35 Chalk, precipitated 03%2@ ie 275@ 
Hydroxycitronellal 6.00@ 10.00 Cherry laurel water, gal.. 1.25@ Tolu balsam . 3.50@ 
Indol, C. P. 3.10@ 5.50 ‘ivet horns <-49@ 37) Vetivert 11.00@ 
ohesnech > 30a Guarana . 280@ 3. 
Iso-horny! Acetate 3 25 Gum Benzoin Siam .. 1.50@ ae CERTIFIED FOOD COLORS 
z Genes 4% Sumatra . 25@ 60 
s0- -nzoate 006 . . ° ° f : “ 5 
_ ar Benzoate 4 ne Gin Caleoum " 135@ 1:50 Amaranth ...... ‘e063 4.00@ 4.50 
so-butyl Salicylate .... 3.00@ . Orange II 375@ 4.50 
Is 1 Gum Myrrh ‘ 0G 1.10 ; J 
so-eugenol, dom. 4.00@ Kaolin ~ 03@ .0314 Lartrazine is 400@ 4.50 
1 ens eee Bye Labdanum as 6.00G , “ Ponceau 3R . 6.00@ 7.50 
1s0-satro ut oa - 7 : 


; ; Lanolin hydrous .......  .18@ 29 Indigo ........... - 16.00@ 
Linalool 3.25@ anhydrous a .20@ 23. «Erythrosine .. 20.00@ 


Linalyl Acetate 90% .... 4.50@ ’ ; : sana 75 Guinea Green B 17.50@ 
Linaly] Benzoate 10.50@ ee ee 3 cael 400 Light Green| S. F. a 25.00@ 
Methyl Acetophenone ... 3.50@ 3.75 Musk, Cabs, pods..(oz.) Nominal Fast | a PCF. .. 21 me 
Methyl Anthranilate .... 2.50@ 3. grains are .) Nominal Yellow A.B. ... 4 vr 
foreign 3.75@ Tonquin, gr. .... .) 35.00@ Yellow O.B. i 4.25@ 
Meth! deeb 13a 2 pods ) 23.00@ Naphthol Yellow S. 8.00@ 
Methyl Cinnamate ...... 3.90@ 39 Olibanum, tears ........  .19@ ude : . re . 
Methyl Eugenol | 725@ 9, I cccrdaxes id; 14@ OIL SOLUBLE COLORS 
Methyl Heptenone 9.00@ i Orange flowers ad 40@ Alcannin 5.00@ 
Methyl Heptine Carb. ... 20.00@ 36. Orange flower water, gal. 1.50@ Black . 5.50@ 
Methyl Iso-eugenol 9.00@ 13. Orris Root, Florentine... .14@ Blue .. pibetewaetl 5.00@ 
Methyl Octine Carb. .... 24.00@ 32. powdered ee Brown 5.50@ 
Methyl Paracresol 6.75@ ae Orris Root, Verona .... .114@ Green ..... 4.00@ 
Methyl Phenylacetate ... 4.65@ . powdered Red .. 5.00@ 
Methyl Salicylate a Patchouli leaves Yellow 5.00@ 


Tonka Beans, Para .. 
Angostura 
Vanilla Beans 
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A Trip to the Country of Roses 
(Continued from Page 331) 


from distilling the whole quantity of otto he expected to 
produce. 

Deferring to our curiosity, he suggested that we visit the 
largest Bulgarian distillery, which every year handles nearly 
Its installation comprises 
150 stills and numerous batteries for the treatment 
We took leave of this 
courteous manufacturer after having accepted another cup 
of Turkish coffee, a tablespoonful of confection of rose 


seventy-five per cent of the crop. 
about 


of the roses by petroleum ether. 


petals, and started for the place that had been pointed out 
to us. 

\ few Karlovo, lett 
highway, and crossing the fields reached the road that was 
A few minutes afterwards the 
plant that had 
pointed out to us and we realized at once that work was in 


kilometers before reaching we the 


to take us to our destination 


automobile stopped in front of the been 


full swing. 
\t first we were met by four or five mastiffs, the watchers 
of the whose their 


premises, anger was soon appeased by 


master, who came to meet us and with whom we were soon 
After having introduced myself, I begged leave to 


He and asked 


at ease. 


inspect his plant agreed willingly me to 


follow 
I realized at once that I was in a truly big mill capable of 


him. 


turning out very large quantities of essential oils and con- 
cretes. Beneath two large sheds, about 4,000 bags filled with 
roses were waiting to be run through, the running of the 
mill requiring a staff of about 200 workmen. We asked the 
owner how much time would be required to distill this quan- 
tity of flowers, which amounted to approximately 160,000 
kgs. He answered that this quantity could be handled in 
twenty-four hours. He confirmed the information we had 
already gathered as to the size of the crop. In his opinion 
the harvest would be a short one, and the crop very small, 
due to the fact that the sudden hot weather was causing 
the buds to out in great It was 
to be borne in mind that, owing to the lack of rain, many 
of the buds were drying out and dropping to the ground 
We were about to take leave of this 
manufacturer, when an attentive maid came on, carrying 


blossom numbers. also 


before blossoming. 


small dishes of strawberry jam and of rose and yellow 
marmalade, and, of course, the usual small cups of coffee. 
for 
I decided to visit a distillery which 


character. 


Having inspected the largest plant in Bulgaria the 


distillation of roses, 
had preserved its primitive 
I I 


After 


picturesque 


having covered about 30 kilometers across a very 


small village of 
otto ot 


struck by 


country, we reached the 
Kalofer, where there is also a distillery of 
and | 


which are 


rose. 
these 


by 


I visited a lace workshop was 


veritable works of art, made exclusively 


there is an 
at Kalofer a 
for teaching young girls the art of their country to fit them 


hand by ladies and by young girls. As em- 


broidery school at Karlovo, so there is school 


for this work. 

I was now to visit a smalk distillery, absolutely primitive, 
which my driver had told me was to be found in the region 
few hours afterwards I was in front of 
feet 


of Rahmanli. A 


a small shed a few from a river and beneath this 


shed a fireplace made of clay was carrying two small stills 
of approximately 50 kgs, in which a few roses were being 
boiled. These plants, which now-a-days look almost ante- 
diluvian, naturally turn out a low-grade essential oil which 


is used for blending with third-grade oils. 
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Aromatic Chemicals and Derivatives 
(Continued from Page 331) 


order to meet competition from importers, but the list as 
a whole failed to be affected to any great extent. 

The demand for citronellol had shown a slight increase 
when there was a possibility of higher prices, but since then 
business has gradually fallen off. A reasonably active jp. 
quiry was noted for terpineol, but some of the business hag 
been put through at low prices, leaving only a very smal] 
margin of profit for the makers. Geraniol and geranyl de. 
rivatives remained firm, reflecting the late advance in raw 
The were 
steady, and while resale offerings were not as numerous as 


material costs. standard brands of coumarin 
they had been earlier in the year it was still possible to 
shade the producers’ schedule. 
Artificial musks were in fair demand. Prices were steady 
though some importers appeared to be willing to shade prices 
real orders. 


on \rtificial violets are in fair demand, and 


prices are firmly maintained. Other items have held steady 


in price. Some factors anticipate an improvement, but 
others believe that only a steady market position will prevail 


between now and autumn. 


Vanilla Beans 


Many had anticipated a much better demand during the 
past month, but weather conditions have been decidedly 
against the sellers, and consequently business was largely 
made up of small orders to meet the immediate or nearby 
requirements of consumers. 

Shippers in Marseilles have been expressing very firm 
ideas of the market but locally the situation has failed to 
be affected owing to the fact that stocks have been in excess 
of consumers’ requirements. Reports from Mexico were 
firmer with the ordinary grades commanding a premium. 
Although the South American crop was short this year 
stocks are more than sufficient to go around. 

Generally the outlook does not appear to be very favorable, 
Demand during May and early June was very unsatisfactory 
and it is hardly believed that the loss in consumption will 
be made up. Considerable quantities of inferior Bourbon 
beans are offered and sellers have experienced considerable 
difficulty in getting more money for the finer quality beans. 
There are few if any indications pointing to an immediate 
rise in the current levels, excepting as occasional sizeable 
inquiries may have their temporary effect. 


Sundries 
A fair interest was shown in the market as a whole but 
activity has largely been confined to moderate quantities. 


Demand for menthol wis a little more active, and prices 
moved upward in sympathy with the higher level of replace- 


The 


a parity with replacement costs 


ment costs. present level of spot prices, however, is 
almost on 
Cardamon seed has held steady. Rhubarb root is quiet, 
but prices have held up fairly well, reflecting replacement 
costs. Most of the gums have remained very firm, though 
Sumatra benzoin appears to be in a little better supply. 


A Guide for Making Purchases 
Pa.) 


(The Field Laboratories, Erie, 


Enclosed please find check for our renewal for one years 


subscription to your wonderful magazine. We think this 
the finest publication of its kind. It is practically our guide 
for most of our purchases. 





> list as 


increase 
nce then 
tive in- 
ness had 
ry small 
anyl de. 
in raw 
in were 
CrOuUs as 
sible to 


e steady 
le prices 
ind, and 
d steady 
ent, but 
| prevail 


ring th 
ecidedly 

largely 
' nearby 


ry firm 
ailed to 
n excess 
Oo were 
remium. 
lis year 


vorable, 
sfactory 
ion will 
Bourbon 
iderable 
y beans. 
imediate 


sizeable 


10le but 
antities. 
1 prices 
replace- 


ever, 1S 


5 quiet, 
acement 
though 


ply. 


e year's 
nk this 
ir guide 


JuLy, 1928 


AMERICAN PERFUMER & 


EssENTIAL O1L REVIEW 


Soap 
ndustey Soction 


CONDUCTED BY Or. E.G.THOMSSEN 


Lever Bros. Resume Prize Schemes 
(Special Correspondence) 
Lonpon, July 6—At the 34th annual meeting of Lever 
Brothers, Ltd., which has just been held at Port Sunlight, 
Francis D’Arcy Cooper, the chairman, discussed the hard 


soap trade in Britain. Last year he had announced the dis- 


continuation of prize schemes on soap. Circumstances, how- 
ever, had been too strong for the firm, Mr. Cooper declared. 
There is a strong demand for prizes by a section of the 
public, he said, and, as it is necessary to comply with public 
demands, certain of the Lever subsidiaries have resumed 
their prize-giving schemes. 

Competition in the toilet trade continues keen, and each 
year sees newcomers entering the British market, especially 
from abroad. While the Lever interests in the toilet trade 
are not, of course, so large as in the laundry, yet their out- 
put of tablets of toilet soap in 1927 was at least four times 
as great in the British Isles as that of any other house 
selling in the same market, while exports from Britain once 
more not only exceeded imports but increased by 500 tons. 

The subsidiaries manufacturing toilet preparations con- 
tinue to progress, and in each section of the toilet trade the 
Lever policy is to concentrate on those specialties that can 
be expanded on a profit-bearing basis, with the result that 
the net income from the toilet side is steadily increasing, 
having nearly doubled in the last five years. 


Oils and Fats Expert Sent to London 

Wasuincton, D. C., July 10—Acting principally in his 
capacity as a specialist in oils and fats, Frank Messenger, 
of Washington, has been appointed a trade commissioner of 
the Department of Commerce. Mr. Messenger sailed in the 
latter part of June. His headquarters will be in London. 
Mr. Messenger will report current developments in Euro- 
pean oil markets and this service will be supplemented by 
market analyses for the promotion of foreign trade. Prior 
to his appointment as trade commissioner, Mr. Messenger 
was on the staff of the Bureau of Foreign & Domestic 
Commerce in the Fats and Oils Section of the Foodstuffs 
Division. 


New Soap Works in Dublin 

Castle Forbes Works, Ltd., of Dublin, has started the 
manufacture of soap for John Barrington & Sons, Ltd. The 
new plant has been opened, to which will be transferred the 
staff from the former factory which will then be closed. 
The company is also manufacturing soap for Shaw & Co. 
and expects in the near future to complete an arrangement 
with Lever Brothers for the manufacture of some of their 
Products in the Irish Free State. 


Something New Under the Sun 
By P. Melvin Dame 

Millions of cold cash have been gladly paid for money 
making ideas, but seldom was an idea offered gratis. These 
suggestions are tendered in an effort to display a few 
possibilities which soap manufacturers have overlooked. 

While visiting at a small New Hampshire village just 
before the World War began, one Summer’s evening, I 
sauntered over to the General Store and Post Office intend- 
ing to ask for my mail. At one end of the building, almost 
directly in front of a livery stable, quite a crowd of people 
had collected and were intensely interested in the oratory 
of an enterprising street fakir. 


He was extolling the virtues of a wonderful bit of soap 
which he offered for sale. This soap was guaranteed to 
remove any and all kinds of grease spots from textile fabrics 
of every description, it would clean coat-collars, carpets, 
dress goods, woolens, worsteds, silks and was excellent for 
removing spots from buckskin shoes, kid gloves, etc. It 
would shampoo like a charm and could instantly remove 
axle grease, and to prove the latter, he gave a boy twenty- 
five cents, telling him to buy a handkerchief in the general 
store. The lad soon returned with a large silk handker- 
chief, which the fakir displayed before his audience. He 
then instructed another boy to obtain some axle grease 
from one of the front wheels of the democrat wagon which 
he was using as a platform. Several other boys offered 
him grease from the other wheels, but I noted he only 
accepted that from the lad who was told to get it. 

The fakir smeared considerable of this grease all over 
the brand new silk handkerchief. Oh, what a nasty black 
mess it did make. Asking for a glass of water, which was 
quickly supplied, the soap artist poured some of the water 
on the handkerchief and then rubbed its dampened surface 
with his cake of “magic soap.” And, wonder of wonders, 
the dirty mess of axle grease had entirely disappeared in 
an instant, the handkerchief was “clean as a whistle.” The 
incident appeared strange to me, so I thought to investigate. 
Stealing quietly over to the sales-wagon, I gradually worked 
my way around to the wheel from whose hub the axle 
grease originated. I scooted my forefinger around the nut, 
smelled of it for an instant, it had an odor of tar, so I 
wrapped the grease in a small piece of wax paper and 
tucked it in my pocket. 


One cake of this “magic soap” cost ten cents. I pur- 
chased one and then amused myself watching the antics of 
the villagers. Upon retiring that night, the soap incident 
was forgotten until after I arrived in the city the next 
morning. A few days afterward I found the two articles 
in my coat pocket while hunting for a memorandum, so 
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therewith I made a thorough examination of them before 
leaving the laboratory. 

As I originally supposed, the axle grease was nothing 
more harmless than a black paste made by thinning tar soap 
with water. The “magic soap” was a well-known old time 
favorite, ‘““Dobbin’s Electric Laundry Soap,” which reminds 
us of those good old pre-prohibition days. After measuring 
the small cake, I estimated that the fakir made each five 
cent bar of Dobbin’s bring him in the insignificant sum of 
hundred per cent profit—can you 
“What fools these mortals be,” 


eighty cents—fifteen 
imagine it for an instant? 
with apology to Puck. 
Evidently the fakir failed to follow the directions on his 
“magic soap,” as he had used cold water, while these direc- 
tions read “moisten stained portion of fabric with hot water. 
Rub Magic Soap on damp surface and then rub briskly 
between your hands, rinse thoroughly at once in cold water, 
with hot iron.” Quite simple, is it not? We can 
imagine an evening’s profit supposing the fakir made a hun- 
dred and sixty ten cent sales, totaling $16. Each bar of 
Dobbin’s at five cents (20 bars) making a total expense of 
$1.25 including the silk handkerchief, thus netting this en- 
terprising fellow $14.75. At that time, I believe that I sent 
to the factory to ascertain wholesale cost of a case of this 
soap, but I don’t remember the quotation, although it was 


press 


a low figure. 

Last year I called at a certain store by appointment, trans- 
acted my business and was about to leave as a little boy 
entered and immediately demanded a small tube of shaving 
cream. He said his sister had gotten an “awful grease 
spot” on her best silk dress and she was going to remove 
it with shaving cream. This interested me sufficiently to 
impel me to perform a little detective work on that account. 
I walked along with the boy, had him introduce me to his 
sister invited me inside the little home where 
I watched her remove a brownish grease spot on a salmon 


who clean 
colored silk skirt by using some of the shaving cream. 
She was a clean, pleasant little girl about twelve years 
old, and seemed glad to know that she could be of interest 
manufacturer. “And a little child shall lead 
them.” Asking me many questions, she was particularly 
interested in learning how shaving soap was made. In sup- 
plying her with what information I deemed necessary, I 
I learned that poor people are very 


to a soap 


also learned something. 
resourceful. 


Here is how she removed the grease spot. She unscrewed 
the cap from tube and laid it aside, then squeezed out about 
half an inch of the shaving emulsion and with a finger gently 
rubbed it all over the stain. In a few minutes she immersed 
the stained area in some warm water, gently agitating until 
quite a quantity of suds developed, she then rinsed off the 
suds and placed the garment on a clean towel, placing an- 
other towel on top and then pressed the whole with a hot 
flat iron. 

“Eureka,” the result was, marvelous. Of course, where 
the spot had been was a tint lighter than the rest of the 
skirt, but otherwise a person couldn’t detect anything out of 
the ordinary in its appearance. No doubt if the garment 
was wholly clean, any semblance of fading wouldn't be dis- 
cernible. 

A thought suddenly crept into my cranium. “Change the 
label on the tube of shaving cream, making it read as fol- 
lows: 


GREASE Spot EmMuLsion—Works LIKE MaAcic~— 


HARMLESS TO FaBric—A BLeEssinc TO HUMANITY 
—One Hunprep INCHES OF STAIN REMOVER FOR 
CENTs.” 

A new use for shaving cream and it will work satisfac. 
If shaving cream won't injure 


Onty TWENTY-FIVE 


torily. Can beat it? 
your countenance, it won’t injure silk. I might suggest a 
neutral KOH emulsion containing a small quantity of methyl 
salicylate to prevent rancidity. This appeals to me as a 


you 


winner, 
Detergent Action of Soaps 

P. H. Fatt (J. Physical Chem., 1927, 31, 801-849) ~ 
The relative detergent action of various concentrations of 
olive oil, palm oil, tallow, “Green Arrow,” and silicated 
“Green Arrow” soaps has been determined at 40° and 70° 
by a method which measures the amount of finely-divided 
manganese dioxide suspended by a detergent solution in a 
given time. The optimum concentration for all five soaps, 
at both temperatures, lies in the range 0.2-0.4%, and 
the detergent values with an increase in tem- 
perature. Olive oil soap solutions are less effective at the 
optimum than the remaining soaps, which resemble each 
other closely under the conditions. The method, 
which is fully described discussed, has also been 
applied to sodium oleate, sodium silicate solutions, and 
to sodium hydroxide alkaline salts. The relative 
detergent values of soaps differ with different dirts, owing 
If the ratio of soap to dirt is less 
than 1:30, the dirt is not stabilised, and flaki- 
ness and floating occur. Solutions of sodium silicates are 
similar to soap in peptizing solid dirts, the silicates with 
a high silica content being the most effective at concentra- 
tions greater than 0.15%. The optimum concentrations 
for all the silicates lie in the range 0.0125-0.05%, and the 
detergent powers, which decrease with a rise in temperature, 
are less than those of the soaps. Addition of sodium sili- 
cate to soap solutions, the concentrations of which are below 
the optimum, enhances the detergent power of the soap 
more than does the addition of sodium hydroxide, car- 
bonate, or phosphate. These latter are also able to peptize 
certain samples of manganese dioxide, the optimum con- 
centration lying in the range 0.012-0.025%. Change of 
temperature has an effect similar to that mentioned above. 
The lowering of surface tension is not a safe criterion for 
determining maximum detergent action. The methods pre- 
viously used for measuring this property are summarized 
and that of McBain (A., 1924, ii, 155) and co-workers is 
adversely criticized. A new method utilizing the action 
of salts on suspensions of clay in soap solutions was also 
unsatisfactory. A résumé of previous theories of detergent 
action is given.—British Chemical Abstracts. 


decrease 


same 
and 


and 


to specific adsorption. 


1:25 or 


Lower Freight Rates Wanted on Soap Stocks 


WasuinctTon, D. C., July 10—The Interstate Commerce 
Commission is requested to order establishment of reason- 
able rates on cottonseed oil or foots, and other soap stocks 
from refining points in Oklahoma and Texas to Cincinnati, 
Ohio, Jeffersonville, Indiana, and Louisville, Kentucky, in a 
complaint filed by Armour & Co., and the North American 
Provision Co. The complainants allege that the present 
rates from their refineries in Oklahoma and Texas are un- 
reasonable. Reparation of $10,000 is claimed on past ship- 
ments. 
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AMERICAN PERFUMER & ESSENTIAL Ort REVIEW 


Some General Considerations on Oi:l Soaps 


First of a Series of Two Comprehensive Articles 
by S. J. Miller, Ch. E., 
Fischer Soap & Oil Company 


T has always seemed most strange to the writer that 
there is to be found in the scientific literature so very 
little on the subject of oilsoaps,—the term “oilsoap,” 
as a generic name, being understood in the 
commonly accepted modern sense of the ex- 
pression. It may be that the giant size of the 
regular soap industry has been the reason for 
the comparative disregard of the smaller, but 
by no means inconsiderable, oilsoap industry. 
“Be that as it may, this writer believes that 
contributions from men actively engaged in 
the manufacture of oilsoaps should be of 
benefit to the industry generally. It is with 
that belief in mind that this series of articles 
is written. 
In what follows, there will be no attempt 


at text-book-like thoroughness; space limitations, among 


others, would prevent any such ambitious undertaking. 
There may be errors, either of fact or of judgment, al- 
though every effort has been made to prevent their occur- 
rence, This, then, will be really a collection of facts and 
opinions, based largely on personal experience, but verified 
whenever possible by comparison of notes, and by recourse 
to the literature, where applicable. If even a few others 
shall be stimulated hereby to write on this topic, these 
articles will more than have fulfilled their purpose. 

The term “oilsoap” has varied greatly in meaning, and is 
still not definitely crystallized and, as the result of the recent 
progressiveness of the industry, probably will not be for some 
years. It is, accordingly, somewhat difficult to phrase a 
definition which shall be nicely restrictive, and yet shall be 
sufficiently comprehensive to include all items which have any 
just claim to inclusion in the group. 

It will be sufficient for our purposes to say that an oilsoap 
is a soap made by saponifying a fat mixture containing at 
least 75 per cent of materials of vegetable origin, this opera- 
tion being such that there is no settling-out process involved, 
all of the materials pumped into the kettle (with the ex- 
ception of evaporated water) being finally drawn off as 
oilsoap. The saponification may be carried out either with 
potash, with soda, or with a mixture of the two. As a 
supplement, we shall definitely eliminate the cold process 
toilet soaps, which might be claimed to fall within the scope 
of the above definition. Beyond that, we must trust to the 
knowledge of the reader to make such further restrictions 
as his experience dictates. 

Soaps of this type (as well, of course, as others) can 
claim a considerable antiquity. Soap is mentioned in at 
least two of the books of the Old Testament; probably, 
however, the material referred to as soap in those passages 
was simply sifted wood ashes which, of course, would exert 
genuine cleaning and purifying properties. It is interesting 
to note that the use of such a cleansing agent on the greasy 
hands and clothing of those ancient workmen and shepherds 
would, indeed, result in the formation of a certain amount 


of soap during the washing process. This was probably the 


first, and certainly the most intimate, home soap industry. 
Later on, in the first century of the Christian era, the 
Latin writer and historian, Pliny, mentions 
both hard and soft soaps as having been in- 
troduced into his land by the semi-barbarous 
people from that part of Europe which now 
is Germany. This, it seems, is the earliest 
authentic reference to real soaps. 

With the advent of the nineteenth century, 
and the classical work of Chevruel, soap 
making approached a scientific basis. In- 
evitably, however, oilsoap has lagged. Its 
comparative precariousness of position was 
excellently illustrated by the war, when soar- 
ing potash prices brought about the appear- 

ance of innumerable substitutes, and caused enormous, 
though usually temporary, commercial hardship. 

As for the fatty materials—corn oil is one of prime 
and constant interest to oilsoap makers. Its agreeable odor, 
its uniformity, and its ready availability all recommend it 
strongly, although these same properties, coupled with its 
utility for edible products, throw it into a position of de- 
pendence on lard and cottonseed oil stocks, which depend- 
ence results in wide price fluctuations. These, of course, 
are matters of concern to the oilsoap manufacturer, who is 
usually limited in storage facilities, and lacking in oil pro- 
ducing facilities of his own. These facts have kept soya 
bean oil in considerable prominence. This is an oil which 
can best be grouped with corn oil because of its almost 
perfect interchangeability, although price considerations 
prohibit its use during the greater part of the average year. 

Linseed oil, the old stand-by, still comes in for its full 
share of attention. During recent years, wise operation has 
prescribed its use, in full or in part, time and time again. 
The perpetual bogey of the conscientious salesman, how- 
ever, is the customer’s demand for “a linseed oil soap” 
when the salesman is fully aware that strict compliance with 
the terms of the order would result in bad odor complaints 
in many cases. 

Cottonseed oil and palm oil both enter prominently, al- 
though the latter often introduces difficulties in the smaller 
plants where proper bleaching facilities are not at hand. 
Olive oil residues form another important constituent. 

Most plants which manufacture oilsoaps also turn out 
liquid toilet soaps. Mollifying oil mixtures are much used, 
and more discussed, but coconut oil, the indispensable, con- 
tinues to find its way in enormous amounts into the kettle 
of the liquid soap maker. In addition, coconut oil, and 
sometimes palm kernel oil in its stead, is an important part 
of at least a large fraction of the various oilsoap formulae. 

In the definition given above, there is allowed, by infer- 
ence, 25 per cent of fatty material other than that of vege- 
table crigin. This, when any is used, is mostly tallow. The 
well-known analytical procedure indicates the presence of 





this fat in many products sold as oilsoaps and which, if our 
In general, 
this is to be found in two main classes of soap; first, in 


definition be accepted, are entitled to the name. 


those soaps of very high water content which strive, by a 
comparative firmness of consistency, to indicate to the non- 
inquisitive buyer a higher soap content than is actually the 
case; and second, in those soaps of reasonably low water 
in which the aim is to produce a soap of great 
In either 


content 
firmness and relatively great viscosity of solution. 
case, obviously, there is no question of unfairness to the 
buyer, so long as the sale is accompanied by no direct mis- 
representation of facts. 

These oils, however, are all expensive, and in the case of 
soaps made according to the definition given, there is no 
the glycerine produced during 


possibility of separating 


saponification as a separately salable by-product. Accord- 
ingly, fatty acids of the various oils, but chiefly of corn, 
cottonseed and coconut oils, find extensive use. Rosin, as 
a cheap and easily saponifiable ingredient, enters into many 
of these soaps, and red oil and similar fatty acids are useful 
in many instances. 

As for alkalies, there is a somewhat greater variety than 
in the field of the regular soap industry. Caustic soda is 
used in large amounts, but to a much greater extent caustic 
potash is the saponifying agent. This must necessarily be 
the case, in as much as some degree of transparency is even 
now an essential characteristic of oilsoap in the minds of 
many buyers, and the use of sugar, alcohol and the other 
usual aids is impractica] in the case of oilsoaps because of 
difhculties inherent in the Potash 


soaps have the quality of translucency, when conditions of 


manufacturing process. 
materials and concentration are correct, and the retention 
of produced glycerine furthers this end. 

Carbonates, as actual saponifiers, find scant employment, 
but both potash and soda in the carbonate form are used to 
a large extent in the cheaper grades of oilsoaps, either di- 
rectly as detergent aids or as congealing agents in the semi- 
liquid products. In the latter case, of course, their alkaline 
cleansing value is not diminished by their double utility. 

In a partial list of miscellaneous materials of alkaline 
nature which figure prominently in oilsoap manufacture 
might be included sodium silicate, tri-sodium phosphate and 
caustic soda and ammonia are often 


amount needed for saponification in 


borax; caustic potash, 
used in the 
order to add strength, 
finished soaps, and in such cases, that excess might reason- 
ably be included in this class. 


excess of 


consistency or other qualities to the 


Finally, there is that group of materials——which neces- 
plant to plant,—and 
variety may be well enough exemplified merely by citing a 
few out of the dozens which come to mind. Thus we find 
pine oil, silica, boric acid, sulphonated oils, glues, tartrates 


sarily differs greatly from whose 


and so on. Needless to say, some of the items in the com- 
plete list serve no useful purpose in the finished soap, and 
are incorporated chiefly by those smaller manufacturers who 
have failed to instal a competent chemical staff. 

No consideration of would be 


acceptable, even if (as in this case) it did not aim at abso- 


soap making materials 
lute comprehensiveness, if it failed to mention the enormous 
This constitutent is so 
often taken for granted that it is well to be reminded of the 
trite that 
chemist’s ambition is to make a bar of water which will 
stand The content of 


certain classes of oilsoaps makes the allegation especially 


importance of water in oilsoaps. 


somewhat saying which asserts every soap 


alone. extremely low anhydrous 
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applicable to this branch of the industry, even though such 
soaps are usually of a paste- or jelly-like consistency. ° Brief 
consideration of the importance of exercising proper control 
over the impurities in water used for oilsoap manufacture 
will be gone into somewhat later in this series. 

In speaking of the uses of oilsoaps, the first point to be 
stressed is that oilsoaps are not reconcilable with the idea 
of “soap” as registered in the mind of the average individual 
in the street. Such a person’s thought is of a small, hard 
and slippery cake, either white or of one or another of 
certain colors which extensive advertising has taught him 
to associate with soap, and usually with a more or less 
Among women, and to a considerable 
the embraces the 
larger and less refined looking cake with a “laundry odor,” 
and merchandising haye 


noticeable perfume. 


extent among men, soap concept also 


Somewhat desultory advertising 
acquainted a reasonable number of people with the soft 
oilsoap which they buy in small cans, but it is certainly true 
that a great preponderance of the national production goes 
into channels not even thought of by the average individual, 
unless his mental process be jogged by definite, pointed 
questions or suggestions. 

and industrial use 
For large 
amounts have been going into janitorial service where they 


Oilsoaps, then, are of commercial 


rather than private and_ individual. years, 
are continuing to function despite the admitted encroach- 
ments of dry powders and detergents of one kind or an- 
other. The steadily increasing automobile population, with 
the accompanying implied acknowledgment of the superiority 
of oilsoap for automobile washing, has maintained a large 
and growing market for the industry, while, in the cleaning 
of articles of human wearing apparel, laundries and dry- 
cleaning plants are using ever increasing amounts of oil- 
soaps and kindred materials. Their textile industry uses, 
while not predominant, still are numerous and well-known. 

Metal working mills use oilsoap in quantity, both as a 
lubricant in drawing and finishing processes, and for the 
the huge 


Surgery 


forrration of corrosion resisting films, while 


tanning industry contributes a sizable demand. 
makes its own special demands, and while this outlet is 
comparatively minor, it has to recommend it the fact that 
these accounts will usually be of such nature as to elicit 
the credit manager’s hearty okeh. 

Marine soap—though not the product so designated in 
the standard soap literature—is made and sold in splendid 
in certain areas where a demand for it has been 
Somewhat altered oilsoaps have 
even been used as a protective film for the prevention of 
varnish spots on automobile windows during spraying of 
the bodies. The ease with which it can be removed, and 
the great reduction in the streaking danger have been its 
this work. Other products, 
however, are offering formidable competition in this field. 

No attempt will be made to mention the various distinctly 


volume 
developed and maintained. 


chief recommendations for 


freak uses of oilsoaps. Every soap man has recollections— 
sometimes not entirely pleasant—of such applications. 

It is to be hoped that such eccentricities will be dis- 
couraged, save where they may be removed from that class 
by the establishment of a true industrial need. A general 
understanding of the composition and characteristics of the 


board classes of oilsoaps of wide sale is the best guide as 


to the proper applications to be made of eacli; in a subse- 


quent article, an attempt will be made to outline these. 
(The second and concluding article of this series will be 
printed in an early number of this journal). 





v, 1928 


a 


ugh such 
y. Brief 
r control 
iufacture 


int to be 
the idea 
ndividual 
all, hard 
other of 
ight him 

or less 
siderable 
aces the 
'y odor.” 
ng have 
the soft 
inly true 
i0n goes 
dividual, 
pointed 


rial use 
s, large 
ere they 
ncroach- 
| or an- 
on, with 
periority 
a large 
cleaning 
nd dry- 
of oil- 
ry uses, 
-known. 
th as a 
for the 
ie huge 
Surgery 
yutlet is 
act that 
to elicit 


rated in 
splendid 
as been 
ps have 
ntion of 
ying of 
ed, and 
been its 
roducts, 
is field. 
istinctly 
ctions— 
5. 
be dis- 
at class 
general 
; of the 
ruide as 
1 subse- 
ese. 


will be 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Milled Shaving Soaps* 
by J. Neumeyer 
In the shaving soap trade demands are still in excess of 


supply ; among these are some of foreign origin, since many 
° “? . e . . . 
high grade soap factories, which otherwise have a good 


reputation and prepare first class toilet soaps, are not 


successful in satisfying their trade in this special article. 
The fault findings are continuous, one customer finds fault 
with the poor lather, another complains about the harshness 
of the soap, and a third shows that the shaving soap sticks 
after a while lose the fine agreeable perfume and take on 
a harsh odor. 
very lucrative article is not possible, and with the return 


A smooth-running business in this otherwise 


of the wares sold and the refunding of the money, in con- 
sequence of the double and treble freight and express rates, 
to which must be added the costs of working over the 
material, no profit is made. The sale is slight and leads 
only to trouble and irritation, so that 


given up the production of these articles. 


many a firm has 


Concerning the business-like preparation of milled shaving 
soaps well-known specialists have frequently expressed them- 
selves and have published analyses of specially fine products, 
both domestic and foreign. Many of the formulae have 
been made known, but most of 
since they frequently recommend the use of costly materials 
A partial 


them are too expensive 
like stearic acid, stearine and retined glycerine. 
use of stearine [| might agree to, although this article costs 
more than good beef tallow, and this is especially true 
when it is desired to produce smaller quantities by the 
semi-boiled method. 
prepared by the boiled method a good refined tallow is 


For shaving soaps which are to be 
perfectly satisfactory. In the following discussions I desire 
to treat somewhat more fully the method of preparing 
shaving soap by the half-warm and by the boiled process. 
It must be understood that we wish to produce a com- 
pletely neutral potash soap, with which later, after drying, 
as much sodium soap is mixed in the form of dry, white 
toilet base soap before milling, as is necessary to make 
shaving soap sticks of the desired firmness. The harder 
the fat addition 
soap is necessary, so also must be taken into consideration 
the degree of drying, as also the fatty acid content of the 
shaving soap. 


(tallow, stearine, etc.), the less of base 


If the work is done by the semi-boiled method, and if 
only stearine and in addition some coconut oil is to be used, 
a satisfactory fat addition would be: 


140 kg. of Stearine 

10 kg. of Coconut oil (Cochin Type) 
63 kg. of 50° caustic potash lye 

15 kg. of water 


For the preparation an iron jacketed kettle crutching 
equipment and dipping arrangement is the most convenient. 
In this the tallow and the coconut oil are melted, and the 
potash lye mixed with the water is poured in a thin stream 
at a temperature of about 60° C. The mixer is kept going 
till the mass becomes thicker and forms layers. Then the 
operation is stopped, the kettle is covered with a lid and 
with sacks, and the process of self-heating is hastened by 
opening the steam cock slightly and admitting a little steam 
into the jacket of the kettle. In about 2 hours complete 
saponification has taken place, and the mass lies in the 
kettle as a thick ribbed soap. 


—_—_ 


A cooled sample to which 


“From Deut. Parf-Ztg., Vol. 14, No. 4, 1928. 


a few drops of phenolphthalein solution have been added, 
Usually a slight alkalinity 
may still exist, and then some coconut oil may be added, 


indicates the time of finishing. 


which may be thoroughly worked in by means of the mixer, 
and the mass is covered again. This process is repeated 
till the soap shows a neutral reaction with the phenol- 
phthalein solution. Then it may be considered finished and 
may be subjected to further manipulation. 

The production of shaving potash soap by the boiled 
method proceeds as follows. For fat addition fresh beef 
tallow, which has been carefully purified, is used. This is 
boiled with caustic potash lye to form a potash grained 
soap, and this is then neutralized with coconut oil in a 
special crutching kettle. The saponification of tallow with 
potash lye is a simple matter and is in no way different 
from the preparation of a sodium soap; on the other hand 
the separation and the finishing are a different matter. The 
salting out of potash soap is therefore not desirable, because 
on the one hand a chemical reaction takes place, and sodium 
soap and potassium chloride result as a part of the reaction 
between potassium soap and sodium chloride. 3ut this 
(base soap) is 
mixed with the shaving soap during the milling process. 

The principal reason for not using salt (sodium chloride) 


would not be serious since sodium soap 


as a graining reagent is the great solubility of the potash 
common salt and for 
Not only 
salted out, but also that 


soap for chlorides, therefore for 


potassium chloride formed by chemical reaction. 
which is 


the soap grain soap 


later by the finishing 


(sodium 


grain which is produced process 


chloride) and 
the drying and 


common salt 
chloride, that 


contains so much 


especially potassium after 
milling of the shaving soap the chlorides, sometimes only 
after lengthy storage of the soap bars, separate out onto 
the surface in the form of fine crystals in consequence of 
the evaporation of the water, so that the soap is not salable. 

A very thin finishing of the salted out soap grain with 
weak salt water or with hot water or lye results in a 
which chloride. For this 
reason the use of salt is avoided and the potash soap is 
separated with 40° potash lye, after which it is set away 
for several hours, most suitably over night, by carefully 
covering the boiling kettle. 


finished grain contains much 


Then the spent lye is com- 
pletely drawn off, and can be used for other soaps, e-g., 
for soft soaps, the potash soap grain is finished thin with 
hot water and after that the kettle is well covered to keep 
warm. 

The clear finished grain is carefully lifted off from the 
underlying nigre, and is put into a mixing kettle in which 
it is slightly warmed with steam, and is neutralized with 
enough coconut oil, so that a cooled sample shows a neutral 
This neutralization of the 
small mixing kettle with 
crutching equipment is available, may be undertaken with 


reaction with phenolphthalein. 


shaving soap, in case only a 


several separate portions. It is best first to take a sample 
of the finished soap grain and to determine in the labora- 
tory the amount of free caustic potash, from which then 
may be computed the amount of the coconut oil necessary 
for neutralization. The nigre which settles under the finished 
grain is separated with 40° potash lye, and the grain thus 
The neutral- 
ized shaving potash soap is then dried by the known methods. 

The temperature during the drying process is dependent 
on the melting point of the tallow used in the addition or 
the mixture of the fat addition, in case other hard fats 
were used besides tallow. It is likewise influenced by the 


obtained is used again at the next operation. 
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percentage of sodium base soap, which must be mixed with 
it. The harder the fat addition was, the less is the amount 
of base soap added, e. g., pressed tallow potash soap with- 
out mixing with sodium base soap by correct drying yields 
shaving quite 
smooth bars without streaks and which is in use a first- 
class article as regards the formation of lather and the 
keeping quality of the same. In using tallow alone, or in 
mixture with other hard fats with the lower melting point 


an easily millable soap, which results in 


a good millable shaving soap may also be obtained by a 
stronger drying process at a higher temperature without 
addition of base soap, but this soap shows a larger fat 
content, and has the fault, especially at first, of being some- 
what softer and of hardening only after lengthy storage; 
but even then it retains a moist smeary touch and softens 
rapidly during use. 

Therefore, it is more advantageous, in this case to mix 
in some base soap, but the less of this that is added, the 
better, since with too high an addition of sodium base 
soap the formation of lather and especially the keeping 
quality of the lather are unfavorably influenced. The per- 
centage of 10-30% and over, 
however, with the rise of the sodium content of the finished 


base soap may amount to 
shaving soap the keeping quality of the lather of the soap 
becomes less. 

In respect to the milling of the mixture of potash shaving 
soap and sodium base soap care must be taken that the two 
soaps are very different in consistency and an immediate 
finishing of the milling is not possible. If both soaps are 
mixed, and are at once finished by milling then streaked 
shaving sticks are obtained from the press; besides, fine 
By 
closer setting of the rollers in the milling machine and 
frequently running the rollers empty the fault is improved; 
the smearing action of the softer potash soap 


hard grains of sodium soap often appear in the mass. 


however, 
prevents the thorough grinding up of the harder base soap 
particles in the milling process. 

Therefore it is recommended to first put the shaving 
potash soap together with the sodium base soap into the 
mixing machine, and there to thoroughly mix them without 
further additions, and also to put them once through the 
milling machine. Perfume and other volatile additions are 
The soap mixture is then allowed to stand 
quietly at least 2-3 days, and later in the milling process 


mixed in later. 


a quite uniform mixture is obtained, and from the bar 
press quite smooth sticks appear without any streaks, This 
fact C. Mensing has also pointed at the close of the article, 
“Something concerning base soaps and milled high-grade 
soaps,” in No. 49 of the year 1927 in the Setfenseider- 
Zeitung, Augsburg. 

In milling shaving soaps care also must be taken that 
it does not become warm between the cylinders, which can- 
not happen in working with water-cooled steel rollers, but 
may happen with older models of granite rollers. A shaving 
soap which has become warm is in this respect still more 
sensitive than an ordinary high-grade soap, and the finished 
shaving sticks, as they cdme 
after short storage the well-known streaked formation. 


from the bar press show 


Beating the Game 


“Aren’t you happy, now that the furniture people are will- 
ing to let you pay for the furniture by instalments?” 

“I should be if they’d let me pay the instalments by instal- 
ments.”—London Evening News. 


Jury, 1928 


—— 


The World Situation in Oils and Oilseeds 


oil-bearing 


EssENTIAL Ort REVIEW 


Indicated supplies of vegetable materials 
and production of vegetable oils, including most of the oils 
entering the margarine, soap and paint industries were 
larger in 1927 than in the preceding year, according to jp. 
formation received in the Foreign Service of the Bureay of 
Agricultural Economics. Important exceptions to the gen. 
erally more abundant supply conditions are found in cotton. 
seed and cottonseed oil, and to some extent in coconut oil, 
The average prices of most of the important oleaginoys 
products were lower during the earlier months of 192 
than a year ago, continuing the slight downward movement 
of 1927 as against 1926. At the end of 1927, however, prices 
of cottonseed, coconut and soy bean oils were slightly 
above the year’s average. Peanut oil and olive oil were 
higher throughout 1927, than in 1926. 

The 1927 supply of edible oils and oils used 
principally for soap making, as indicated by the production 
and exports of oilseeds used for those purposes, was well 


’ 


world’s 


above that of 1926 and above the previous record figure of 
1925, according to preliminary figures. The actual supply 
may be expected to vary somewhat from present indications, 
since allowance must be made for changes in the percent- 
age of the production crushed from year to year. The use 
of oilseeds for seed and industrial purposes other than oil 
extraction is a factor in the final determination of the per- 
centage of the total supply actually crushed, as are varia- 
tions in the supply of edible animal fats. As now reported, 
however, the decided decrease in cottonseed production and 
the reduction in coconut production, indicated by smaller 
exports of copra and coconut products from the most im- 
portant countries, as well as a possible decrease in rape- 
seed, is more than offset by increased production of olive oil, 
peanuts, sunflowerseed and sesame, and probably an increase 
in soy bean production. 


Potash Industry in U. S. Shows Growth 

America’s potash producing industry, which before the 
war was practically non-existent, has grown so lustily that 
it now offers real competition to the potash mines of Ger- 
many and France, it was asserted recently by Robert Kunze, 
co-director of the Potash Export Corporation of Holland, 
which handles approximately 83 per cent of the potash used 
in American Agriculture. 

Embarking for Europe after a twelve-month survey of 
agricultural conditions in the United States and Cuba, Mr. 
Kunze announced through the Agricultural and Scientific 
Bureau that he would “recommend that France and Germany 
for increase in potash production to meet 
America’s rapidly growing requirements.” 

His year in this country convinced him, said Mr. Kunze, 


prepare an 


that the American farmer is rapidly working toward a 
notable improvement in economic condition. An earnest 
effort to increase per-acre yield is evident in the principal 
crop producing sections of the country, especially in the 
South and largely through increasing soil fertility, he said. 
The magnitude of irrigation and reclamation projects, the 
spread of research and extension work, the growth of the 
co-operative purchasing and marketing system, and other 
such factors confirmed him in the opinion that an enormous 
increase in America’s crop producing capacity and an up- 
ward trend in the income of the individual farmer are 
already in sight. 
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Indian Government Soap Factory 
(Special Correspondence) 
It is officially announced that at the instance of B. A. 
Collins, director-general of commerce and industries, the 


government of His Highness the Nizam has decided to 


reopen the government soap factory at Hyderabad. / 

It appears that one of the first measures introduced after 
the inception of the department ten years ago was that to 
start a demonstration soap factory with the view of foster- 
ing similar small private enterprises, as well as to give im- 
petus to the oilseed crushing industry, which in that State 
has great possibilities for development. 

A small plant constructed locally was set up to manu- 
facture household soap and functioned quite satisfactorily 
under the direction of G. Muhammadi, who is the present 
director of industries. As a further development a com- 
plete plant for toilet soap, glycerine recovery plant, and 
large size soap boiling pans sufficient to make about 20 tons 
of soap, were ordered from England at a cost of about 
55,000 Rs., but before the plant could be erected the gov- 
ernment decided to hand over the factory with its plant to 
a private capitalist. 

The purchaser, whoever he may have been, does not 
appear to have made good, for the factory was closed in 
1921, though for some reason the sale did not eventuate and 
for a long period the machinery lay idle and unmaintained. 
Immediately on taking charge of the department, Mr. Col- 
lins investigated matters and finding that the factory had 
previously worked to satisfaction and that in Madras and 
Mysore similar concerns are being run profitably, recom- 
mend that it be reopened. The government has agreed to 
this recommendation and has sanctioned an amount of 
2000 Rs. for the renovation and re-erection of the plant 
together with a sum for three years’ working expenses on 
an experimental basis, and it has also allowed a protection 
of 5 per cent ad valorem on products. 


New Soap Factory in Malaya 


Production has been begun on a limited scale in the new 
soap factory at Singapore, according to a report from Vice- 
Consul John H. Bruins, Singapore, Straits Settlements. 
Capacity of this plant is stated to be 3,600,000 pounds o1 
laundry and 150,000 pounds of toilet soap annually. While 
this project has attracted quite some attention locally, and 
while the production capacity is far greater than any 
other single plant in Malaya, yet the total capacity is 
relatively small, both from an American viewpoint and from 
the standpoint of Malayan import requirements. 

Total importations of laundry soap into Malaya in 1927 
amounted to 16,464,000 pounds, according to official import 
figures. It is therefore possible that the latter figure may 
be reduced by 3,600,000 pounds, the capacity of the new 
plant. 


Cottonseed Oil Crushers to Confer 

Cottonseed oil crushers of the United States will hold a 
trade practice conference for discussion of unfair commer- 
cial practices Tuesday, July 24, at Memphis, Tenn., in the 
Peabody Hotel, under auspices of the Federal Trade Com- 
mission. Efforts will be made by the industry to formulate 
and adopt a code of fair practices. Commissioner Edgar A. 
McCulloch will preside. 


ESSENTIAL Ort ReEvIEW 


Features of Soap Materials Market 
(Continued from Next Page) 
producers have been adhering very closely to their regular 
schedule. The contract movement has been holding up 
very well and in some instances producers believe that the 
movement will continue fairly heavy throughout the greater 
part of the season. 

Most of the big items like soda ash and caustic soda have 
not been under much pressure, though a little more competi- 
tion from outside brands has been more noticeable. 

Other chemicals remained steady under a moderate de- 
mand. Prices have been well maintained by first hands and 
there have been comparatively few resale parcels reaching 
the market. 


Other Soap Materials 


Price movements in rosin were irregular at times during 
the month, but the general tendency of the market con- 
tinued upward. One of the principal reasons for the increase 
in prices is the shortage of the 1928 crop. A recent survey 
of conditions shows that the crop this year is approximately 
twenty per cent less than at the same time a year ago, and 
with a lower crop apparent for next year a very satisfactory 
demand has been created. 

The organization of a naval stores marketing corporation 
is also expected to have some bearing on the future course 
of rosin prices. : 

Buying by the soap industry has not been very active and 
the new flare of lacquers has affected sales in the paint and 
varnish trades. 

Other soap materials have been steady to firm. Trade in 
palm oils has been fair, but offerings have been more or 
less restricted with prices tending upward. 


Vulcanization of Oils 

P. STAMBERGER (Kec. Trav. Chim., 46, 837, 1927).—B 
warming a mixture of rape seed oil and 20% of sulfur to 
170-180°, there results an exothermic reaction, sulfuretted 
hydrogen being given off. The viscous residue, after ex- 
traction with acetone, then with benzene, leaves a solid 
elastic insoluble substance in the organic solvents. All 
the three elements have approximately the same elementary 
composition : 


16.38% 
The portion soluble in acetone is a viscous liquid, the 
portion soluble in benzene has the consistency of honey. 
By hydrolysis the fractions yield acids having the M. P. 
807-831, 854-864 and 891-931, with approximately the same 
mean composition: 


The figures indicate that a small amount of the total 
sulfur has combined with the alcoholic residue of the 
water. 


Features to Be Found on Other Pages 


Readers of the Soap Section usually will find items of 
interest in our Trade Notes, as well as in Patents and 
Trade Marks and Washington and Foreign Correspondence. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


With the summer steadily unfolding, it begins to appear 
probable that fall will be reached without experiencing the 
usual intervening price recession. The balance of produc- 
tion and consumption seems so well adjusted that a notice- 


able fluctuation is not apparent at present. 


The official quotation for city extra tallow still remains 
at 8c per pound loose f. o. b. seller’s plant, the level which 
was reached a month ago. There has been sold, neverthe- 
volume of tallow 
a price above the stated market. 
well taken care of for the 
Consumers are willing to book material at present values. 


less, a considerable without common 


knowledge and at Pro- 


ducers are next few weeks. 
On the whole, during the interim the sale of greases has 
been steady and appreciable in quantity. Yellow grease has 
been bringing 7%4c to 7%c.; house grease of the best grade 
last was bought in a sizable way at 73¢c per pound loose 
seller's plant; the price of brown grease is 634c to 7c New 
York; fancy tallow is quoted at 85¢c to 834c New York. 
The Middle West market to all appearances is firm with 
last sales recorded at 83¢c Chicago. Further bids at this 
The grade known as 40-40 stock 


has been well sold up at 7%c Cincinnati. 


price have been declined. 


E. H. Frey. 


GLYCERINE 

Chemically pure glycerine is still quoted at 15c per Ib., in 
bulk and the market, since our June review, has been rather 
quiet and fairly firm. Today dynamite glycerine is a little 
easier and there is not so much demand for crude, although 
good grades would be taken on at the prices last quoted. 
New developments in the situation may appear within the 
next 30 or 60 days. 
that prices will be higher as the year advances, while others 


There is one group which maintains 


are expecting an increased production, which will more than 
take care of any demand from the anti-freeze trade, which 
is the only department from which a larger consumption 


can be hoped for. W. A. Stoprorp. 


VEGETABLE OILS 

Since our last review, the vegetable oil market has been 
fairly active. Resale parcels of coconut oil held by dealers 
changed hands at &c lb. Pacific Coast and 83c lb. New 
York, but now that the market has been relieved of all resale 
oil coupled with a somewhat situation in 
the Philippines, the importers and domestic crushers are 
holding coconut oil at 8%ec lb. New York and 8&%c Ib. 
Pacific Coast for shipment over the balance of the year. 
Sales have been made during the past few days at 8¥ec Ib. 
New York for July-August-September. 
nut oil soap stock, basis 98% 


stronger copra 


Acidulated coco- 
saponifiable matter has also 
been in good demand while stocks continue to be compara- 
tively small. 

steady to 
strong with stocks of Niger and other grades of hard oils 
very small here as well as in Europe. 
in good demand recently. 


The palm oil situation abroad is considered 


Lagos oil has been 
Olive oil foots for nearby deliv- 


ery are still commanding a premium over futur« deliveries 


Demand from soap manufacturers and other 


consumers 


here has been quite heavy and has left little o1 practically 


no foots around unsold during the past few months, 


Crude cottonseed and crude corn oils are steady to strong 
and both of these oils for nearby delivery are not available jn 


any large quantities. A. H 


HORNER, 


INDUSTRIAL CHEMICALS 


No unusual developments have been reported, but as the 
summer season progresses there is less disposition on the 
part of 


consumers to enter the market. The combination 


of a national holiday and incompleted semi-annual inyen. 


There 
has been some talk of shading prices but all of the leading 


tories also had a quieting influence upon business, 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Extra 8 4c. 
nom. Yellow grease, New 
New York, 73-9\%c. 

Rosin, New York, July 16, 1928: 
9.80 
9.80 
9.85 
9.85 
9.85 
9.85 


Edible, New York, 9%¢, 
York, 7%-7%4c. White grease, 


Common to good 


Starch, pearl, per 100 Ibs. 
Starch, powdered, per 100 Ibs. 
Stearic acid, single pressed, per Ib. 
Stearic acid, double pressed, per 1b. 
Stearic acid, triple pressed, per Ib. 
Glycerine, C. P., per Ib. 
Dynamite 
Soap, lye, crude 80 per cent, loose per Ib. 
Saponification, per Ib. 


‘124%@ 
.07%@ 
.084@ 


Coconut, edible, per Ib. 
Coconut, Ceylon, Dom. per Ib. 
Palm, Lagos, per Ib. 

Palm, Niger, per Ib. 

Palm kernel, per Ib. 

Cotton, crude, per lb., f. 0. b., 
Cotton, refined, per Ib., 

Soya bean, per lb. 

Corn, crude, per lb. 

Castor, No. 1, per Ib 13%@ 
Castor, No. 3, per Ib. 13% @ 
Peanut, crude, per Ib. 12 @ 
Peanut, refined, per Ib. 134@ 
Olive, denatured, per gal. 1.25 @ 
Olive foots, prime green, per Ib. .......... 10 @ 


.097%@ 
.09%4@ 
08% @ 
07%@ 
09 @ 
09 @ 
10%@ 
13%@ 
10 @ 


Chemicals 


137 @ 
2.90 @ 


Soda ash, 58 per cent, per 100 Ibs. ........ 

Soda, Caustic, 76 per cent, 10 Ibs. 

Potash, Caustic 88@92 per cent, per lb., 
a. 2 

Potash, Carbonate, 80@85 per cent, per Ib., 
a £ 

Salt, common, fine per ton 

Sulphuric acid, 60 degrees, per ton 

Sulphuric acid, 66 degrees, per ton 

Borax, crystals, per Ib. 

Borax, granular, per lb. 

Zinc oxide, American, lead free, per Ib. 


07%@ 





985 
9.90 
. 9S 

10.10 
11.10 
. 150 








